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Tayfun Doskaya
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The World of VIA/PORT

Sevgili VIa/Port Dostlari,

Bugtin bu kosede sizlerle ilk bulusmamiz... Kompleksimiz The World
of VIA/PORT un kendi adin1 tasiyan yeni kurumsal dergisini sizlere
sunuyor olmanin mutlulugunu ve gururunu yasiyoruz.

Biz dergimizi yayin hayatina hazirlarken istedik ki bu sadece bizi an-
latan bir dergi olmasin, ayni zamanda diinyay1 ayaginiza tasisin. Mo-
dadan teknolojiye, seyahatten likse, soylesilerden alisverise en son trend-
leri takip edebileceginiz gercekten okunasi bir dergi olsun... Cok tar-
tistik, cok konustuk. Ttim bu titiz calismalar sonucunda yayin ekibimizle
birlikte okumaktan zevk alacagimizi disindtagiimiiz, keyifli olduguna
inandigimiz bu konsept dergiyi tasarladik.

Biz sevdik, umariz sizler de seversiniz. Artik ti¢ ayda bir yepyeni haber
ve konularla dergimizin yeni sayisi sizlerle bulusuyor olacak.

The World of VIA/PORT dergimizin ilk sayisinda InterContinental Ho-
tels Group ile yapmis oldugumuz gii¢ birliginin heyecanini da yasiyoruz.
The World of Via/Port kompleksi icinde yer alan Via Istanbul Hotel
bundan boyle Crowne Plaza Istanbul Asia olarak misafirlerini agirla-
yacak. Intercontinental, bugiin diinyanin en biiyiik otel zincirlerinin
basinda geliyor. Duinya tizerinde 50’den fazla tilkeye yayilmis olan Crow-
ne Plaza Hotels & Resorts ise grubun en dinamik halkas1 olarak 6ne
cikiyor. The World of VIA/PORT olarak Crown Plaza ile diinyaya aci-
lacagiz.

Alisveris merkezimiz VIA/PORT’taki yeniliklerden de cok kisaca
bahsetmek isterim. Her ay yaklasik 1,5 milyon ziyaretci agirladigimiz
alisveris merkezimizin son etap alisveris sokagini devreye soktuk. 14
markanin daha aramiza katilmasiyla birlikte magaza sayimiz 182’ye yuk-
seldi. Yerli — yabanci tinliti markalar1 en uygun fiyatlarla bulacaginiz alis-
veris merkezimiz bugiin sehrimizin en ¢ok begenilen merkezleri ara-
sinda bag1 ¢ekiyor. Hurriyet Gazetesi jurisi tarafindan iki yil tist tste ‘y1-
Iin en iyi outleti’ se¢ilmesi bu basarinin bir gostergesi olsa gerek...

Yeni bir yilin baslangicindayiz. Hedeflerimiz buytk, planlarimiz
cok... The World of VIA/PORT olarak 2011’de de yepyeni ve farkl
projelerle yaninizda olmaya devam edecegiz. 7°den 70’e herkes icin
keyifli bir cekim merkezi olabilmek adina ¢alismalarimiz: ytritecegiz.

Dergimizin ilk sayisinin tarafinizca begenilmesini temenni eder, sah-
sim ve ekibim adina sizleri The World of VIA/PORT ta agirlamaktan
buytk mutluluk duyacagimizi belirtmek isterim.

Bir dahaki sayimizda goriismek dilegiyle...

Saygilarimla,

Tayfun Doskaya
General Coordinator
The World of VIA/PORT

Dear Via/Port Friends,

Today we are having our first meeting at this column /e are enjo-
ying the happiness and pride of offering you the first new corporate
journal of our complex the World of VIA/PORT, which is named af-
ter it, as well.

While preparing our journal for publishing, ranted it not only to
tell about us, but also to bring the world to you. We wanted it to be a
magazine that is really worth reading where you can keep track of the
latest trends from fashion to technology, from travel to luxury, and from
interviews to shopping... We discussed a lot, we talked a lot. After all
these meticulous efforts, we created this concept magazine with the pub-
lishing team, which we believe, you will enjoy reading.

We loved it and we hope you will love it, too. A new issue of our ma-
gazine with newest news and topics will meet you quarterly.

In the first issue of The World of /PORT magazine, we are expe-

riencing the excitement of joining forces with the InterContinental Ho-

tels Group. Via Istanbul Hotel, operating within the World of Via/Port

(omple\ will from now on welcome its guests as Crowne Plaza Istan-

s today the leading greatest hotel chain in

> Plaza Hotels & Resorts that have spread to more than

50 countries around the world stand out as the most dynamic ring of

the group. As the World o /PORT, we will open up to the world
with Crown Plaza.

I would also like to mention the innovations at our shopping center
VIA/PORT. We engaged the final stage shopping street of the mall whe-
re we host approximately 1.5 million guests every month. With the ad-
dition of 14 brands, the number of stores has risen to 182. Our mall
where you can find famous domestic and international brands for the
most reasonable prices is today one of the top favorite malls of the city.
That it is awarded ‘the best outlet of the year’ in two successive years
by the jury of Huirriyet Gazetesi must be an indicator of this success. ..

We are beginning a ne ar. Our targets are big, plans are ple .
As the World of VIA/PORT, we will Continue tos ou with new and
different projects in 2011. We will keep on working to be an entertai-
ning attraction for the young and old alike.

We hope this very first issue of our magazine is liked by all of you and
> lf and my team, would like to state that we will be
d of VIA/PORT.

See you in the next issue...

Kind Regards,
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MARKA OYKUSU

CHANEL ILE 100 ‘LUKS’ YIL...

Gectigimiz ay 100 tnct yihm kutlayan Chanel, bir
moda ikonu olan kurucusu Gabrielle Chanel’i ya
da bircogumuzun bildigi ismiyle Coco Chanel’i
bir kez daha anmamiza vesile oldu.

Kadinlara pantolonu ilk kez o giydirdi. Cenaze
torenlerinde giyilen siyahi, matem havasindan ¢i-
karip modanin vazgecilmezlerinden biri yapti.
Aristokrat Ingiliz erkeklerinin giydigi tavit ku-
magstan kendi adini tastyan ve
eskimeyen ‘Chanel Ttvit Ce-
ket'i tasarladi! No: 5 parfiimi,
zincir saph cantasi ve babetleri
her zaman icin vazgecilmez
oldu. O moda dinyasinin ef-
sane ismi: Coco Chanel.
Ismi soylendiginde akla ilk ge-
len hep liks olsa da ashnda
Coco asil adiyla Gabrielle
Chanel’in hayati adeta bir
Kulkedisi oykusii... 19 Agustos 1883’te Fran-
sa’da dogdu. Annesi tiberkilozdan hayatim
kaybettiginde o daha 12 yasindaydi. Ardindan ba-
basi tarafindan kardesleriyle birlikte yetimhaneye
birakildi. 18 yasina geldiginde bir terzinin yaninda
ciraklik yapiyordu. .. Aksamlar1 da kabarelerde sar-
kicilik yapryordu. Coco ismi de bu dénemde soy-
ledigi “Ko Ko Ri Ko” ve “Qui qu’a vu Coco” adlu

|

sarkilar nedeniyle izleyicileri tarafindan takildi.
Sahneye ciktig1 bir aksam genc bir Fransiz subay
ve milyoner olan Etienne Balsan ile tanisti. Cha-
nel’in ilk aski Balsan, onu satosuna davet etti. Cha-
nel birkac gtin misafir olarak kaldig1 bu satoda
guizel ve s1k kadinlar, asil erkekler, elmaslar, in-
ciler, sampanyalar ve partilerle kisacast “liiks” ile
tanisti.

1910’da Chanel ilk ditkkanini
acti. Burasi yetimhane yillarindan
beri ¢cok begenilen sapkalarmi ya-
p1p sattig1 bir diikkandi. Birinci
Duinya Savasi sirasinda eslerini as-
kere gondermis, 6zgurlik arayi-
s1 icinde olan kadinlar1 korse-
lerden kurtarip farkl kiyafetler
tasarladi. 1916’da ‘haute coutu-
re’ butigini acti. 1917’e gelindi-
ginde o kadar tnliydi ki, ya-
ninda 300’den fazla terzi calistirtyordu. 1919°da
Paris’te Chanel moda evini acti. 1920’li yillarin
basinda Chanel’in hayatina Buiytik Ask filmine de
ilham kaynag1 olan Rus besteci Igor Stravinsky gir-
di. Stravinsky tiiberkiilozlu esi ve dort cocuguy-
la Paris’te stirglin hayati yasayan bir miizisyendi.
Chanel, 6nce Stravinsky’nin yetenegine sonra da
kendisine asik oldu.

COCO DERKI...

B Liks rahat olmali aksi halde lUks degildir.
B Moda geger stil kalir.

W Parflm 6pulmek istediginiz yere surdldr.

B Moda sokaga ulasmiyorsa moda degildir.
B Moda demode olmak igin yapilir.

M Bir geng kiz iki sey olmali: Sik ve muhtesem.
B Moda kaybolur, sadece tarz ayni kalir.

B Parfim kullanmayan kadinin gelecegi yoktur.




COCO SAYS...

W Luxury should be comfortable, otherwise it is not luxury.
H Fashion goes, style stays.

M Put perfume on where you want to be kissed.

B If fashion does not reach to streets, then it is not fashion.
H Fashion is done for being out of date.

M A young lady should be two things: chic and gorgeous.

H Fashion perishes, only style stays the same.

H There is no future of a woman who does not use a perfume.

BRAND STORY

100
‘LUXURIOUS’
YEARS WITH
CHANEL...

Celebrating its 100th anniversary in the
previous month, Chanel has given us a
cause to remind its founder, fashion icc
Gabrielle Chanel, or as most of us know,
Coco Chanel once again.

She was the first pe to make women
wear trousers. She has taken out the co-
lor black worn during funerals which had
a mourning atmosphere and made it one
of the indispensables of fashion. She de-
signed the ageless ‘Chanel Tweed Jacket’
carrying her name, from the tweed fab-
ric worn by the aristocrat British men!
No: 5 perfume, chain handle bag and
shoes have always been essential. She is
the legendary name of the fashion world:
Coco Chanel.

The first thing that comes to mind when
her name is mentioned is always the lu-
xury; although the life of Gabrielle Cha-
nel is like the story of Cinderella... She
was born on 19 August 1883 in Fr: .
When her mother died due to tubercu-
losis, she was just 12 years old. Then her
father took her to the orphanage with her
siblings. When she 18, she started
working as a tailor apprentice... She was
singing at nights in the cabarets. Coco
name was given by the audiences due to
the “Ko Ko Ri Ko” and “Qui qu’a vu
Coco” songs she performed during that
period.

One evening when she got on to the sta-
ge, she met a young French military of-
ficer and a millionaire Etienne Balsan.
The first love of Chanel, Balsan has in-
vited her to his castle. Chanel stayed in
that castle as a guest for a couple of days
and there she met with beautiful and chic
women, royal men, diamonds, pearls,
champagnes and parties, briefly she met
“luxury”.

Chanel opened her first store in 1910.
That store was the place where she had
made and sold the much liked hats sin-
ce her orphanage years. She has saved the
women, whose husbands were at war du-
ring the First World War and who were
in the search of freedom from corsets
and designed different clothes. She has
opened her ‘haute couture’ boutique in
1916. She became so famous in 1917;
more than 300 tailors were working with
her. She has opened Chanel fashion hou-
se in Paris in 1919. The Russian compo-
ser Igor Str y, the galvanizer of
the Great Love movie, entered the life of
Chanel in the beginning of 1920s. Stra-




MARKA OYKUSU

5’IN UGURUNA HEP INANDI

Coco Chanel 1921’de ilk parfiimii olan efsanevi
No: 5’i yaratti. Parfimiin adi, Chanel’in 5 raka-
minin uguruna olan inancindan geliyordu.
Oyle ki, koleksiyonarini dahi 5 Subat ve 5 Agus-
tos’ta goriictiye cikarirdr. Bugtiin bile Chanel de-
fileleri aym 5’inde yapiliyor. Dénemin yayginlasan
kubizm akimindan da etkilenen tinlit modaci,
parfiim sisesini bu akima uygun olarak tasarlat-
1. 1922°de piyasaya cikan parfiim, hala diinyanin
en cok satan parfimlerinden biri...

1939°da Ikinci Diinya Savas ¢cikinca moda evini
kapatt. 5 Subat 1954’te 70 yasindayken yeni ko-
leksiyonunu sergileyen Chanel’in defilesini
Amerikan Vogue ve Harpers Bazaar dergisinden
editorler de izledi. Vogue bu koleksiyonu “ko-
ketligin dontisii” olarak tanitti.

ATATURK'TEN OZEL SIPARIS

Chanel dénemin Turk askerlerini de giydirdi.
1930’1u yillarda Atatiirk, Tirk Silahli Kuvvetle-
ri’nin Gniformalarini Coco Chanel’e tasarlatti.
Turk ordusu 1980’lere dek onun imzasini tasi-
yan tiniformalar giydi.

Tiyatro oyunlar1 ve sinema filmleri i¢in
de kostiim tasarlayan Coco Chanel’in
yasami, 1969 yilinda Broadway’de bir
miizikale konu oldu. Coco’yu Katha-
rine Hepburn canlandirdi. Coco Cha-
nel 88 yasinda yasamin yitirdigi 1971
yilina kadar calisti. Bir “haute couture”
markasi olan Chanel, 1978’e kadar hic
hazir giyim koleksiyonu tiretmedi. ?
1980’den bu yana dinya capinda

40’tan fazla Chanel butigi acil-
di. Goz aliar tasarimlariyla
markanin cizgisini de-
gistiren Unlid modaci
Karl Lagerfeld, Chanel
modaevinin bas tasarim-
chigini 1982°den beri yii-

rutiiyor.
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CHANELIN ILKLERI

B Eskiden erkek ic camasirlarinda kullanilan ‘jarse'yi,
ilk kez Chanel kadin giyiminde kullandi.

l Beyaz tenin moda oldugu yillarda bronzlugun po-
puler oimasini, yanik tenle davetlere katilan Chanel sag-
lad.

W 'Siyah kicUk elbise'yi ik kez Chanel dikti ve bir ar-

’ '_ Y .,-\F* kadasinin cenazesinde giydi.
A ‘ H Boyna defalarca dolanan upuzun sahte inci kolye-
\ lerin ve imitasyon takilarin poptler olmasini sagladi.
B Tayyord, pantolonu ve mini etegi kadinlara giydiren
ilk o oldu!
W BugUn giyilen mayolara benzer tasarimlari ilk kez o
cizdi.

B Elimizden dUstrmedigimiz kapitone ¢antalarin 6n
tarafina, ask mektuplarinin saklanabilecegi gizli bir géz
yapti.

W Tasarladigi ceketler, farkli markalar tara-

findan kopyalanip 'Chanel tarzi' denilerek sa-

tillyor.

B e e —




CHANEL'S PRINCIPLES

H Chanel was the first one to use the ‘jersey’ in women clothing, which was previously used
in the underwear of men.

H Chanel was the one who made bronze skin popular while white skin was fashionable,
by attending to the invites with a bronze skin.

H Chanel was the first who sewed that 'little black dress' and she worn that during a fu-
neral of her friend.

M She made the long artificial pearl necklaces surrounded the neck for many times and |
the imitation accessories popular. i
H She was the first who enabled the women to wear suits, trousers and mini skirts!

M She was the first to draw the swim wears similar to the ones in our day.

B She made a hidden section to the front side of our favorite quilted bags for hiding the Iove
letters.

H The jackets she designed are copied by different brands and sold by saying ‘Chanel style’.

BRAND STORY

vinsky was a musician who was banished
and living in Paris with h > who had
tuberculosis and four children. Chanel
first fell in love with the talent of S
vinsky and then with him.

ALWAYS BELIEVED THE LUCK OF 5
Coco Chanel created the legendary
No: 5in 1921 as her first perfume. The
name of the perfume was coming from
the belief of Chanel in the luck of
number 5. So much so that she was la-
unching her collections on the 5th of
February and on the 5th of August. Still
the exhibitions of Chanel are done on
the 5th of each month. Being affected
from the period’s widening cubism
trend, the famous fashion designer had
the design of the perfume bottle ac-
cording to that trend. The perfume
which was launched in 1922 is still one
of the best sold perfumes in the world..
She closed her fashion house in 1939, at
the beginning of the Second World War.
Editors from American Vogue and Har-
pers Bazaar magazines w. atched the new
collection of Chanel on the 5th of Feb-
ruary 1954, when she was 70. Vogue in-
troduced that collection as the "return
of coquette”
Special order from Atatiirk
Chanel designed clothes for the Tur!
soldiers of the period. In 1930s, Atatit
asked Coco Chanel to design the uni-
forms of Turkish Armed Forces. Turkish
army wore the uniforms carrying her sig-
nature till 1980s.
The life of Chanel, who also desi
ning costumes for theatres and movies,
had been the subject of a musical in Bro-
in 196 atharine Hepburn
ed Coco. Coco Chanel ked till
1971, until she died at 88. Being an “hau-
te couture” brand, anel did not ma-
nufacture any ready made collections till
1978. Since 1980, more than 40 Chanel
boutiques opened throughout the world.
The famous fashion designer Karl La-
gerfeld, who changed the line of the
brand with dazzling designs, is acting as

the head designer of Chanel fashion

house since 1982.




MUCEVHEHR ™, o

LUKS VE EGLENCE BIR ARADA

Yeni "yUzU" diinya modacilarinin son gdzdesi Guney Afrikall Shannon-Ann Phillips olan Belle

Atasay'in 2010-2011 Sonbahar/Kis Koleksiyonu; “Antic-Romantic”, “Atmosph-Wear”, “Creme
de la Creme ve “Fun and Function” basliklan altinda, dort konseptten olusuyor. Belle Atasay'in

;" "";l . yeni koleksiyonu, gegmisin izlerini modemlestirerek gelecege; klasik tarzi teknolojiyle birlesti-
-'f_ _:- rerek islevsellige; dogadan gelen minerallerle ve sembollerle yalinliga; [Ukst minimalize ede-
hon rek gUnlik hayata dahil ediyor.
sy

LUXURY AND ENTERTAINMENT
CAME TOGETHER

concepts under the titles “Antic-Romantic”, “Atmosph-We

de la Creme” and “Fun and Function”.with its new "face"; the recent

favorite of world fashion designers, Shannon-Ann Phillips from South

Africa. The new collection of Belle Atasay modernizes the traces of the

past and includes them into the futur mbines classic style with techno-
logy and incorporates them into functionality; integrates the simplicity with na-
tural minerals and symbols of nature; minimizes the luxury and embody it into
the dalily life.

125 YILLIK ITALYAN
[HTISAMI

Gectigimiz Aralik ayinda 125'inci yldonimund kutlayan
Bvlgari, yeni yasina uygun yepyeni bir koleksiyon ve
sergi hazirladl. Serg, ilk kez gozler 6niine serilen muh-
tesem tasanmlarin yani sira, Bvigari'nin 1884'te Via Sis-
tina'da agilan ilk magazasindan guntimUze, markanin
tarihine ve zaman igindeki evrimine sahitlik yapti. Ser-
gi kapsaminda yUze yakini halka ilk defa gosterilecek
olan 600'den fazla taki, saat ve saatgilik eseri ile de-
koratif sanat objeleri de yer aldl.

Retrospektif sergi kapsaminda halka ilk defa gosteri-
lecek olan farkli dénemlere ait birgok gizim ve markanin
daimi hayrani sanatg, aristokrat ve Unlu resimleri de
yer aldi. Aralarinda en ¢ok ilgi goren bolum ise Eliza-
beth Taylor'a adanmis 6zel oda oldu.

125 YEARS ITALIAN
SPLENDOR

Celebrating its 125th anniversary in the previous

December, Bvigari prepared a totally new colle = \
and exhibition appropriate to its new age. Besides L i 1
the gorgeous designs revealed for the first time, 4

the exhibition has also witnessed the history of the b ()
brand and its evolution in time from the first sto- B o 13
re of Bvigari opened in Via Sistine in 1884 until to- |
day. Within the scope of the exhibition, more than | f o e
600 jewelry, watches and works of clockmaking el " { r '..E -_'1
as well as decorative objects of art were on disp- [ T, = "!
lay and approximately one hundred of them 4 - \ {1
were exhibited for the first time to the public. ) fd
Along with the pictures of the brand’s loyal artist . .. -~
fans, aristocrats and celebrities, various drawings " ' iy
belonging to different periods have been included

in the retrospective exhibition to be shown to the R
public for the first time. W, TR




HER AN BAS DONDURUCU

CARTIER, YENI KOLEKSIYONU VE TASARIM ANLAYISIYLA LUKS DUN-

YASININ ZIRVESINI ZORLUYOR...

GUnUmuzde Cartier hem mucevher tasarimlar hem
de genis saat koleksiyonlariyla, diinyada 270'in Uze-
rinde butige sahip. MUcevher koleksiyonundan
“Love” ve “Caresse d'orchidees par Cartier” ve “Tri-
nity” dinya capinda blyuk basari kazand!. Saatler-
de ise “Tank” ve “Santos” modelleri kendini yenile-
yerek hep en ¢ok satanlar arasinda.

Vidalarla suslu takilar, siyah seramik ve pembe alt-
nin sonsuz birlikteligi, ortak tutkunun sembolu zin-
cir kolye ve bileklikler, beyaz altin ve pirlantalarin bir-

likteligini yansitan uzun kolyelerin yer aldigi “Love”
koleksiyonu aski simgeliyor.

Trinity takimyilldizindan ilham alinarak olusturulan “Tri-
nity” koleksiyonu ise meraklilarina “Sonsuza kadar
sana dair her sey” diyordu. Cartier'in son olarak olus-
turdugu “Caresse d'orchidees par Cartier” koleksi-
yonu ise doganin comertliginden esinlenerek ta-
sarlanmis. Cartier butlin beceri ve sehvetli pargala-
nni degerli giceklerin cekici cazibesini dustnerek
olusturmus.

JEWELLERY

ALWAYS DAZZLING

CARTIER CHALLENGES THE PEAK OF LU-
XURY WORLD WITH ITS NEW COLLEC-
TION AND DESIGN APPROACH...

Today Cartier has more than 270 boutiques throughout the world
with its jewelry designs and also wide watch collections. Among
the jewelry collection, “Love” and “Caresse d'orchidees par Car-
tier” and “Trinity” earned a great success throughout the world. Re-
garding the watches, “Tank” and “Santos” models renewed
themselves and have always been among the best sellers.

The “Love” collection formed of the eternal synergy of the jewel-
ries decorated with screws, black ceramic and pink gold, the cha-
in necklace and wrist strap which are the symbols of a joint pas-
sion and long necklaces reflecting the synergy of the white gold
and diamonds, symbolizes love.

The “Trinity” collection, which has been formed with the inspirati-
on gained from the Trinity star cluster, was saying "All about you
forever” to its fanciers. The recent collection of Cartier “Caresse
d'orchidees par Cartier” has been designed with the inspiration
of the generosity of the nature. Cartier has formed all its talent and
sensual parts thinking about the attraction of the valuable flowers.
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MUCEVHER

Kusursuz is¢iligi, cagdas ve 6zgun tasarimlari ile 30 yildan beri dinyanin en prestijli mu-
cevher salonlarinda, 6zellikle Amerika ve Avrupa'da hayranlik uyandiran Stefan Hafner mar-

kas!, Istanbullularla Damas Magazalar’nda bulusuyor. Robb Report dergisinin “Best of the
Best” olarak sectigi Stefan Hafner, bu aralar diinyanin en iyisi olmanin tadini ¢ikariyor.

BEST OF THE BEST

E dmiration in the mos oons of the world,

KADININ
GUZELLIGINE
ADANAN
MUCEVHERLER

ltalyan miicevher tasariminin &ncti mar-
kalanndan Giovanni Ferraris, renkli degerli
taslardan olusan Primavera mucevher
koleksiyonuyla g6z kamastiryor. Tasa-
rnmdan Uretime tUm detaylarinda kalite ve
mukemmelligin éne ¢iktigl koleksiyon,
konsantre bir guzelligi yansitiyor. MU-
kemmel formlar ve renklerin isikla adeta
dansettigi gdz alici degerli taslar ile dikkat
ceken her bir tasarim, kadinin guzelligini
tamamliyor. Giovanni Ferraris'in goz alici
mucevherleri, Turkiye'de sadece Damas
Nisantasi, Kanyon ve Ciragan magazala-
rnda begeninize sunulmaktadr.

“ATTRAPE-MO], SI
TU M’AIMES” k
“SEVIYORSAN, '
YAKALA...”

Krallarin mtcevhercisi Chaumet'in “Attrape-moi, Situ m'a-
mes” koleksiyonunun kalbinde iimekler ayricalikli olma,
siirsel gUzellik ve maharet arasinda dokunuyor... Bir ilis-
kinin baslangicini temsil eden ask oyunlarinitemsil eden
tasanmlarda, sevgilisini yakalamak icin agini éren érim-
cek, askinin etrafinda dénen sevgiliyi temsil ediyor. Ruh
ikizine konmadan 6nce ciceklerin ev sahibinin etrafinda
dénen arllar da koleksiyonda temsili birer rol oynuyor. 18
pargalik bu essiz koleksiyonda, askin fakli anlatimlari igin
sari altin, beyaz altin ve elmaslarla eslesen Sitrin, Ame-
fist, Ates, Opal, Peridot, Pembe Turmalin ve Krisopraz tas-
lar kullaniimis.

5
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JEWELRIES
DEDICATED TO THE
BEAUTY OF
WOMAN

One of the leading brands of Italian jewelry
design, Giovanni Ferraris dazzles with its
Primavera jewelry collection formed of co-
lored valuable stones. The collection,
which reveals the quality and perfection
in all details from design to production, ref-
lects an undiluted beauty. Each design
drawing the attention with perfect forms
and the dazzling valuable stones, whose
colors dance with the light, completes the
beauty of the woman. In Turkey Giovan-
ni Ferraris’ dazzling jewelries are offered
only in Damas Nisantasi, Kanyon and Cr-
ragan stores.
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A
| . =¥ T 4 - EXTRAORARY
' 3 i | “BESTIAIRE” OF
CHOPARD’IN _
OLAGANUSTU D | _. CHOPARD
“BESTIAIRE”T" £ ¥ FOR THE SAKE OF CE-

LEBRATING THE 150TH

150'NCI YASINI KUTLA- | & ANNIVERSARY, CHO-
MA ADINA CHOPARD, ) PARD FORMED 150

“HAUTE JOAILLERIE” KO- ™, UNIQUE ANIMAL THE-
LEKSIYONUNDA 150 ADET f MED DESIGNS IN “HAU-
ESSIZ HAYVAN TEMALI TASA- ¢ TE JOAILLERIE” COL-
RIM OLUSTURARAK YENI BIR - LECTION AND UNDER-
REKABETIUSTLENDI. SONUG: GU- i1 TAKEN A NEW COM-
ZEL, GEKICI, GIZEMLI VE RUYA GIBI - i PETITION. RESULT: A

HAYVANLARLA BEZENMIS BIR KO- & ' COLLECTION DECO-
LEKSIYON! ' RATED WITH BEAUTI-

FUL, ATTRACTIVE,

Diinya starlannin micevher markasi ve Uluslararasi Cannes v ' . MYSTERIOUS AND FAN-
Film Festivali'nin resmi sponsoru olan Chopard, Urtinlerinin ta- g ' TASTIC ANIMALS!
nitmi her yil dinyanin UnlU top modelleri veya aktrist ve aktor- i =y
__leriyle yapiliyor. Her an ilginin tizerinde olmasina aliskin bir mar-
ka olarak Chopard 150'nci yasina ¢zel olarak sUrpriz bir ko-
5 leksiyonu begeniye sunuyor: “Animal Collection.”
'Y Chopard tasarimcilannin ansiklopedileri incelemesi
i ve hatta Cin takvimine dahi basvurmasi sonucu or-
1 taya clkan koleksiyon son derece orijinal ve
\ estetik gizgilere sahip. Akla gelebilecek
\ dinyanin her yerinde yasayan _ﬁ‘v
"‘ canli tUrleri markanin bileklik, i,g’»_},b"
“ bros, kiipe, ylzlk ve kolyele- 4;;,"
rinde adeta yeniden hayat buldu. K\ymet—é?"
i taglann kalitesi etrafinda yapilandirlan g y
“Animal Planet Koleksiyonu’ndaki par- 19' J,P
calar quartz, kunzites, pearls, paraiba J',,‘-' L
tourmalines, ay tas, kirmizi altin, ti- '-:
tanyum ve gercekgiligin sasirtic do- f‘-‘.‘,l'
gal bir efekti olan degerli ahsaplar [&
gibi son derece siradisi materyal- !
lerle taglandinidi. Sonug: Caroline |
Gruosi-Scheufele'in enerjik kisiligi
ve mUkemmel uyusan rengarenk,
canli bir koleksiyon.

"
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MUCEVHER

HAYALLERIN YARATICILIGINA

Pasquale Bruni kariyerine, hentiz 20 yasindayken bes
takim arkadas! ile birlikte 1976 vyilinda basladi ve Gi-
oielmoda adinda el sanatlar Uzerine bir sirket acti. Bu par-
lak bir kariyerin ve guclu kisilige sahip bir markanin ylk-
selisinin ilk sinyallerini verdi.

Sade ve benzersiz sekiller, pinl pinl par-
layan ve ender bulunan kiymetli
taslar, gbze carpan, sira dis fakat ¢
uyumlu tasarmlar Pasquale Bruni (4
koleksiyonlarnnin karakteristigini olus-
turuyor. Her dénem moda, sanat ve ##
dizaynin tercumani olan Pasqua-
le Bruni mUcevherleri modernlik,
zarafet ve nezaketi yansitiyor.

) of a brand | "1\/mg astrong |
shimmery and
ranndman/ yet hanm oni
ale Bruni ¢

HAYALINIZDEKI UTOPYA...

Avustralya'nin glineyindeki adalarda yetisen Guney Denizi (South Sea) incilerini UTOPIA IN
ilk elden dunyaya dagitan ve inci ¢iftliklerinin ortagr olan Avrupa’nin en Unlt fir-
malarindan Utopia, "Allegro” koleksiyonunu begeniye sunuyor. Renkli bir pa-
let Uzerindeki yogun boya darbelerini andiran renkli safirler, Gliney Denizi'nin
degerli incileri ve elmaslar yeni koleksiyonda bulusarak klasik ve modernizmi
butlnlestiren clretkar bir durus sergiliyor

YOUR
DREAMS...

ging the
c with moder-
nism.




SAINT FHHONORE

PARIS
s TRENDY WATCHMAKER SINCE 1885c¢

pirlant




SAAT / ERKEK

JACOB&CO.’NUN
TARZ ANLAYISI

Titizlik ve mukemmeliyet anlayisiyla
tasarlanan Jacob&Co.’nun yeni Epic
Tourbillon saatleri son derece estetik ka-
salara sahip. 18 karat pembe altin, high-

~ tech seramik ve paslanmaz celikten
TO EVEREST | tretilen saatler benzeri olmayan ¢ok ta-
bakali gérintimleriyle de ergonomik ve
OF / bir o kadar da “tarz” bir gériiniim ya-

EVERYONE...

Many things had to be done to con-
quer Everest. It was the 29th of May,
1953 and the heroes of the day - Sir
Edmund Hillary and Tensing Nor-
gay had Rolex Oyster Perpetual
watches on their arms. Motivated

with a simple relish to meet all dis-
covery journeys and challenges
done for succeeding this impossible
dream imagined by everyone: “Be-
cause it was there...”

As the continuance of the adven-
ture, Rolex Explorer insists on to
express the irresistible success pas-
sion of the men... As loyal to its he-
ritage and unique identity, Oyster
Perpetual Explorer constitutes an
example for the term of power thro-
ugh energizing the balanced and
elegant contours that made it an
icon for long years. Carrying privi-
leged non-abrasive and non-corro-
sive features, 904 L is made of a sin-
gle steel block and besides its a litt-
le bit larger 39 mm case provides a
more attractive appearance, it also
adds comfort for the user.

HERKESIN EVERESTI KENDINE...

Everest’ in fethedilmesi icin pek cok calisma gerekliydi. Tarih 29 Mayis 1953’ti ve gtiniin kahramanlar
Sir Edmund Hillary ve Tensing Norgay, Rolex Oyster Perpetual saatlerini takiyorlardi. Herkesin diis-

ledigi bu imkansiz rityayr basarmak iQiZl yapilan b}iitiin ke@ri)f seferleri, zorlu isi karsilamak icin basit bir JAC O B& C O o ’ S
hevesle motive edildi: “Ciinku o oradaydi...”Maceranin devami olarak, Rolex Explorer erkeklerin kar-
s1 konulmaz basar1 arzusunu ifade etmekte 1srar ediyor... Mirasina ve essiz kimligine sadik olarak, Oys- STYLE
ter Perpetual Explorer onu uzun yillardir ikon haline getiren dengeli ve zarif hatlarina enerji vere-
rek bugtiniin gtic kavramina o6rnek teskil ediyor. Ayricalikli asinmaz ve paslanmaz 6zellikler tastyan APPRO ACH
904 L celikten tek blok olarak tiretilen, biraz daha biiytik olan 39 mm kasa daha etkili bir gértintii sag-

lamakla birlikte kullanana rahatlik katiyor. . . g )
Designed with a fastidious and per-

fectionist approach, Jacob&Co.’s
new Epic Tourbillon watches have
ultimately esthetic cases. Made of
18 carat pink gold, high-tech ce-
ramic and stainless steel, the watc-
hes create an ergonomic yet
“stylish” appearance with their
unique multi-layered views.




2010’UN EN IYiSI

Saatciligin “Oscar”lar1 olarak
anilan Grand Prix de I'Horlo-
gerie de Geneve odiillerinde,
“2010’un En iyi Saati” 6dula
Tag Heuer Carrera 1887 nin
oldu.

Tamamen TAG Heuer
uretimi olan bu meka-

nizma, saatte 28 bin

800 vurus ile tam bir
miuthendislik harikasi

olarak aniliyor. Top-

lam 320 bilesenden

olusan bu mekaniz-

ma 50 saatlik giic re-

zervi ile de dikkat ce-

kiyor. Bu 6zel meka-

nizma, kasa arkasindaki

safir kristal camdan da iz-
lenebiliyor ve her bir ha-
reketi ile goz aliyor.

BEST OF 2010

Being mentioned as the “Oscar”s of clock-making, in the Grand Prix de I'Horlogerie de Ge-
néve awards, Tag Heuer Carrera 1887 has been awarded with “Best Watch of 2010".

The mechanism is totally a TAG Heuer production and is accepted as an engineering won-
der with 28.800 hits in an hour. Formed of 320 components in total, this mechanism draws
the attention with its 50 hours power reserve. This special mechanism can be seen behind the
sapphire crystal glass back of the case and dazzles with its every move.

DUNYADA
SADECE
25 ADET!

15’inci ylizyihn cesur kasifi Christopher
Colombus’un adryla s ¥
tilen “Zenith Chri
son derece asil bir tz
gii¢ rezervli modeller; 166 parca, 10 ko-
nik disli cark ve 6 rulmanh yataktan mey-
dana gelen bir kafesten olusuyor. Ef-
sanevi deniz kronometresinden ilham
almarak tasarlanan modelin 45 mm cap-
I1 kasasinda beyaz ve altin saris1 renkler
bulunuyor. Kendi safir “kubbe”si ile tac-
lanan g6z kamastiricr safir kristaliyle her
iki yanda bombelik tastyor. Devrimci i¢
senleri ile sadece 25 adet tiretilen
modeli, timsah derisi kayis ve 18 karat
altin cerceve cevreliyor.

WATCH / MAN

GREAT MATCH
WITH HAMILTON!

Hamilton will once again become a byword
this season in his own class with the new
Khaki Belowzero model designed with so-
lid steel coating, 46 mm case diameter,
sapphire crystal glass and 1000 meter wa-
ter-proof features.

HAMILTON ILE
BUYUK
KARSILASMA!

Masif celik kaplama, 46 mm kasa capi, safir kris-
tal cam ve 1000 metreye kadar su gecirmezlik 6zel-
likleriyle dizayn ettigi yeni modeli Khaki Below-
zero ile Hamilton, kendi klasmaninda bu sezon
yine ¢cok konusulacak.

ONLY 25 PIECES
IN THE WORLD!

Being manufactured in a limited number un-
der the name of the 15th century’s brave dis-
coverer Christopher Colombus, the “Ze-
nith Christophe Colomb” series has an ulti-
mately royal design. The models with 50 hour
power reserve are formed of a cage made of
166 parts, 10 conic geared wheels and 6 rol-
ler bearings. The model, which has been de-
signed with an inspiration from the legendary
sea chronometry, has white and gold yellow
colors in its 45 mm diameter case. There are
chambers in both sides with the dazzling
sapphire crystal, crowned with its own sapp-
hire “dome”. The model manufactured
only in 25 pieces with its revolutionary in-
ternal components is surrounded with alli-
gator leather strap and 18 carat gold frame.




SAAT / KADIN

J

\WEDELERIN VAZGECILMEZ

Hollandali iki degerli tas tiiccar1 Estelle Arpels ve
Alfred van Cleef’in Paris’te, 1906’daki evliliginden
dogan Van Cleef&Arpels, bugtin diinya capinda
56 butik diikkana sahip bir marka. 1920’lerin ba-
sinda Fransiz salonlarinda Neo-Misir ve oryantal
stilde gorilen Van Cleef&Arpels mucevherleri,
1930’lu yillarda ise diinyada ilk kez kullanilan, fir-
manin gelistirdigi bir montaj tarzi ile daha ulus-
lararast bir gérintime kavustu. Taslarin monte
edilmis oldugu tamamen gizlendiginden bu yeni
bulusa “Mystery Setting” ad1 verildi. O andan iti-
baren basarilarin ardi arkasi kesilmeyen marka,
2000’den bu yana portfoytinde Cartier, IWC, Jae-
ger LeCoultre ve Montblanc gibi markalar1 bu-
lunduran Isvigreli finans devi Richemont grubuna
katildi. 1908’den bu yana miicevherin yan sira saat
tretimi de yapan Van Cleef&Arpels modelleri y1l-
da iki kez farkl zamanlarda olmak tizere “haute
couture” koleksiyonlarla Amerika, Avrupa ve As-
ya’daki meraklilariyla bulusuyor. Windsor Diise-
si’nden Grace Kelly’ye kadar diinyaca tinlii isim-
lerin tercih ettigi markanimn tasarimlari bugiin diin-
ya ¢apinda diizenlenen miizayedelerde milyon eu-
rolar1 asan degesleriyle paylasilamiyor.

o -“-‘-..- v
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INDISPENSABLE
OF THE
AUCTIONS

Born from the marriage of two valuable
stone traders Estelle Arpels and Alfred
van Cleef from Netherlands in 1906 in
Paris, Van Cleef & Arpels is now a
brand which has 56 boutiques thro-
ughout the world. Making watch pro-
duction besides jewelry since 1908,
Van Cleef & Arpels models are intro-
duced to the fanciers in America, Eu-
rope and Asia with “haute couture” col-
lections twice in different times of the
year. The designs of the brand, which
were preferred by the famous names of
the world, such as Windsor Duchess
and Grace Kelly, could not be shared
with their values exceeding millions of
euros in the worldwide auctions.




MICHAEL KORS ILE MODERN ZAMANLAR

Tasarimlariyla dikkat ceken markalar arasinda yer alan Michael Kors, gtinliik ve 6zel anlariniz i¢in ta-
sarladig1 modelleriyle kadinlarin dikkatini cekmeye hazirlaniyor.
Koleksiyonlarinda liks ve modern cizgilere yer veren marka, 6zellikle deri kayisla kombinlenen tash kad-
ranlarla moda severlere giintin her saati spor ve sik olmayi vadediyor. Yuvarlak ve dikdoértgen olarak ta-
sarlanmis kadranlarda, tash bezel kullanilmis. Kadran iclerinde de saat goster-
gelerinin parlak taslarla sislenmesi ise tasarimlara modern ve estetik bir gorintim
sunuyor. Uglit kronograf, safir cam ve 10 atm’e kadar su gecirmezlik ézelligiyle
Michael Kors, bu sezonda moda severlere modern tasarimlar sunmaya de-

r attr dCtlIlU the attention ()f the women mth its

gned for your daily life and special moments.
Giving a p]ace 10 luxury and contemporary lines in its collections, the brand
promises to fashion lovers to be rty dnd chic in every hour of the day
S ombined with leather straps. On the

dials, which have been designed as circular and rectangular, bezels with sto-
nes have been used and within the dial the decoration of the time indicators
with bright stones give a contemporary and esthetic appearance. With its trip-
le chronograph, sapphire s and 10 atm water proof features, Michael Kors
once again continues to present contemporary designs to the fashion lovers in this season.

ZARAFET “LES CLASSIQUES” ILE
BULUSUNCA...

Sik, alcak gontllii ve cagdas... Maurice Lacroix Les Classiques koleksi-
yonu, kendinden emin kadinlar icin sadeligi etkileyici bir bicimde disa
vuran modellerle g6z dolduruyor.

Les Classiques Date ve Moon Phase Chronograph olmak tizere fark-
I1 tarzlarda bir cesitlilik sunan koleksiyon, feminen ruhun de-
rinliklerinden ilham alinarak tasarlanmis. Mekanik ya da
quartz makine, pirlantalar ya da sadelik, celik ya da bicolor kasa,
parlak ya da mat ytizeyler... Bu iki modelde sunulan tiim se-
cenekler, cesitlilikten hoslanan, buytileyici bir tasarima ken-
di tarzin1 katmak isteyen kadinlar1 kendine ¢ekecek nite-
likte. 33 mm capindaki sik kasasinda her bir detay size 6zel,
essiz bir mucevher...

WHEN ELEGANCE MEETS
WITH “LES CLASSIQUES”...

Chick, modest and modern...Maurice Lacroix Les Classique:
lection imp: s with the models externalizing the simplicity in
an attractive manner for the confident women.

Offering a variety in different styles such as Les Classiques Date
and Moon Phase Chronograph, the collection had been desig-

ned with the inspiration of the depth of the feminine soul. Mec-
hanic or quartz device, diamonds or simplicity, steel or bicolor
case, bright or pale surfaces... All options presented in these two
models attract the steel loving women who would like to add her
own style to this captive design. Every detail in its chic 33 mm
diameter case is a unique jewelry and it’s just for you...

WATCH / WOMAN

DOLDURMAK
[STEYENLERE
DKNY

Sikliklarini zarif ve sik bir saatle ta-
mamlamak isteyenleri DKNY’nin en
yeni modelleri bekliyor. Markanin
yeni koleksiyonunda bol tash kad-
ranlar dikkat cekiyor. Parlak taslart
saat kayislarinda da kullanan DKNY,
markay: tercih edenlerin kollarinda
oldukca zarif duracaga benziyor. Ta-
sarimlar altin ve gtimus renkli olarak
iki farkl sekilde sunuluyor.

DKNY FOR
THE ONES
TO BE |

DAZZLING

The newest models of DKNY
wait for the ones who want to
complete their style with ele-
gant and chic watches. The
jith plenty of stones
catch the attention in the new
collection of the brand. Using
the shiny stones also in the
straps of the watches, DKNY se-
ems like it will stand out ele-
gantly on the arms of the ones
preferring the brand.

signs are presented in twc
ferent forms, as gold and silver
colored.



TASARIM
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BEYER

KISIYE OZEL KUSURSUZ
OLCULER

TARIHI 13'UNCU YUZYILA DAYANAN ELDIVEN ATOLYELERIYLE MESHUR FRANSA'DA GUNDELIK HAYATTA SIK-
LIKLA BIR DEYIM KULLANILIYOR: “ELDIVEN MISALI TAM OTURMAK — ALLER COMME UN GANT.” KISIYE OZEL
ELDIVEN TASARLAYAN MARY BEYER'IN CIKIS NOKTASI DA BU DEYIM OLSA GEREK!

“Bu deyimin nereden ¢iktigini anlamak i¢in ha-
yatimzda bir kez olsun kendi Slctilerinize gére
yapilmus bir cift eldiveni denemeniz lazim” di-
yor Mary Beyer. Paris’teki butiginde ‘haute cou-
ture’ eldivenler tasarlayan Beyer’in en buytik
keyfi ise musterilerinin eldiveni denedikten son-
ra yizlerinde beliren ifadeyi seyretmek.

Kullanilan derinin yumusakhgi, parmak hat-
larini izleyen dikislerin dizgtnliagi, ikinci bir
deri gibi rahat hareket saglamasi ve en 6nem-
lisi aradan yillar da gecse deforme olmadan sek-
lini korumasi olmazsa olmazlar arasinda. Mary
Beyer, 1970’lerin basinda “Britt Cavallaro”
takma adiyla Yves Saint Laurent, Guy Laroche

ve Courreges gibi Fransiz modaevleri i¢in
mankenlik yaparak adim atmis ‘haute coutu-
re’ dinyasina. Sonrasinda Jean -Paul Gaultier,
Swarovski, Nina Ricci, Thierry Mugler ve Phil-
lippe Model’in de aralarinda bulundugu pek
cok markaya aksesuar ve taki tasarlamis. Nina
Ricci ve Daniel Swarovski icin yaptig1 eldiven stis-
lemeleri Beyer’in tutkusunun baslangici olmus.
Fransa’nin giineyinde bulunan Millau bolge-
sindeki Orta Cag’dan kalma sayisiz eldiven atol-
yesinin simdilerde tiretimden ziyade turistik ge-
zilere ev sahipligi yapmasi ve bu zanaatin yok
olmaya yiiz tutmasi Beyer icin tetikleyici rol oy-
namis. Christian Dior’dan Chanel’e kadar

pek cok moda devi icin imalat yapan tarihi La-
vabre Cadet eldiven atélyesini 2000 yihnda dev-
ralmis ve ‘haute couture’ eldiven butigine
donistariip Paris’in kalbine konumlandirma-
y1 basarmis. 2009’dan beri “Mary Beyer” adiy-
la hizmet veren atolye ve nesillerdir bu isi ya-
pan ustalar1, Fransa'ya 6zgu bir elisciligine sa-
hip ciktigr icin “Grands Ateliers de France” ve
“Entreprise du Patrimoine Vivant” gibi mesle-
ki mirasa sahip ¢ikan ulusal kuruluslarin da ko-
rumast altinda. ..

Her ne kadar ilk baslarda islevselligi sebebiyle
ihtiya¢c duyulsa da 13’tinct ytizyildan itibaren
kadinlarin sts aksesuarina donusen eldivenler,




DESIGN

CUSTOMIZED
PERFECT

SIZES

THERE IS AN IDIOM FREQUENTLY USED
IN THE DAILY LIFE IN FRANCE FAMOUS
WITH ITS GLOVE WORKSHOPS WHICH
DATE BACK TO 13TH CENTURY: "CLO-
SE FIT LIKE A GLOVE - ALLER COMME
UN GANT." THIS IDIOM IS SURELY THE
STARTING POINT OF THE CUSTOMI-
ZED GLOVE DESIGNER MARY BEYER!

“In order to learn where this idiom comes from, you
should try a pair of gloves made for your own sizes
atleast once in your life,” says Mary Beyer. Designing
‘haute couture’ gloves in her boutique in Paris, Be-
yer’s greatest pleasure is to watch the expression on
the faces of the customers after trying the gloves.
The softness of the leather, the smoothness of the
sew following the finger lines, acting comfortably like
asecond skin and more importantly, preserving its
shape without being deformed regardless of the pas-

sing years are among the musts. Mary Beyer stepped
into the ‘haute couture’ world in the beginning of
1970s through acting as model for the French fas-
hion houses like Yves Saint Laurent, Guy Laroche
and Courreges with “Britt Cavallaro” nickname. La-
ter, she designed accessories and jewelries for
many brands such as Jean -Paul Gaultier, Swarovs-
ki, Nina Ricci, Thierry Mugler and Phillippe Model.
The glove decorations she made for Nina Ricci and
Daniel Swarovski were the starting point of Beyer’s
passion. Many workshops dating back to the Midd-
le Ages in the Millau region located in the southern
part of France host tourist travels more than pro-
duction and this craft which began to be forgotten
had a triggering role for Beyer. She has taken over
the historical Lavabre Cadet glove workshop, which
was making productions for many fashion giants
from Christian Dior to Chanel, in year 2000 and af-
ter converting it into a ‘haute couture’ glove bou-




TASARIM

16’na yiizyilda Kralice I. Elizabeth’in taktig1 inci
ve degerli taslarla bezenmis modeller sayesinde zir-
veye oturdu. Ote yandan pek ¢ok kralin eldiven-
leriyle gémiildiigiinti hatirlatan Beyer, 6zellikle
1950’1erin sonlarina kadar her kiyafete uygun ayr1
bir cift eldivenin olmazsa olmazlar arasinda yer al-
diginin da altini ¢giziyor. Sonrasinda poptlerligi-
ni yitiren bu aksesuar podyumlara hayli renkli ve
zengin bir dénus yapt1 bu sezon. Lanvin, Kenzo,
Yves Saint Laurent, Gianfranco Ferre, Hermes,
Michael Kors, Carolina Herrera, Nina Ricci ve Bet-
sey Johnson’in bas ¢ektigi markalarin kis kolek-

siyonlarinda eldivenler neredeyse basrolde!

Dirsegin tizerine ¢ikak kadar uzun, parlak deriler
ve bunlari acikta birakan kisa kollu ceketler, gece
kiyafetlerini siisleyen mini dantel eldivenler,
bluzlarin omuz kismina monte edilen buizgtilu til
versiyonlar, metal diigmeli motorcu tipi model-
ler, tash satenler... Kisaca ne ararsaniz var bu se-
zon. Elisciligi, kaliteli malzeme ve kisiye 6zel tre-
timden vazgecmeyen Mary Beyer’in 2010-2011 kis
koleksiyonunda ise modellerden ziyade minik kiirk
tizerine jean kurdele gibi farkli malzemelerin bir
arada kullanimi ve parmak uclarini agikta birakan

“fingerless” modeller dikkat cekiyor.

Mary Beyer’in Galerie Montpensier No: 32’ deki
butigi 6yle vitrinden ya da raftan begenip secerek
alisveris yapabileceginiz bir magaza degil. Randevu
almaniz sart! Avuc ici capindan parmak boyu ve
kalinligina kadar elinizin her tarafi 6l¢tliyor ve
bu bilgiler arsive kaydediliyor. Ardindan bir mo-
del seciyorsunuz ya da aklinizdakini séylityorsu-
nuz. Eskizler cizilip patronlar ¢ikarildiktan sonra
malzeme secimi bashyor... Eldivenlerin i¢ kismz
yuizde 100 ipek veya kasmir astarla kaplaniyor. Sec-
tiginiz malzemeler iki degil, ti¢ eldiven c¢ikacak
miktarda kesiliyor ve fazlasi saklaniyor. Boylelik-
le eldivenin tekini kaybetseniz dahi hemen bir ye-
nisi yapthyor. Ug ya da dort hafta sonra elinize tam
oturan eldivenler kapiniza kadar gonderiliyor.
Mary Beyer tasarimlarimin fiyatlar:, kullanilan mal-
zeme cesidi ve miktarina gore degisiklik gosteri-
yor. (")rnegin, “fingerless”lar 100 eurodan bashyor
ama isin icine deri ve kiirkler girerse fiyat 2 bin-
3 bin eurolar1 bulabiliyor. Simdilik sadece Paris’te
bir magazasi bulunan Beyer’in gelecek planlari ara-
sinda New York ve Tokyo’da birer magaza daha
acmak yer aliyor. Beyer’in en biiytik hayali ise, el-
diven isciligini gelecek nesillere aktarabilecegi bir
okul ile ytizyillardir bu zanaatin merkezi kabul edi-
len Giiney Fransa’daki Millau’da bir eldiven mu-
zesi agcmak!

www.marybeyer.com
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tique, she succeeded to locate it in the heart of Pa-
ris. Offering service under “Mary Beyer” name sin-
ce the year 2009, the workshop and the masters do-
ing this business for long years are under the pro-
tection of national organizations that protect the vo-
cational heritage, such as “Grands Ateliers de Fran-
ce” and “Entreprise du Patrimoine Vivant”, due to
owning a handcraft peculiar to France...

Even though they were needed in the beginning due
to their functionality, the gloves started to be used
as accessories by women as of the 13th century and
settled on the peak with the models decorated with
pearl and valuable stones worn by the Queen Eli-
zabeth Iin the 16th century. In addition to this, re-
minding us that most of the kings had been buried
with gloves, Beyer underlines that having a separa-
te pair of gloves for each cloth was sine qua non till
the end of 1950s. These accessories started to loo-
se their popularity, but this season they returned to
the stages in a colorful and rich manner. The glo-
ves are almost in the leading role in the winter col-
lections of the leading brands such as Lanvin,
Kenzo, Yves Saint Laurent, Gianfranco Ferre, Her-
mes, Michael Kors, Carolina Herrera, Nina Ricci and
Betsey Johnson!

The long and bright leathers that go over the elbows
and the short armed jackets to make these visible,
mini lace gloves ornamenting the night dresses, shir-
red tulle versions assembled on the shoulders of the
blouses, motor rider type models with metal buttons,
satins with stones... In brief, this season you’ll have
what you look for. Not sacrificing from hand work-
manship, qualified material and 'haute couture' pro-
duction, Mary Beyer draws the attention to its
2010-2011 winter collection with the combination
of different materials such as jean ribbon on the
small fur and “fingerless" models that leave the fin-
gertips open.

Mary Beyer’s boutique located in Galerie Mont-
pensier No: 32 is not a store that you can make shop-
ping just by selecting from the shop window or shel-
ves. You have to get an appointment! Each point of
your hand, from the diameter of your palm to the
finger length and thickness, is measured and these
are recorded to the archive. Then, you select a mo-
del or tell what you have in mind. The sketches are
drawn, the patterns are issued and then it comes to
the selection of the material...The internal part of
the gloves are covered with 100 percent silk or cash-
mere lining. The materials you have selected are cut
to make not two but three gloves and the exceeding
amount is kept. So, if you loose one of your gloves,
then they immediately make a new one. After
three or four weeks, the gloves which fully fit to your
hands are delivered to your door.

The prices of Mary Beyer designs change according
to the type of the used material and the quantity. For
example, “fingerless” models start from 100 Euros,
but if leather and fur are used, then the price may
go up to two to three thousand Euros. Having only
one store in Paris currently, Beyer’s future plan is
to open another store in New York and Tokyo. Be-
yer’s greatest dream is to establish a school where
she can transfer the glove labor to the next gene-
rations and a glove museum in Millau — Southern
France thatis accepted as the center of this craft for
centuries!

www.marybeyer.com



BELVEDERE'DHYINII'S
SUNUMLU LEZZ1§83 N

Degisik lezzetlere diskin olanlar ve farkl tatlar
denemek isteyenler bu aralar Anadolu yakasinin
yeni bes yildizh oteli Crowne Plaza Istanbul
Asia’dan ¢ikmiyor desek yeridir. VIA/PORT alis-
veris merkezinin tam ortasinda konuslanan otelin
btinyesinde yer alan Belvedere Restaurant&Bar mi-
marisi ve sundugu degisik yemeklerle farkini he-
men belli ediyor. Belvedere Restaurant’a girdigi-
niz andan itibaren klasik Selcuklu ¢izgisinin son de-
rece akillica ve pratik bir sekilde modernize edil-
digini fark ediyorsunuz. Altin varaklarla stislenmis
tavanlar ve kismen Osmanh motiflerinin kullanil-
dig1 duvarlara baktuginizda ise ge¢misle bugiintin

ince ince islenerek harmanlanmis oldugunu go-
riyorsunuz.

Dekorasyonun “sicak bir ortam hissi verelim” duy-
gusuna kapilarak yapildigin1 hemen anliyorsunuz!
Hatta bu hissiyat: tamamlamak adina farkl: bir mii-
zik kurgusu da secilmis: Arp. Arpist Burcu Aygi-
der’in aksamlar1 gerceklestirdigi resitaller insani bir
anda farkli diinyalara gotirtyor.

Restaurant’in mutfagi tinlii executive chef Levent
Arslan’a emanet. Levent Arslan meslege adim at-
ug1 ilk yillarindan itibaren agirlikli olarak yaban-
a seflerle calismis, bu sayede diinya mutfag: ko-
nusunda profesyonellik mertebesine erismis. Ars-

=
SOMUL FLALS

CROWNE PLAZA ISTANBUL ASIA'DA
HIZMET VEREN BELVEDERE RES-
TAURANTIN UNLU SEFI LEVENT ARS-
LAN, SEVGILILER GUNU ICIN, BIRBI-
RINDEN OZEL TATLAR HAZIRLADI.

lan, 6zellikle Uzakdogu ve Fransiz mutfaginda id-
diali. Movenpick, Ramada, Conrad, Dedeman, Prin-
cess, Sofa Hotel ve Suadiye Go Mango’da calismis
olan sef Arslan, Belvedere’in monusint de ulus-
lararasi bir restoran moéntisii olarak hazirladigini
ve her kitadan insanin rahathikla kabul edebilecegi
tarzda bir mont olusturduklarini séyliyor.

Moéniide kaz cigerinden ciftci kebabina kadar ge-
her sey mevcut. Salatalarda 6zellikle 1lik keci pey-
nirli Yunan salatasi buytik ilgi gértyor. Tathlarda
krem brule’den kiinefeye, sicak ¢ikolatah sufleden
cheesecake’e kadar zengin bir sunum var. Iste Sev-
gililer Gliint icin Levent Arslan’in spesiyalleri. ..
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GOURMET

TASTES WITH
CHIC
PRESENTATIONS
FROM
BELVEDERE

KITCHEN OF BELVEDERE RES-
TAURANT, OFFERING SERVICE IN
CROWNE PLAZA ISTANBUL ASIA,
IS ENTRUSTED TO THE FAMOUS
CHEF LEVENT ARSLAN'S TA-
LENTED HANDS...

The fans of different tastes and the ones wil-
ling to try different tastes are nowadays not
able to leave the Crowne Plaza Istanbul Asia
— the new five star hotel of the Anatolian side.
Belvedere Restaurant & Bar, located in the
hotel deployed just in the center of
VIA/PORT shopping mall, shows its diffe-
rence both with its architecture and with its
different taste offers.

As of your first step in Belvedere Restaurant,
you realize that the classic Seljuk line has
been modernized in an ultimately clever and
practical manner. When you look at the cei-
lings decorated with gold foils and the walls
partially decorated with Ottoman motives,
you can see the detailed mixture of past and
present.

You immediately realize that its decoration
has been done with a sense "to provide a
warm atmosphere". For the sake of com-
pleting this sense, a different music confi-
guration has been selected: the recitals per-
formed by a harp. In the evenings harpist
Burcu Aygider takes you to a different
world.

Belvedere Restaurant’s kitchen is entrusted
to the famous executive chef Levent Arslan.
As of his first step in the occupation, Levent
Arslan mostly worked with foreign chefs and
reached to professionalism level on the
world cuisine. Arslan is particularly asserti-
ve in Far East and French cuisine.

The chef Arslan who worked in Mévenpick,

Ramada, Conrad, Dedeman, Princess, Sofa
Hotel and Suadiye Go Mango, says that he
prepares the menu of Belvedere as the

menu of an international restaurant and that
they have formed a menu in a style to be ea-
sily accepted by people from each continent.

There is a wide alternative in the menu from

foie gras to farmer kebab. The salads, par-
ticularly the Greek salad with warm goat chee-
se receive great interest. As dessert alterna-
tives, there is a rich presentation from Cre-

me Brule to Kiinefe (a dessert with cheese),

from soufflé to cheesecake. Here are the spe-

cials of the famous chef Levent Arslan...
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Pancar Jeli Egliginde
Sebze Terinli Karides

Malzemeler: 2 dilim 1zgara patlican,
1 adet kdzde kirmizi biber, 2 dilim 1z-
gara kabak, 1 adet domates, 1 adet
yaprak jelatin, 100 ml sebze ya da ta-
vuk suyu, 200 ml pancar suyu, 2 ta-
vuk bulyon, tuz, karabiber.

Yapilisi: Sebze suyuna jelatin ek-
lendikten sonra eritilir. Sebzeler jela-
tinli sebze suyuna batinlip kare bir ka-
bin icinde Ust Uste dizilir ve donma-
sI beklenir. Dondurduktan sonra is-
tege gore sekilli bir sekilde kesilip 200
ml. pancar suyuna 2 adet jelatinle eri-
tilip yeniden dondurulur. Dikdortgen
sekilde kesilerek haslanmis
ile servis edilir.

Shrimp with

Vegetable Terrine
and Beet Gel

Ingredients: 2 slices of grilled
eggplant, 1 roasted red pepper,
2 slices of grilled zucchini, 1 to-
mato, 1 leaf of gelatin, 100 ml ve-
getable or chicken broth, 200 ml
beet juice, /2 chicken bouillon,
salt, black pepper.
Preparation: Add gelatinto the
vegetable juice and mett. Dip the
vegetables into the vegetable jui-
ce with gelatin, then put in a
square dish one by one, on top
of each other and wait for it to
freeze. After they are frozen,
cut them according to any wis-
hed shape and then melt 2 ge-
latins in 200 ml beet juice and
refreeze. Cut in a rectangular
shape and serve with boiled
shrimps.
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Chicken
Parmigiana,
with Cheese and
Grilled
Eggplant...

Ingredients: 100 gr. long
and thin eggplant, 50 gr.

parmigiano cheese or smo-
ked cheese, 40 gr. chicken
breast, 10 gr. basil, 25 gr. oni-
on, 60 gr. tomato, 20 gr. to-
mato paste.

Preparation: Saute with fine
sliced onion in the pan and
add one table spoon of to-
mato paste. Cut the tomatoes
in cubes and cook by adding
a little water. Cover the sauté

Tavuklu Pa.rmigiana,, chicken and chgese wﬁh gril-
K iy led eggplants in a circular
asSar peyniri ve shape and serve with basil

Izgara Pathican ile... sauce with tomato.

Malzemeler: 100 gr kemer patli-

can, 50 gr parmigiano peyniri veya #
flme peynir, 40 gr tavuk gégst, 10
gr feslegen, 25 gr kuru sogan, 60
gr domates, 20 gr salca.
Yapilisi: ince kiyilmis soganla ta-
vada sotelenip bir yemek kasigi sal-
ca ile kavrulur. Ktp kip kesilmis do-
mates biraz su eklenerek pisirilir. |z-
garada pisirilen patlicanlar sote ta-
vuk ve peynirle daire seklinde sa-
rilarak domatesli feslegen sos ile
servis edilir.
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Ihk Humus Egliginde
Kuzu Loin, Kirmizi Sarap
Glazeli Borek ve Stit
Kopugu Egliginde
Malzemeler: 140 gr kuzu filetosu, 40 gr no-
hut, 2 adet pazi yaprag), 1 adet yufka, 25 gr
kirmizi kuru sogan, 10 grtoz seker, 1 yemek
kasigi sirke, kirmizi sarap, 1 fincan sut, 1 cay
kasigl nar eksisi.

Yapihisi: Aksamdan isitilan nohutlar pisiril-
dikten sonra ptre haline getirilir. Tavada pi-
sirilen kuzu filetolar pazi yapragina sarilip iki
ye kesilir ve tabaga yerlestirilen no
sinin Uzerine yatay ve dik bir g
yufkaya sariimis glaze k
ve sut képugu ile se

Lamb Loin with
Warm Humus,
With Red Wine
Glazed Pastry and
Milk Foam

Ingredients: 140 gr. Loin of

lamb, 40 gr. Chickpea, 2 chard
plants, 1 wafer, 25 gr. Red oni-
on, 10 gr. Granulated sugar, 1
table spoon of vinegar, red wine,
1 cup of milk, 1 tea spoon of po-
megranate syrup.
Preparation: After wetting the
chickpea one night before, cook
and puree the wetted chickpe-
as. Cook the loins of lambin the
pan and coat with chard plants
and cut into two and locate
them in a vertical and horizontal
shape on the chickpea puree,
serve with pastry with glazed red
onion wrapped into wafer and
milk foam.
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120 gr. Granulated sugar, 140
gr. flour For the filling cream: 50
gr. Fresh cream, 50 gr. bitter cho-
colate, one package of biscuit,

93 } i 30 gr. Tinned sour cherry, 10 gr.
Sha'keSp AR Cinnamon powder.

qikolatag], ‘ i Preparation: Melt the butter,

3 ' *. Shakespeare’s
. . =+ Chocolate
. Ingredients: 100 gr. butter,
) 150 gr. bitter chocolate, 1 egg,
‘-—. —

o B add bitter chocolate and mix un-

Malzemeler: 100 grtereyag, 150 til it melts. Mix the egg and sugar

b gr bitter cikolata, 1 adet yu_murta, until they become snowy. The
120 grtoz seker, 140 grun I¢ Kre- . ! mixture is slowly added to the
malIcin: 50 grtaze krema, 50 gr bit- S iy chocolate. Lastly add the flour

ter cikolata, bir paket biskuvi, 30 gr and put into the shaped mould.

visne konservesi, 10 gr toz targin. Cook approximately for 20-25
Yapilisi: Tereyag eritilip bitter gi- “w ! minutes in 180 degrees pre-
kolata eklenir ve eritene kadar ka- heated oven. Preparation of the
nstirilir. Yumurta ve seker kar gibi filling: Boil fresh cream and take
olana kadar mikserde cirpilir. Cir- it out of the oven. Add bitter cho-

pilan karisim yavas yavas gikolata- = - colate and mix until it melts. Af-

ya ilave edilir. Son olarak un eklenir i ter putting it in the refrigerator for
ve sekilli kaliba konur. 180 derece ) . - a short time, pour the biscuits
sicakliktaki finnda yaklasik 20-25 da- | S into the moulds, slice them
kika pisirilir. ic malzeme yapilisi: Taze equally and apply the cream in
krema kaynatilip ocaktan alinir. Bit- them. Pour the sour cherry on
ter cikolata eklenir eriyene kadar ka- them and sprinkle cinnamon.
nstinlir. Dolapta biraz bekletildikten Cut the parts into two and stick
sonra kaliplara dokulen biskuviler these on them. Keep them in the

esit dlculerde dilimlenip aralarina refrigerator for one hour and
kremali hare surtlcir. Uzerlerine vis- then decorate with heart shaped
ne yerlestirilip tarcin serpilir. Uzer- mini chocolates.

lerine ikiye kesilen parca yap
Dolapta bir saat di
sonra kal
talari
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HER AN SOFISTIKE VE SIK

BVLGARI KADIN

Degerli taslarla bezenmis canta ve clizdanlar, renk-
ler icinde kaybolan gtines goz liikleri, ipegin yu-
musaksi agirhigiyla gozlere hitap eden esarplar, so-
fistike ve bas dondiren tasarimlar! Unlii oyuncu
Julianne Moore’un yeni yuzii oldugu Bvlgari
Sonbahar-Kis aksesuar koleksiyonu markanin di-
namizmini ve liiks agirhigini gézler 6ntine seriyor.

BVLGARI ERKEK

Kadinlara sofistike ve farkh olmanin tadimi ¢ikartan
Bvlgari Erkek Koleksiyonu’nun yolu ise tamamen
asaletten geciyor. Erkeksi ve sik bir sekilde tasar-
lanan trtinler, erkeklerin her anlarmda geceli giin-
diizlti kullanabilecegi tasarimlar olarak cikiyor kar-
simiza...




FASHION

ALWAYS
SOPHISTICATED
AND CHIC

BVLGARI WOMAN

The bags and velvets decorated with valu-
able stones, sunglasses lost in colors, scar-
ves which appeal to the eyes with the soft we-
ight of sophisticated and dazzling de-
signs! Bvlgari Autumn-Winter collection re-
veals the dynamism and luxury of the
brand with its new face - famous actress Ju-
lianne Moore.

BVLGARI MAN

) icated and dis-
tinctive in woman collection, the path of
Bvlgari Man collection passes through ro-
yalty. We come across with the products de-
signed in a mannish and chic manner to be
used by men both day and night...
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AYAKKABI DUNYASININ YENI YILDIZI:

“CHRISSIE MORRIS”

Tk defa, 2007 yilinda lanse ettigi {lkbahar/Yaz 2008
koleksiyonu ile taninan Chrissie Morris, bugtiin
moda diinyasinda “ayaklarin miicevheri” olarak
tanimlaniyor. “Her ayakkabi kendi hikayesi ile or-

taya cikar. Her biri benim kisiligimin bir yontintin
yani sira, ayakkabilar1 giyen kadinlari da yansitir”
diyen, odiilli 1r1giliz modacinin kis sezonu icin ta-
sarladig1 Metropolis modeli, feminen ve roman-

tik tasarimu ile dikkat ¢ekiyor. Onu acik stiletto;
yildizlar1 ammsatan parlak gtimus rengi, siyah bi-
yeleri ve gizli platformuyla tiim kadinlarin gézdesi
olacak.

NEW STAR OF THE
SHOE WORLD:

“CHRISSIE
MORRIS”

Being known with the launch of
Spring/Summer 2008 collection for
the time in 2007, C Mor-

ris is now defined as the “jewelry of
the feet” in the fashion world. The
Metropolis model designed for the

des a part of my charact

shoe reflects the women who we
them,” and it takes the attention with
its feminine and romantic design.
Open front stiletto will be the blue
boy of all women with its bright sil-
ver color reminding the stars, black
tapes and hidden platform.
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KLASIKTEN MODERNE...

Louis Vuitton her sezon oldugu gibi 2011 kis sezo-  lere uygun modeller hazirladi. Klasik Louis Vuitton
nunda da tam not alacaga benziyor. 2011 Kis Canta  modellerinin yerine ¢antalarda kisa ve kiirklii saplar
Koleksiyonu’'nda Louis Vuitton, klasiklesmis LV logolu  6n plana cikiyor. Boyutlart kiictik clutch gortiniim-
cantalarin yerine daha vurgulu ve bir o kadarda trend- 1l ¢antalar ise bu yil farkh bir sekilde tutulacak.

FROM CLASSIC N &
TO MODERN... & |

As in every season, Louis Vuitton se- Ji o
ems like it will get the thumbs up for 4 ' ' }
the 2011 winter season. In 2011 Win-

ter Bag Collection, Louis Vuitton / ;
prepared more emphasized models 4 L ’ !

yet more appropriate to the trends / E i
instead of classic bags with LV logo

bags. Instead of the classic Louis Vu-

itton models, now there are short and

fur handles in the foreground. The - g |
small clutch bags will be hold in a dif- : .
ferent manner this year. i : ’




The COOL EFFECT Fabric :
reflects the sun’s rays
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DOGAL
ON PLAI

Bottega Veneta 2010 Son-
bahar Koleksiyonu’nda, gi-
yilmesi kolay, sportif bir g6-
rinim yansittyor. Dokim-
I, cift tarafl paltolar, sehir
kadininin aradigi rahathg:
sunarken ipek, pliseli veya
kasmir elbiseler zarif ve do-
gal giyinmeyi seven kadin-
lara hitap ediyor. Ayakka-
bilarda saten platformlu
botlar ve el yapimi 6rgi
cantalar koleksiyonu ta-
mamliyor. Sezonun ana
renkleri arasinda gri tonla-
11, sise yesili ve miuirekkey
rengi yer aliyor.

NATURALITY IN
THE FOREGROUND

Bottega Veneta reflects a sporty and easy
to wear appearance in its 2010 Autumn
Collection. While loose, double sided
coats offer the comfort wanted by the city
women, the silk, plied or cashmere dres-
ses address to the women who love dres-
sing elegantly and naturally. Satin platform
boats and hand made knitted bags com-
plete the collection. Grey tones, bottle gre-
en and ink colors are among the main co-
lors of the season.




FASHION

60’LI YILLARA GERI
DONUYORUZ

60 yih askin tecriibesiyle moda diinyasimin trendlerini be-
lirleyen, kalitesiyle 6ncii Wolford un 2011 koleksiyonu
en yeni koleksiyonuyla meraklilari bekliyor. Unlii
aktris Catherine Deneuve, top model Jean Shrimpton gibi
60’11 yillarin ikonlarina génderme yapan koleksiyon, za-
rif ve feminen tasarimlariya g6z dolduruyor. Paris sikli-
g1 seksi detaylarla bulusturan koleksiyonda; jartiyer ve
korseler yine vazgecilmez parcalar arasinda. Dantel ve si-
yah rengin hakim oldugu koleksiyon, 6zel tasarimlarry-
la yine heykelsi bedenlere ve bastan cikaric guizellikle-
re imza atiyor. Pembe, mavi ve yesil renkler ile zengin-
lesen Wolford 2011 Koleksiyonu’nda kis mevsimin vaz-
gecilmezi ekru, koyu gri ve cikolata kahve de genis ola-
rak yer aliyor.

BACK TO THE 60’s

Determining the trends of the fashion N~
world with more than 60 years of expe- ' . 2
rience, a leader with its quality, Wolford’s
2011 collection waits its fanciers with its
newest collection. Refering to the icons
of 60’s like the famous actress Catherine
Deneuve and top model Jean Shrimpton,
the collection dazzles with the elegant and
feminine designs. In this collection which
brings the elegancy of Paris together with
sexy details, garters and corsets are still
among the indispensable parts. The col-
lection, in which lace and black color is
dominant, puts its signature under sculp-
tural bodies and seductive beauties once
again. Winter’s indispensable colors ecru,
L dark grey and chocolate brown take an

: .z"_ _; e important place in the Wolford 2011 Col-
- /%:"" lection enriched with pink, blue and gre-

en colors.

LLALY
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SOPHISTICATED
SHIRTS

Eton had its place in Harvey Nic-

men who pay diligence to their
clothing with rich color, pattern
and fabric alternative

Eton Autumn/Winter 2010 Col-
lection which consist three sepa-
rate themes will be popular
again among the men in this sea-
son with its “Autumn Jazz” theme
which has bright and radiant co-
lors such as dark yellow, cobalt
blue, orange and red; “North
Soul” theme offering sophisticated
and comfortable options for bu-
siness life with herringbone and
square patterns; and “Hostage of
Love” theme with dominant pink
and purple tones. You can also ex-
perience the elegancy of Eton re-
cognized with the importance gi-
ven to the superior sewing tech-
niques and details.

SOFISTIKE GOMLEKLER

Zengin renk, desen ve kumas alternatifleri ile gi-
yimine 6zen gosteren erkeklere haftamn her gtini,
guntlin her saati icin birbirinden sofistike ve sik se-
cenekler sunan sunan Eton, en yeni koleksiyonu
ile Harvey Nichols’da yerini aldu.

Uc ayr1 temadan olusan Eton Sonbahar/Kis
2010 Koleksiyonu; koyu sar1, kobalt mavisi, turuncu
ve kirmizi gibi parlak ve aydinlik renklerin yer al-
dig1 “Sonbahar Jazz”; baliksirt1 ve kare desenler
ile calisma hayau icin sofistike ve rahat secenek-

ler sunan “Kuzey Ruhu”; pembe ve mor tonlari-
nin hakim oldugu “Askin Tutsag1” temalari ile bu
sezon da erkeklerin gozdesi olacak. Ustiin dikis
teknikleri ve detaylara verdigi énem ile taninan
Eton sikhigini siz de yasayabilirsiniz.



FASHION

VAHSI DOGA
SEHIR
HAYATIYLA
BULUSUYO

WILD NATURE
MEETS WITH

CITY LIFE

Drawing the attention with its chic
and plain design, 3.1 Phillip Lim
2011 Winter Men Collection
brings the wild nature together
with city life. The most popular
parts of the collection are the fur
detailed coats and military jackets.
The 3.1 Phillip Lim 2011 Winter
Men Collection, which also in-
cludes tuxedo jackets, riding bre-
eches, tricots and sweaters, offers
chic and useful options for the da-
ily life and every hour of the bu-
siness day. In the collection whe-
re black, dark blue and smoke co-
lors are intensive, also natural to-
nes like dark green, sand stone
and algae color have a wide co-
verage.




SOYLESI

“MIROGLIO ORTAKLIGINDAN
ONCE PERAKENDECI
OLDUGUMUZU SANIYORMUSUZ!”

GEGEN YIL IPEKYOL'UN YARISINIITAL-
YAN MIROGLIO'YA SATAN YALCIN
AYAYDIN, TEKSTIL DISINDA DA IDDIA-
LI. AYAYDIN, SOSYAL PAYLASIM Si-
TESINDEN ENERJI SEKTORUNE KA-
DAR BIRCOK ALANDA ADINI DUYUR-
MAYA HAZIRLANIYOR.

Roportaj: Seda KARAN
Fotograf: Murat GUNEY

Ipekyol, Twist ve Machka'nin kurucusu Yal¢in Ayay-
din, bugtin tekstil disinda da pek cok alanda yatirim
yapan bir is adami. Arttk onun yeni hedefleri var. Bal-
kanlar ve Kafkaslarda yayilmak istiyor. Glines enerji-

si ve gayrimenkul tizerine yatirimlar yapmak hedef- -
lerinin basinda geliyor. Gegen yila kadar internet tize-
rinden alisveris fikrine sicak bakmazken bugtin artik
yeni yeni ahsveris siteleri kurmanin pesinde. Sosyal pay-
lasim sitelerine de el atmus! “Hatta Twitter’a rakip bir -
-

site actik bile” diyor! Yalcin Ayaydin ile yeni projele-
rini, hedeflerini ve Italyan tekstil devi Miroglio ile or-
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WE THOUGHT THAT WE
WERE A RETAILER BEFORE
MIROGLIO PARTNERSHIP!

HAVING SOLD HALF OF IPEKYOL TO ITALIAN MIROG-
LIO LAST YEAR, YALCIN AYAYDIN IS AMBITIOUS OUT
OF TEXTILE AREA ALSO. AYAYDIN PREPARES TO IN-
TRODUCE HiS NAME IN MANY FIELDS, FROM SOCIAL
NETWORKING WEBSITES TO ENERGY SECTOR.

Interview: Seda KARAN
Photograph: Murat GUNEY

Yalgin Ayaydin, founder of Ipekyol, Twist and Machka, is an en-
trepreneur currently investing in many areas besides textiles. Now,
he has new targets. He wants to spread across the Balkans and Cau-
casians. Making investments in solar energy and real estate take the
lead among his targets. He is now after establishing new shopping
sites whereas he has not actually favored shopping over the inter-
net until this past year. And he has also laid his hands on social net-
working sites, too! “We even have introduced a competitor websi-
te against Twitter,” he says! We talked about his new projects, tar-
gets and his partnership with Italian textiles-giant Miroglio with Yal-
¢in Ayaydin. ..
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SOYLESI

Italyan Miroglio ile ortakhgmizdan sonra Ayaydin Miroglio oldunuz. O
giinden beri neler degisti?

Italyan Miroglio ile 2008 yilinin Mays ayinda ortak olduk. Italya’nin en
biiytik ikinci tekstil sirketi olmalari ve bize gelip teklif sunmalar: bizi daha
da etkiledi. Cok kokl ve yapilar1 bize benzeyen bir sirket. Bu ortakligin
gerceklesmesi 6zellikle bizim icin ¢ok iyi oldu. Sektérde perakendeci bir
marka oldugumuzu dusiiniiyorduk, meger degilmisiz! Miroglio’dan al-
digimiz perakendecilik, magaza gorselligi ve dekorasyonu, lojistik ve IT
deneyimleri ve egitimleri sayesinde bilimsel anlamda cok daha iyi bir yere
geldik. Iki yil boyunca ortakligimizda herhangi bir problem yasamadik,
bundan sonra da yasayacagimizi diisinmuityorum.

Edirne’de kurulan fabrikaniz, tasarmmiyla diinyanin en prestijli 6diilit Aga
Han Odiili'ne sahip oldu. Bunun icin neler séyleyeceksiniz?

Bu fabrika, Ipekyol tiiketicisinin bizden kaliteli {iriin istemesine dayaniyor.
Bunun icin tiretim tesisini kurma karari aldik. Kararimizin ardindan ilk
olarak Emre Arolat’la gorustiik. Dikdortgen bir bina yapmamast icin onu
sectik. Tasarimiyla diinyanin en énemli mimari 6diilit Aga Han Odiili'nit
de kazandi. Bugiine kadar bu 6dul sadece konut ve otel projelerine gi-
derdi, ilk kez bir endiistri tesisine verildi. Fabrikamizin en énemli 6zel-
liklerinden biri de, ¢alisanlarimizin sanki kendi evlerinde ya da sokak-
ta yasiyormus gibi calismalari.

Piyasada yillardir siiregelen ve neredeyse bir aliskanlik haline gelen, se-
zonsuz indirimler hakkinda neler diisiiniiyorsunuz? Piyasa baska tiirlii na-
sil ayakta tutulabilir?

Sektorde indirimler gercekten ¢ok erken bashyor. Bu indirimleri yapanlar
ve baz tiiketiciler, indirimlerin tiiketiciye yaradigini saniyor ama bana
gore zarari bile var! Ontimuizdeki 6-7 ay icinde indirim yasasi ¢ikmazsa
Turk markalar1 ¢ok biiytik sikintilar icine diisecek. Hic para kazanma-
dan mal satan bir sirket nasil istihdam yaratabilir? Avrupa’da bu islerin
nasil yliriitildagiini ve Almanya, Yananistan ve Ingiltere gibi Avrupa Bir-
ligi tlkelerinde uygulanan indirimlerin devletle is birligi icinde yura-
tillen kararlarla yapildigini biliyor musunuz? 1980 yilina kadar Turkiye’'de
de indirim yasas1 vardi. Ama kaldirildi. Markanin ucuz ya da pahal ol-
mast da énemli degil. Onemli olan degerli olanin da bir degerinin kal-
mamasl...

Indirim yasasmn cikmasi igin sizler herhangi bir calisma yaptiniz nm peki?
Biz bunun icin ¢ok sey yaptik ama artik yorulduk, artik yapmiyoruz. Bas-
bakan’a kadar gidip raporlar sunduk. Avrupa Birligi tilkelerinde bu is-
lerin nasil ytiradugiine dair raporlar hazirladik. Sikintilarimizi ¢c6zmek
icin cok ugrastik ama bir tirli kendimizi dinletip hakli oldugumuzu ka-
bul ettiremedik. 1980’den bu yana kac tane sanayi bakani geldiyse hep-
sine gittik.

Ipekyol, Twist ve Machka’dan olusan Ayaydin Miroglio grubunun diger
markalara gore farki nedir sizce?

Bence, tiiketicimize sundugumuz kalite standardimiz ve Edirne’de
kurdugumuz tiretim tesisimizden ¢ikan artinlerin gercekten diinya stan-
dartlarinda hazirlaniyor olmasi farkimizi yaratiyor.

Tasarmma cok 6nem veren bir markasimz. Bugiine kadar Bahar Korcan
ve Hakan Yildirim gibi isimlerle de cahistimz. Tasarim konusunda orta-
gmizdan destek aliyor musunuz?

Bugtine kadar tasarim konusunda destek ihtiyact hissetmedik. Turkiye’de
cok 6nemli tasarimcilar var. Halen Machka’nin basinda Dice Kayek’in
tasarimcilart Ayse-Ece Ege kardesler var. Twist ve Ipekyol koleksiyonla-
rin1 da Milano’da, Paris’te ve New York’ta ¢ok iyi egitim almis tasarim-
clarimiz hazirhyor.

Internet iizerinden hic ahisveris yapmamus ve internette alisverise inan-
mayan biri olarak gecen yil trendyol.com’a girdiniz. Bu proje nasil gelisti?
Hala da inanmiyorum! Bunun sebebi c¢ok iyi bir internet kullanicist ol-
mamam. Bugtine kadar internet tizerinden hicbir sey satin almadim. Hal-
buki, internet tizerinden alisveris yapmak ¢ok daha mantikli ve cazip. Ge-
cen y1l sekreterim, “Maide Kurttepeli geldi, sizinle gortismek istiyor” dedi.
Geldi, siteyi anlatti. Daha sonra ortagindan bahsetti ve kendilerine “Bir
yemek yiyelim” dedim. Tkna olduktan sonra hisse satin almaya karar ver-
dim ve kendilerine béyle bir teklifi bu kez ben gétiirmiis oldum. Ipek-

You have become Ayaydin Miroglio following your partnership with

Italian Miroglio. What has changed since then?

We became partners with Italian Miroglio in May 2008. We

even more impressed to be addressed with an offer from the se-

cond larg any of Italy. It is an old and well estab-

lished company with a structure similar to ours. Realization of this
f specially favorable for us. We thought we were

at a much better stage in scientific term:
experience & training we’ve received on retailing, store visuality
and decoration, logistics and IT from Miroglio. We have not ex-
perienced any problems during our two-year-old partnership, and
I don’t think we will in the future, either.

Your plant established in Edirne has received the world’s most pres-

tigious award, the Aga Khan Award. What would you like to say abo-

ut this?

This plant is based on Ipekyol consumers demanding good qua-

lity products from us. This is the reason why we had made a de-
on to establish such a production plant. Following our deci-

sion, we first discussed the issue with Emre Arolat. We chose him

nificant award in the v 1, the Aga Khan Award with his design.
Until now, this award has been given only to housing and hotel
projects, this is the first time it’s ever been given to an industri-
al facility. One of the most important features of our plant is that

5 rks there as if they live in their own homes or out in

What is your opinion about the out-of-season discounts, which have
been implemented for years in the market so far? In what diffe-
rent ways can the market stand still?

Discounts really start too early within the sector. Those who make
those discounts, as well as some consumers, think that these are
in favor of the consumers, but I think these are even harmful! Tur-
kish brands will encounter great burdens if the discount law is not
enacted within 6 to 7 months ahead. How can a company gene-
rate employment by selling goods without generating any revenue?
Do you have any idea how these things work out in Europe and
the discounts implemented in European Union countries such as
Germany, Greece and United Kingdom are performed through
cooperation with the governments? There used to be a discount
law in Turkey also, until 1980. But, it abolished. It’s not even
important if the brand is expensive or affordable. What’s impor-
tant is that even the valuable does not have any value anymore ...

Well, have you made any efforts so that this discount law would
be enacted?

We have endeavored much for this, but we’re exhausted and we
don’t anymore. We've even reached the Prime Minister and pre-
sented reports. W prepared reports about how such things are
dealt with in European Union countries. We’ve shown great strugg-
le to resolve our issues, however we failed in making ourselves he-
ard and convince the addressee on our justifications. We’ve es
calated this issue to every single Ministry of Industry and Tx
who’s ever taken office since 1980.

In your opinion, what is the difference of Ayaydin Miroglio gro-
up, comprising of ipekyol, Twist and Machka brands?

For me, our distinction lies in our quality standards we offer to our
consumers as well as the fact that the products manufactured in
our facilities established in Edirne do have world quality standards.

You are a brand which places great emphasis on design. You’ve
worked with names such as Bahar Korcan and Hakan Yildirim so
far. Do you get any support from your partner on design?

We have not felt any need for support about design so far. The-




yol, Twi . - ic markanin da stok
fazlalar1 burada satis aklasik bir yildir sitede yer al
ruz. 1 yil 6nce 15 bin civarinda tiyesi varken, bugiin tye sayis1 22 bin
50071 gecti. Su anda Turkiye nin “private shopping” alaninda sahip
oldugu internet sitelerinin birinci sirasinda yer aliyoruz. Hedefimiz;
ciroda da birinci olmak.

Ipekyol, Twist ve Machka’y: ayr1 ayr1 birer kadin olarak diisiiniirsek,
bu kadinlar1 nasil tanimlarsimz?

st; Universitede okuyan, civil civil bir genc kiz. ipekyol; is haya-
tunda aktif rol alan, kariyer planlamasi yapan ve hem is hayatinda hem
de hafta sonlarinda sik olmay1 seven bir kadin. Machka ise moday-
la ugrasmayan, kendine 6zgu tarz1 ve stili olan bir kadin.

Erkekler icin bir seyler yapmay1 planlamiyor musunuz?

Maalesef, erkekler icin éniimiizdeki on yil icinde herhangi bi C
jemiz yok. Kadinlar icin de en kisa stre icinde ayakkabi koleksiyo-
nu hazirlayacagiz. Canta koleksiyonu zaten 3-4 yildir oturmus bir ko-
numda. Ayni seyi ayakkabida da uygulamak istiyoruz.

Yurt disinda hangi iilkelerde yer aliyorsunuz ve bundan sonra han-
gi iilkelerin pazarlarinda yer almay1 hedefliyorsunuz?

Su anda hlgiltere, Yunanistan, Romanya, Rusya, Kazakistan ve Azer-
baycan’da yer aliyoruz. Ingiltere ve Yunanistan’da daha fazla biiyii-
meyecegiz. En biiyiik hedefimiz Rusya. Balkanlar ile Kafkaslarda ya-
yilmak is . Asirt artan gimriuk fiyatlar diiserse Suriye, Misir ve
Iran pazarinda da yer almak istiyoruz.

Giines enerjisi sektoriine de girmeyi planhyormussunuz...

Evet, ama bu cok uzun soluklu bir proje. Glines enerjisi sektortiniin
yani sira gayrimenkul izerine de yatirim yapmay1 planhyoruz. Ku-
pon binalar ve butik rezidanslar yapmak oruz. Ancak su aralar
daha cok internet siteleri Gizerine projeler gelistirip uygulamaya ge-
ciyoruz. Bir ay 6nce inploid n adinda bir 1m sitesi kur-
duk. Uluslararasi mecrada yer alacak bir site burasi. 1-2 yil icinde
twitter’a ciddi bir rakip olacagini simdiden séyliityorum. Bunun di-
sinda birkac ay ra hayata gecirecegimiz bir alisv tesi daha
hazirhyoruz.

Bu kadar yogunlugun icinde kendinize 6zel vakit ayirabiliyor musunuz?
Maalesef, haftada birka¢ gtin olmak tizere sadece sabahlar1 spor yap-
maya vakit ayirabiliyorum. O da ancak sabahlar1 erken kalkip yapa-
bilirsem...

INTERVIEW

re are really significant designers in Turkey. Presently, Ayse-Ece
Ege sisters, designers of Dice Kayek, lead of Machka. Twist and
Ipekyol collections are prepared by our designers who have been
very well trained in Milan, Paris and New York.

You have taken up trendyol.com last year as a person who do-
esn’t believe in internet shopping and never had shopped over
the internet before. How did such a project develop?

Well, I still do not believe in it! The reason for that is that I
am not a real good internet user. I’ve never purchased anyt-
hing over the internet until now. Whereas, shopping over the
net is more logical and much more attractive. Last year my as-
sistant said “Maide Kurttepeli is here and she wants to meet
you.” She came and told me about the website. She mentio-
ned about her partner afterwards and I said to her, “Let’s have
a lunch.” After being convinced, I decided to purchase sha-
res and so, this time it was me who brought the offer. It covers
Ipekyol, Twist and Machka products. Excess stock of each brand
is being sold through that website. We’ve been on the site for
about one year now. Presently, number of subscribers exceeds
22,500 whereas there were only around 15 thousand one year
ago. We are on top among the websites in Turkey currently
operating in “private shopping” area. Our target is to be num-
ber one in turnover, too.

If we ever think about ipekyol, Twist and Machka as different
ladies, how would you describe them?

Twist is a sparkly young lady attending university. Ipekyol is a
lady active in business life, making career plans and who likes
to be elegant both in her career and during weekends. And
Machka would represent a lady who doesn’t have anything to
do with fashion, but has a unique style.

Don’t you plan to do anything for men?

Well, unfortunately we don’t have any projects for men for the
upcoming ten years. But we will be preparing a shoe collecti-
on for ladies as soon as possible. Our handbag collection has
been well established for the last 3 to 4 years. We desire the im-
plement the same for shoes now.

In which foreign countries do you take place now and in which
ones do you target to take place from now on?

Currently, we are in British, Greek, Romanian, Russian, Kazakh
and Azerbaijani markets. We will not be expanding any more
in UK and Greece. Our greatest target is Russia. We want to spre-
ad across the Balkans and Caucasians. If the excessively increased
customs rates fall down, we would like to be in Syrian, Egypti-
an and Iranian markets.

We’ve heard you plan to enter the solar energy sector ...

Yes, but this is a very long term project. Besides the solar energy
sector, we also plan to invest in real estate. We would like to
construct coupon buildings and boutique residences. Howe-
ver, nowadays we mostly develop projects on websites and pro-
ceed with implementing those. We established a social net-
working website named “inploid.com”, just about a month ago.
This is a website to be in international web community. I am
now telling you that this site will be a serious competitor for
Twitter within 1 to 2 years. Apart from that, we are preparing
a shopping website which we will be launching within a few
months.

Can you manage to have some private time for yourself within
such a hustle?

Unfortunately, I can only devote a limited time for exercising,
only on a couple weekdays. And that is only if I could mana-
ge to get up early enough and feel like it in the mornings...
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${0)BINY BODRUM!

. “TATIL” KONSEPTINI FARKLI BIR MIMARI YAPI VE
4 MUHTESEM YALIKAVAK MANZARASI ILE BIR-
LESTIREN, BILGILI HOLDING'IN' YENI PROJESI
BODRUMBODRUM SiZi DENIZIN MAVIS], DOGA-
NIN YESILI VE GERCEK BODRUM ILE BULUS-
TURMAYA CAGIRIYOR!

Akaretler Siraevler, W Istanbul, Aija Hotel gibi projelerden son-
ra cogumuzun asina oldugu Bilgili Holding, Bodrum’da 6zel kon-
septli bir konut projesi olusturuyor! Yalikavak Tilkicik Koyunun
huzurlu atmosferinde konuslanns bu ézel proje, Arif Ozden, Si-
nan izgi ve Tanju Ozelgin gibi usta mimarlarin imzasiyla tasari-
mi ve dogay birlestiriyor.

Konfor, huzur ve kolaylik kadar bes duyunun da tasarlandigi Bod-
rumBodrum, bes temel tipten olusuyor. Bodrum’un en begeni-
len beldesi Yalikavak, Gokcebel mevkii, Tilkicik Koyu'nda 25,789
m2 alan tizerinde yapilandirilan proje denize sifir 98 adet miis-
takil evden olusuyor. Yalikavak’ta yamactan denize sitkiinetle kur-
gulanmus, denize sifir, ait oldugu cografyanin tiim dogallig: ile
vurgulandigi, 6zgiin mimari tasarimi kadar konumu ile de essiz
- nitelikte olan BodrumBodrum, yepyeni bir hayat diisleyenler icin
doga ile tasarimi ustalikla bulusturuyor.
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i o BODRUMBODRUM'
COMBINING “HOLIDAY” CONCEPT
WITH A DIFFERENT ARCHITECTU-
RAL STRUCTURE AND AMAZING YA-
LIKAVAK VIEW, BILGILI HOLDING'S
NEW PROJECT “BODRUMBODRUM"
CALLS YOU TO MEET THE REAL

BODRUM WITH THE BLUE OF THE
SEA AND GREEN OF THE NATURE!

Bilgili Holding which most of us got familiar with
after projects like Akaretler Siraevler, W Istanbul
and Aija Hotel, now forms a housing project with
a special concept! This special project that has been
located in the peaceful atmosphere of Yalikavak Til-
kicik Bay combines the design and nature with the
signatures of master architects Arif Ozden, Sinan
Izgi and Tanju Ozelgin.

In addition to comfort, peace and easiness, Bod-
rumBodrum where the five senses are designed, is
formed of five basic types. The projectis constructed
on 25.789 m2 land in Yalikavak, Gokcebel site, Til-
& / | kicik Bay, the most favorite district of Bodrum, and
it is formed of 98 seafront private houses.

i
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Dort farkl tip villa ve daireden olusan
projede, 16 adet dubleks villa ve ken-
dilerine 6zel serinleme havuzuna sa-
hip olan B tipi evler 237 m2 ile 266 m2
arasinda degisiyor. Boyutlar1 237 m2
ile 284 m2 arasinda farkhlik gosteren
C tipi evler 40 adet villadan olusurken,
koyun tiim manzarasina hakim D tipi
evler ise 251 m2 ile 287 m2 arasinda
alternatifler sunuyor.

Evlerin icleri kadar disina da énem
gosterilen BodrumBodrum projesin-
de B, Cve D tiplerinin bahceleri, te-
raslari, balkonlari, verandalari ve 6zel
havuzlar1 bulunuyor. Cati terasiin
yani sira 1 veya 2 oda secenekleri bu-
lunan 12 adet 152 m2 E tipi terash dai-
reler muhtesem bir tatil icin ideal. Ya-
likavak Tilkicik Koyu’'nun muhtesem
manzarasi da cabasi. GOz alabildigine
uzanan, essiz bir deniz manzarasina sa-
hip olan ve evlerin denize ¢ok yakin ol-
dugu BodrumBodrum, bu muhte-
sem deniz manzarasina acilan ahsap
kaplamali verandalari, 200 metre
uzunlugundaki 6zel, temiz ve sakin pla-
j1, tekneler icin 6zel iskelesi, yizme ha-
vuzlari, kosu ve yiirtyas parkuru, yi-
zen guineslenme ve dinlenme alanla-
11, cafe-restaurant ve fitness salonunun
yani sira evlere ulasimi saglayan, yer al-
tindan gecerek kapali otoparka bag-
lanan ozel arag yoluyla birlikte kapa-
I1 misafir otoparki sunarak, Bod-
rum’un tiim guzelliklerini hic yasa-
madigimiz bir fark ile ayaginiza geti-
riyor. 12 ay boyunca kullanima hazir
olacak evlere, 24 saat teknik servis, hou-
sekeeping ve catering servisi sunan
BodrumBodrum, yasadiginmiz her mev-
simi sizin icin unutulmaz kiliyor.

YALIKAVAK'TA, 0ZGUN MIMARI TASARIM
ANLAYISIYLA KONUSLANAN
BODRUMBODRUM EVLERI YEPYENI BiR
HAYAT DUSLEYENLER ICIN DOGA ILE
TASARIMI USTALIKLA BULUSTURARAK
BIR ARADA SUNUYOR.

Configured in Yalikavak on the seafront with peace
to the sea from the slope, emphasizes the entire na-
ture of the appertained geography, also uniqueness
of the genuine architectural design; “BodrumBod-
rum” brings the nature and design together with mas-
tership for the ones dreaming a whole new life.

In the project which consist of 4 different types of
villas and flats, the type B houses which have 16 do-
uble villas and their own private cooling pools chan-
ge between 237 m2 and 266 m2. Type C houses ha-
ving sizes between 237 m2 to 284 m2 are formed of
40 villas and the type D houses having the entire view
of the bay offer alternatives between 251 m2 to 287
m2.

In “BodrumBodrum” project which pays importance
to the interiors of the houses as much as their ex-
teriors, type B, C and D houses have gardens, terraces,
balconies, verandas and private pools. In addition
to the roof terrace, there are twelve 152 m2 type E
flats with 1 or 2-room options and besides being an
ideal selection for an amazing holiday, they present
the gorgeous view of Yalikavak Tilkicik Bay in the best
way possible!

“BodrumBodrum” which has a vast and unique sea
view and where the houses are very near to the sea,
offers the entire beauty of Bodrum in a different
manner which you have never experienced before,
with its wooden verandas opening to this gorgeous
sea view; with a 200 meter-long private, clean and
calm beach; private port for boats; swimming pools;
running and walking courses; floating sunbathing
and resting areas; cafe-restaurant and fitness hall, as
well as the closed guest car-park together with the
private vehicle road connected to the closed car-park
through passing underground. “BodrumBodrum”
offering 24 hours technical service, housekeeping
and catering services to the houses which will be re-
ady for utilization for 12 months, makes every sea-
son unforgettable.




ANKARA'NIN YUKSELEN PRESTIJI:

Bir aile sirketi olarak 1953 ythnda 4 953 v INDAN BU YANA TURKIYE'DE INSA-
Emin Bayraktar’in girisimleriyle An- L :
kara'da kurulan Bayraktar insaat,is AT SEKTORUNDE HIZMET VEREN BAYRAK-

hayatina muteahhitlik alaninda bas-  TAR iNgAAT'IN YENI OLUSTURDUGU PRO-

lach. Kuruculanmin onderliginde 5| FROEN BIRI OLAN ANKARA VIATOWER
kisa vadede imza attg1 biiyiik proje- : ,
ler sayesinde adimni sektorde duyur-  BAYRAKTAR, QEREK KONSEPT\ VE GEREK MI-
may1 basaran Bayraktar Insaat Tiir- ~ MARISIYLE DIKKAT CEKIYOR,

kiye genelinde 100’ askin projeye

imza atti. 1996 yihinda Ali Bayraktar,

Mehmet Bayraktar ve Coskun Bayraktar'in girisimleriyle kurumsal bir yapiya gece-
rek Bayraktar Kardesler Insaat Taahhiit Ticaret AS ismiyle bulundugu sektorde :
yerini saglamlastiran sirket, bugin basta Viaport, Bayraktar Recidence, Via Life A ¥l
ve ViaTower olmak tizere bir¢cok basarili projeye imza atmaya devam ediyor. uﬁ‘ oY
Via Life Outlet Center ile karma proje olarak tasarlanan ve projenin duisey ya- i
pisint olusturan ViaTower Bayraktar, Ankara’da is merkezi kavraminda yeni |
bir akim baslatti. Ttrkiye’deki is merkezleri arasinda seckin bir 6rnek olan
ViaTower Bayraktar bolgenin ihtiyaclarin1 maksimum duzeyde karsilaya-
cak bir kaliteve insaat mantigiyla tasarlandi. 32 kattan olusan kule A plus
ofis konseptine gore yapildi. Akill bina otomasyon sistemine sahip ViaTower
Bayraktar’da acik ve kapali otopark alanlar1 mevcut. ViaTower Bayraktar’da
ofis sakinleri ve misafirlerinin her adimini kolaylastirmak icin hayata ge-
cirilen ViaServisce hizmeti ile is merkezi kavramina farkl bir yaklasim ge-
tirildi. Guvenligin ust diizeyde saglandigi is kulesinde 7’24 giivenlik hiz-
meti veriliyor. Ayrica ViaTower Bayraktar Is Merkezi ISO 9001 ve OHSAS
18001 kalite belgelerine de sahip. Bayraktar’in da yénetiminde bulundu-
gu ViaTower Bayraktar, disiplini prensip haline getirmis yonetimi, giiler
yuzlii personeli, giivenligi, teknik servisi ve kaliteli hizmeti ile Ankara’nin
en prestijli is merkezlerinden biri olmaya devam ediyor.

THE RISING PRESTIGE OF ANKARA:

VIATOWER BAYRAKTAR

Ankara ViaTower Ba\ml\tm one of the newly developed projects of Bayraktar Insaat, rendering
i i kish instruction sector since 1953, draws attentions with both its concepts and

Ban aktar Insaat, established in 1953 in Ankara as a family firm under entrepreneurship of Emin
qulqktil, started its business operations in the field of construction undertaking. Having suc-
ceeded to make quite a name for itself due to the great p: s achieved under the leadershi
of its founder, Bayraktar Insaat successfully performed over 100 projects in overall Turkey. The
company, having strengthened its position within its sector through adopting a corporational
structure in 1996 by the initiatives of Ali Bayraktar. hmet Bayraktar and Coskun Bayraktar
and changing its name to Bayraktar Kardesler Insaat Taahhiit Ticaret AS, presently continues
to '1clne\e numerous successful projects, with Viaport, Bayraktar Recidence, Via Life and Via-
Tower pl()]((ts to come in the fi

ness center
concept. - Bayraktar, being a s c : si avallabk
in Turkey
needs of the region at maximum leve el The t
cordance with A plus office concept. There are open and (()\(1((1 parki
building which has intelligent building automation system. A new approach is introduced to
the business center co /iaTower Bayraktar with ViaService, a unique service implemented
to facilitate every single step of office residents as well as guests of the building. The business

tower has 73 curity service available, providing high level security. Furthermore, ViaTow

Bayraktar Business Center also has ISO 9001 and OHSAS 18001 quality certificates. Also including
Bayraktar in its management, ViaTower Bayraktar continues to be one of the most prestigious
business centers of Ankara with its management, adopting discipline as a valued principle, as

well as its debonair staff, security, technical support and high quality service.




DEKORASYON

NEOGOTIK [@IV4&iBiX
(O DENNBHSTYOR

ITALYAN IPE CAVALLI MAR-
KASININ KOLEKSIYONU VISI-
ONNAIRE, NEOGOTIK CizG-
LERI MODERN BIR BAKIS ACI-
SIYLA YORUMLAYARAK TA-
SARIMA YENI BIR SOLUK GE-
TIRIYOR.

1958'de, italyan tasariminin panorama-
s1 liderliginde kurulan IPE Cavalli, bugtin
mobilya ve dekorasyon alaninda diinya
capinda ilgi géren bir marka. Temel fel-
sefesi rahatlik, yenilik ve duyguya hizmet
eden teknolojilerle tasarim yapmak olan
markanin Visionnaire koleksiyonu ise
avangart tarziyla biyiik begeni topluyor.
2008 yihnda Etiler’de agilan Visionnaire
Istanbul, diinya capinda yer alan show-
room larn yirmincisi. Showroom o kadar
iddiali ve karakteristik ki, Cavalli ailesine
gore Italya disindaki en iyi magazalardan
biri olarak degerlendiriliyor. Bas tasa-
rimc1 Samuele Mazza 6nciliigliinde ta-
sarlanan altin temah Visionnaire kolek-
siyonu, altinin degerini ve gorsel zen-
ginligini her cizgisinde hissettiriyor.
“Da Vinci Sifresi” eserinden esinlenilerek
tasarlanan koleksiyonlarda “Total Black”,
“White Gothic”, “Lost Paradise” ve “At-
lantis” gibi temalar yer aliyor. Aydinlat-
malarda kullanilan hinerli ve usta elle-
rin sanatsal duyarhiigiyla yeniden hayat
buluyor. Dikkatleri tizerine ¢ceken baz ta-
sarimlarda ise kus tiyl ve deri malze-
meler 6zel baski teknikleriyle sunuluyor.
Yer, tavan ve duvar aydinlatma eleman-
lar1, vazo, samdan, tabak, kulltik gibi seh-
pa tizeri aksesuarlarla tablo, hali, yatak 6r-
tiisti, sabahlik, canta ve sandik gibi pek
cok tamamlayic1 dekorasyon ogesi, fark-
Ii malzeme ve renkler kullanilarak ta-
sarlanmis. Cesitli doga figiirlerinden
esinlenerek olusturulan koleksiyonun
temas1 6zenle islenmis.

Koleksiyonun bu denli basar1 kazanma-
s1, 2008 yilinda litkks mutfak-banyo kon-
septinin dogmasini saglamis. Banyo ve
mutfak tasarimlarinda kullanilan Cala-
catta ve Onyx gibi seckin mermerler, liiks
imaj tasarimlariyla daha da zenginlesti-
rilmis. Karanlk bir atmosfer yaratan si-
yah lake mobilyalar, gotik kivrimlar,
kristal kiireler ve farkh bir mutfak tasarimi
Cavalli'nin son koleksiyonunda yer alan
urtnlerden bazilari.




DECORATION

Hotel Leonsa / Roma

NEOGOTHIC
LINES ARE
MODERNIZING

VISIONNAIRE, COLLECTION OF
ITALIAN BRAND IPE CAVALLI,
BRINGS IN A NEW BREEZE TO
DESIGNING BY INTERPRETING
NEOGOTHIC LINES WITH A MO-
DERN PERSPECTIVE.

IPE Cavalli, incorporated in 1958 with the
leadership of panorama of Italian design,
is today a world wide popular brand in the
area of furniture and decoration. The col-
lection named “Visionnaire” of the brand
with the basic philosophy of designing with
technologies serving comfort, novelty and
sense, is highly admired with its avant-gar-
de style.

Opened in Etiler, Istanbul in 2008, Visi-
onnaire is the twentieth among the show-
rooms located worldwide. The showroom
is so assertive and characteristic that, ac-
cording to Cavalli family, it’s evaluated as
one of the best stores out of Italy. The Vi-
sionnaire collection, designed with the the-
me of gold under leadership of head de-
signer Samuele Mazza, lets us feel the va-
lue and visual richness of gold in every con-
| tour it has.

| “ ’ Themes like “Total Black”, “White Gothic”,
- ! _ g “Lost Paradise” and “Atlantis” take place
in collections designed with the inspirati-
on of the well known novel “Da Vinci
Code”. Itis enlivened with the artistic sen-
sitivity of skillful and competent hands used
in lightings. In some designs drawing
high attention, materials made of bird fe-
athers and leather are presented with
specific printing techniques.

Floor, ceiling and wall lighting units, tab-
le accessories such as vases, chandeliers, pla-
tes, ash trays as well as many complemen-
tary decoration elements like paintings, car-
pets, bedcovers, morning gowns, bags
and chests, are designed by using various
materials and colors. The theme of the col-
lection, created with the inspiration of va-
rious figures of nature, is handcrafted me-
ticulously.

The great success of the collection gave way
to the creation of luxurious kitchen-bath-
room concept in 2008. Selective marbles
used in bathroom and kitchen designs,
such as Calacatta and Onyx, are enriched
even more with luxurious image designs.
Black lacquer furniture, gothic curves,
crystal spheres generating a dark at-
mosphere and a different kitchen design
are some products contained in the latest
collection of Cavalli.




DEKORASYON

Locale Milano Marittimo




DECORATION

Verona




ARABA

BENTLEY'IN TARIHCESI TIPKI HEYECANLI BIR ROMAN GIBI. 1919'DA YASAMA
ATILDIGI ANDAN, 2003 TE ‘LE MANS' ZAFERLERINI KARSILAYAN UGULTULARA
VARINCAYA KADAR HER ANI BIR SOLUKTA OKUNUYOR.

20’nci yuzyihn baslarini karakterize eden me-
kanik bulusun imkanlarindan yararlanan genc
bir adamdi, Walter Owen Bentley. .. 1888’de Lon-
dra’da diinyaya gelen Bentley daha okul yasla-
rinda motosiklet gelistirmeye basladi. Walter
Owen bu tecriibeyi ve muhendislik bilgisini
otomobillere aktarmaya karar vererek sirketini
de yeniden yapilandirma yolunu secti. Birinci
Duinya Savasi sirasinda Kraliyet Hava Kuvvetle-

ri'nde ucak motorlar icin aliiminyum subaplar
gelisten Bentley, 1919’da Bentley Motor’u kur-
du. Retro tasariml liiks, sportif ve prestijin
kombinasyonu olarak nitelendirilen Continen-
tal R, Continental GTC, Continental Flying
Spur gibi yeni nesil modelleriyle gecmis giin-
lerdeki basarilarinin tstiine cikabilen bir per-
formans gosterdi. Mulsanne icin ise Bentley' nin
2010 yilimin yildiz1 diyebiliriz.




CAR

ALWAYS ROYAL

THE HISTORY OF BENTLEY IS LIKE AN EXCITING NO-
VEL. EACH MOMENT IS DEVOURED FROM ITS BIRTH
IN 1919 TO THE ROARS WELCOMING THE ‘LE
MANS' VICTORIES IN 2008.

Walter Owen Bentley was a young man benefiting from the mechanic
innovation characterizing the becmmno of the 9()Lh century... Born
in 1888 in London, Bentley started to dev el()p motorcycles v

still in school. Walter Owen decided to transfer this experience and en-
gineering knowledge to the automobiles and chos

company. Dev el()ped aluminum valves for the engines of the air

in the Royal Air Forces during the First World War, Bentley estal
hed Bentley Motor in 1919. He has shown a performance that proved
to be better than the previous success ith the new generation mo-
dels such as Continental R, Continental GTC, Continental Flying Spur
which are defined as the combination of a retro designed luxur
tiveness and prestige. We can define Mulsanne as Bentlev s star of ‘)()1()




ARABA

HER ANI

BENZERSIZ

ROLLS ROYCE, KURULDUGU ILK GUNDEN BU YANA BENZERSIZ VE LUKS OLMAKTA IDDIALI

Rolls Royce markasi kuruldugu giinden bu
yana butinlik, gtvenirlilik ve yenilikg¢ilik kav-
ramlarini bitiinlestiren bir marka olmay1 ba-
sarmus bir ikon. 1904 te Charles Rolls ve Henry
Royce’un Ingiltere Manchester’taki Midland
Hotel’de bir araya gelmeleri bu 6nemli marka-

nin dogusuna sebep oldu. Bu bulusmanin mey-
vesi olan Rolls Royce 1906’da karada, suda ve ha-
vada calisan arac ve motorlar tiretmek amaci ile
kuruldu. Firmanin ilk iki otomobili H.] Mulliner
tarafindan tasarlanan Silver Ghost ve Barker mo-
delleriydi. 2004’te 100’tincti yasin1 kutlamak

amaciyla aciklanan 100EX modelinden sonra
2006’da 101 EX konseptini lanse etti. Son yillarda
tarihinin tiretim rekorlarin1 kirmaya baslayan fir-
ma, ozellikle BMW’ye gectikten sonra gelistirdigi
elektronik sistemleri ve tasarim o6zellikleriyle iler-
lemeye devam ediyor.



CAR

UNIQUE IN EVERY
MOMENT

ROLLS ROYCE IS ASSERTIVE IN BEING UNIQUE
AND LUXURIOUS SINCE THE BEGINNING

As of the date of its establishment, Rolls Royce brand became an icon
succeeded to be a brand that combines integrity, reliability and inno-
vation concepts. The meeting of Charles Rolls and Henry Royce in 1904
in Midland Hotel located in Manchester — United Kingdom caused the
birth of this important brand. Rolls Royce, the fruit of this meeting, has
been established in 1906 for the purpose of manufacturing vehicle and
engines working on road, water and air. The first two automobiles of
the company were the Silver Ghost and Barker models designed by H.]
Mulliner. After the 100EX model announced for the purpose of ce-
lebrating the 100th anniversary in 2004, it has launched 101 EX con-
cept in 2006. Recently started to break the production records of its
history the company, particularly after been transferred to BMW, con-
tinues to progress with the development of electronic systems and de-
sign specifications.




YAT

DENIZ UZERINDEKI LUKS




2006 KASIM AYINDAN BU YANA ITALYAN AZIMUT-BENETTI GRUBUNUN
TOPLAM URETIMININ YUZDE 10'UNU GERCEKLESTIREN SIRENA MA-
RINE DENIZCILIK AS, AZIMUT 95 MODELINI BEGENIYE SUNDU.

LUXURY OF
THE SEA

YATCH

SINCE NOVEMBER OF 2006 SIRENA
MARINE DENIZCILIK AS WHICH PER-
FORMS 10 PERCENT OF THE PRO-
DUCTION OF ITALIAN AZIMUT-BE-
NETTI GROUP PRESENTED ITS 95
MODEL.




yasam alanlarinin aydinlik ve ferah kalmasini saghyor.

Yasam alanlarinda kullanilan farkli konseptlerle tasarlanan flybridge, bar, yemek boliimii ve jakuzi de
Azimut 95’i benzerlerinden hemen ayiriyor. Azimut 95’ in 6n giiverte alanindaki oturma grubu ise
keyifli anlar icin tasarlanmis. Azimut 95, gerek yasam alanlari ve gerekse estetik gortintimii sayesinde
merakhlarini yihin 12 ay1 deniz tizerinde keyifli anlar gecirmeleri icin bekliyor...

Deniz tizerinde yasam kalitesini en tist noktada sunan Azimut 95 modeli, 30 metre boyunda ve 6,80
metre eninde tasarlandi. Boyutlarindan cok daha fazlasin1 miikemmel tasarimi ile gézler 6ntine se-
ren Azimut 95, en ¢ok i¢ yasam alanlarindaki ferahhg ile dikkat cekiyor. Son derece modern ve mi-
nimalist bir yaklasimla dekore edilen salon, oturma ve yemek boliimi giniin her saati aydinlik ve fe-
rah olmak tizere tasarlanmis. Mekanlarin her daim aydinlik kalabilmesi icin Azimut 95’in gévde ya-
pisinda kullanilan genis camlar da biyiik bir etken olusturuyor. Genis camlar deniz ile bulusarak i¢

AZIMUT 95
Tam Uzunluk (pulpit dahil) 29,87 m (98)
Govde Uzunluk (platform dahil) 29,47m (96' 8"
Tam Eni 6,85 m (22' 8")
Su Cekimi (tam yikliyken) 1,86 m (6'1"
Tonaj (tam yUkltyken) 105t

Motorlar

2x1825mHP (1341 kw) CAT C32 ACERTV12

Maksimum Hiz (yar yaklUyken)

26 knots

Seyir Hizi (yar yUklUyken) 23knots
Yakit Kapasitesi 12.000!I
Su Kapasitesi 1.800|

Kabinler 4 + murettebat
Yataklar 8 + mirettebat
Banyo 6 + murettebat

insaa Malzemesi

GRP

Dis Dizayn ve Konsept

Stefano Righini

ic Dizayn

Carlo Galeazzi




Full length (pulpit included):

Body length (platform included):

Full width:

Load draught:
Tonnage (full loaded):
Motors:

YATCH

AZIMUT 95

29,87 m

29,47m

6,85 m 22'6")
1,86 m 6'1")
105t

2x1825mHP (1341 kw) CAT C32 ACERTV12

Maximum Speed (half loaded): 26 knots
Cruising speed (half loaded): 23knots

Fuel capacity: 12.000I

Water capacity: 1.800 |

Cabins: 4 + crew

Beds: 8 + crew
Bathroom: 6 +crew
Building Material: GRP

Outer Design and Concept: Stefano Righini
Inner Design: Carlo Galeazzi

Azimut 95 model presents the quality of life on the sea in a maximum level, designed as
30 meter long and 6,80 meter wide. Unfurling much more than its dimensions with its per-

fect design stands out with its spaciousness in inner living spaces. Decorated with a mini-

malist and modern approach, the drawing room, sitting room and dining area are desig-
ned to be spacious and luminous all day long. For the spaces to be luminous all the time,
the wide glasses used on the body of Azimut 95 play a big role. Wide glasses meet with the
sea and provide the inner living spaces to be spacious and luminous.

Designed with different concepts used in living spaces, Flybridge, bar, dining area and hot-
tub separate Azimut 95 from its alikes. The sofa set in the foredeck of Azimut 95 is desig-
ned for enjoyable moments. Owing to its aesthetic look and living spaces Azimut 95 awa-

its its enthusiasts to spend joyous moments on it for 12 months of the year.




TEKNOLQOJI

BANG&OLUFSEN BEOSOUND 8

PIYASADA

Danimarkali teknoloji devi Bang&Olufsen’in iPhone, iPad ve iPod sahiplerine yonelik gelistirdigi yeni
urtni BeoSound 8, Avrupa ile ayn1 anda Turkiye’de satisa sunuldu. Apple Store’lardan tcretsiz ola-
rak indirilecek olan ‘beoplayer’ uygulamasiyla miizik dinlemekten vazgecemeyenler icin kalite farki
yaratacak olan BeoSound 8’le miizik dort duvar arasindan cikiyor. BeoPlayer uygulamasiyla ayni zamanda
internet tzerinden radyo dinlemek ve iTunes muizik koleksiyonlariyla baglanti kurmak da mamkiin.

BANG&OLUFSEN
BEOSOUND 8
IS LAUNCHED

BeoSound 8, the new product of Danish
technology giant Bang&Olufsen, developed
for iPhone, iPad and iPod owners is intro-
duced to Turkish market concurrent with
Europe. Creating a quality distinction thro-
ugh free download of “beoplayer” appli-
cation from AppleStores for those who can’t
give up listening to music, BeoSound 8 ma-
kes the music break free from indoors. With

h

ZARIF TASARIMLI GENIUS
G-PEN F509

Genius; zarif, ince tasariml ve 5.25” x 8.75”lik yeni boyutlara sa-
hip tableti G-Pen F509’u tanitt1. Tablet, Windows PC ve MAC kul-
lanicilarinin yazma, ¢izme, taslak
olusturma ve e-posta imzalama
gibi fonksiyonlar:
daha etkin bicim-
de kullanabilmele-
rini saglayan tasarimi
ile dikkat cekiyor. Ge-
nius ile

hizla ge-

lisen in- IS
ternet
diinyasinda siz
de kendinize
yeni alanlar yarata-
bilirsiniz.

ELEGANTLY DESIGNED GENIUS
G-PEN F509

Genius introduced its elegant, thin design tablet G-Pen F509 with

dimensions of 5.25” x 8.75”. The tablet draws attentions with

gn enabling Windows PC and MAC users to use functions like

ng, drawing, creating drafts and e-mail signing more efficiently.
With Genius, you can also create new areas for yourself in rapidly

developing Internet world.

BeoPlayer application, it is also po
listen to the radio via Internet and e
connections to iTunes music collections.

YENI HTC
DESIRE HD
VE Z

Yeni HTC Desire HD parlak 4.3”, LCD ekrani ve dobly mobile ve SRS vir-
tual sound ile Gstiin multi medya icerigiyle meraklilar: arasinda biiyuk ilgi
uyandirdi. flk defa kullanilan 1GHz Qualcomm 8255 Snapdragon islemci-
ye sahip olan tirtin ayn1 zamanda 720p HD video kaydina da olanak taniyor.
Sturekli hareket halinde olan kisilerin facebook ve twitter’da is ve 6zel ar-
kadaslariyla baglantida

el N\ HTC DESIRE
lay yazim icin Qwerty klav- HD AND Z

ye iceren benzersiz bir
‘pop hinge’ bulunuyor. The new HTC Desire HD bright 4

aroused great interest among tech-savvi-
es with its LCD display and superior
multimedia conten h dobly mobile
and SRS virtual sound. The product with
1GHz Qualcomm snapdragon pro-
cessor used for the v irst time also al-
lows 720p HD video recording. The pro-
duct, also enabling persons in continuous
mobility to stay in touch

) h colleagues
and friends in Facebook & Twitter, has a
unique “pop hinge” for fast and easy wri-
ting, including a Qwerty keyboard.




TECNOLOGY

HEM SIK HEM ISLEVSEL

Jabramm sik bluetooth stereo kulakhgi Jabra BT3030, cep telefonu ve MP3ca-
lar gibi cihazlardan rahatlikla mizik dinleyebilmenizi saghyor. Size sade-
ce cep telefonuna dokunmadan kablosuz bicimde istedigi gibi uzaktan mti-
zik calmak, durdurmak ve parca degistirmek kahyor. Cagr1 ahndiginda mu-
zik otomatik olarak duruyor, konusma bittiginde kaldig1 yerden yeniden
basliyor. Jabra SP700 arac kiti ise, stirtis sirasinda eller serbest konusma san-
s1 tantyarak rahat ve gtivenli bir yolculuk yapmanizi saghyor. Cihaz arac ki-
tinin yani1 sira aracin radyo/ses sistemi tizerinden de ¢agri alma imkani ve-
riyor. Bagl oldugu cep telefonundaki miiziklerin ara¢ hoparlériine akta-
rilmasini saglayan cihaz sayesinde strtictiler CD tasimak, MP3¢alar baglantisi
kurmak ve radyo kanali aramak zorunda kalmiyor.

CLASSY AND ; TOSHIBA'DAN
FUNCTIONAL IKI YENI URUN

Jabra BT3030, the stylish Bluetooth ste- Toshiba Europe GmbH’ye bagh bir birim olan Toshiba Bilgisayar Sistemleri
reo headphone of Jabra, enables notebook ailesinin iki yeni tiyesini tanitti: Mini NB500 modeli ve tistiin ses
tening to music effortlessly from devi- ozelliklerine sahip ince ve sik bir notebook isteyen kullanicilar icin tasar-
ces like mobile phones and MP3 pla- lanan mini NB520 modeli. Mini NB520 modeli canli sesler ile tistiin bir

/ ) eglence deneyimi sunan dahili harman/kardon hoparlorlere sahip din-
top the music and change the w yanin ilk notebook’u olarak karsimiza ¢ikiyor. Kuigtictik boyutuna ragmen,
ks wirelessly, even without touching mini NB520 modeli ise 2 watt harman/kardon stereo hoparlérleri ile nor-

malde notebook’larn saglayamadig ytiksek ses guictinii ve kalitesini sunuyor.

ou left it when the call is finis-

hed. Jabra SP700 car kit on the other (i N TWO NEW PRODUCTS FROM
hand, allows a hands-free speech whi- i :
le you drive, providing a comfortable i H-I-!' g TOSHIBA
and safe journey. Bes X § lhe. car kit, Toshiba Bilgisayar Sistemleri, an affiliated unit of Toshiba Europe
the device also ha%ldles m.connng calls GmbH, intr&luced two new members of their notebook family:
ol th? witte/auile glem o : NB500 model and mini NB520 model, designed for users ho de-
your car. Drivers do not need to carry o ) sire a thin and classy notebook with s‘upt‘l‘l(;l‘ audio features. Mini
CDs, mflke MP3 connectic . wch NB520 model greets us as the first notebook in the world with in-
for mdl(_) channels 2111‘\'11101648111(‘(" ner Harman/Kardon speakers, presenting live sounds and a supe-
the dewmtﬁ allows the music rior entertainment experience. Despite its real compact size, mini
in the connected NB520 model on the other hand, features 2 watt Harman/kardon
speakers and the power and quality of high level sound which no-
tebooks generally cannot provide.

VERTU’DAN AKILLI TELEFON

Liuks cep telefonu sektoriiniin lider markasi Vertu, ilk akilli telefonu olan Cons-
tellation Quest’i 6Sntimiizdeki ay Turkiye’de satisa sunuyor. Secici bir yasam tar-
zin1 tamamlamak ve zenginlestirmek tizere yaratilan, qwerty klavyeli Constellati-
on Quest, kullanicilarina estetikle fonksiyonelligi bir arada sunuyor. Vertu
Constellation Quest, yasam tarzi ve is yasamina yonelik araclari senkronize ede-
rek kullaniciya bir Vertu e-posta adresi ve bilgilerinin gtivenli, korumal bir sekilde
yedeklenmesi avantajini sunuyor. Vertu Remote Assist’le teknik destek giinde 24
saat musterinin elinin altinda; bir teknisyen istek tizerine telefona uzaktan erisim
saglayarak her tirli teknik veya kurulum sorununu ¢éztimleyebiliyor.

SMART PHONE FROM VERTU

The lt‘"ldf‘l‘ brand of mobile phone sector, Vertu is launching the first smart phone (A(ms-
\‘1thm n(\t month. ( Ltt( dasa (()mpk mentary and er

S nmltaneouslv Vertu (Aomtellanon Q_uest presents users
the zldvzmtagc of secure and pr()tcctcd backup of Vertu e-mail ad and data by
synchronizing tools for life styles and business life. Technical support is 24 hours av.
lable for customers through Vertu Remote Assist; a technician can resolve all kinds of
technical or installation related issues on demand by remotely acce




TASARIM

TARIHIN EN UNLU KALEMI

Unlii kalem markast Montblanc’in hikayesi,
20’nci ytizyilin daha ilk yillarinda, Hamburglu tiic-
car ClausJohannes Voss, banker Alfred Nehemias
ve Berlinli mithendis August Eberstein’m 1906’da,
yeni yiizylla ayak uydurmak icin dolma kalem tiret-
meleriyle basladi... 1908’de ilk ‘Montblanc Dol-
ma Kalemi’ tretildi. 1913’te Avrupa’nin en ytik-
sek dag1 Montblanc’in karli tepesi sirketin yildiz
seklindeki tescilli logosu oldu. Bu tarihten 11 y1l
sonra efsanevi ‘Meisterstiick’ kalemi dogdu. Mo-
del, Fransiz filozof Voltaire’den esinlenerek tire-
tildi. 1934’te sirketin ismi Montblanc-Simplo
GmbH oldu. 1955’te koleksiyonda 6zel olarak kul- r e
lanilan Montblanc 6zel “Kanat Ucu” kesfedildi. Ba-
sarih hikdyesi bugtnlere dek siiren markanin
1990’1 yillarda is hayatinda ve seyahatlerde giin-
lik kullanim icin tasarlanan aksesuarlardan olu-
san “Meisterstiick Deri Koleksiyonti” ortaya gikt1.
2000’1 yllarda ise kadin koleksiyonu én plana cik-
t1. 2003 ’te Meisterstiick’ten sonra yenibir efsane
olan “StarWalker Yazma Geréci Koleksiyonu” ile
“TimeWalker Saat Koleks1y0nu ya}aya straldi.

The famous pen brand Montblanc’s history
started with the production of the fountain
pen in 1906,7in the first years of the 20th
century, by astradesman Claus-Johannes
Voss, a bar_;"l_gér Alfred Nehemias from
X Hamburg and an engineer August Ebers-
1 tein fro Berhn to keep up with the new
century. = % The first Montblanc Fountain

{: Pen' was produced in 1908. The snowy sum-
' mit of the Europe’s highest mountain
Montblanc became the registered star
i shaped logo of the company in 1913. 11 ye-
ars after’ that date, the legendary ‘Meis-

Ey terstiick’ pen was born. The model has

MOST FAMOUS PEN OF THE HISTORY

been manufactured by the inspiration it
took from the French philosopher Voltaire.
The name of the company became Montb-
lanc-Simplo GmbH in 1934. The “Blade
Tip” special for Montblanc has been dis-
covered in 1955. In 1990s, the “Meisterstiick
Leather Collection”, which is formed of ac-
cessories designed for daily usage in the bu-
siness life and trips, has been revealed. In
2000s, the woman collection became pro-
minent. In 2003, “StarWalker Writing
Tool Collection” and “TimeWalker Watch
Collection”, which became the new legends
after Meisterstuck, have been launched.
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KARIZMATIRs

VE ITALYAN

s

Montegrappa, 1912’den beri River Brenta tize- .
rindeki aynt tarihi bina icerisinde; Italya'nin kuzey

dogusunda yer alan ve tarihi bir sehir olan Bassa-
no del Grappa’da tiretiliyor. Italyan mirasi markanin §}
degeri icin hayli Gnemli ¢iinkii ilk tiretilen Italyan dol- §¥
ma kalemi Montegrappa. 2000’de liks segmentte diin- '
ya capinda one cikan Montegrappa bugtin halen nor- *ﬁ
mal ve limitliiretimlerinde sahip oldugu karakteristik

zanaatkarligt koruyor. Montegrappa nin déinyanin/kiil-
tar baskenterini onurlandirdigi Montegrappa/ Citta
d’Arte Venezia koleksiyonu is¢ bugiin dillere destan! Bu
limitli sayida tiretilen koleksiyon 118 adadan glusan Ve-
nedik’e ithaf edilmis, Montegrappa’nin kur112§ yilna it-
hafen 1912 parca olarak tlmis. 1000 adedi dolma ka-
lem, 880 adedi gtimis lakeli ve 32 adedi de 18 ayar altin
ve lakeli Versiyonlarlyla uretilmis.

CHARISMATIC
AND ITALIAN

Montegrappa is manufactured since 1912
in the same building on the River Brenta lo-
cated in Bassano del Grappa; a historical city
in the northeastern part of Italy. The Itali-
an heritage is moderately important for the
value of the brand, since the first Italian fo-
untain pen been manufactured is Mon-
tegrappa. Stepped forward in 2000 with
the luxury segment, Montegrappa still
protects the characteristic craftsmans-
hip it possesses with the normal and li-
mited productions. The Montegrap-
pa Citta d’Arte Venezia collection of
Montegrappa, which honors the ca-
pital cities of culture throughout
the world, is a legend now! This
limited numbered collection has
been adhered to Venice which
is formed of 118 islands, and
created in 1912 parts for the
sake of the establishment
year of Montegrappa. 1000
pieces have been manu-
factured as fountain pens,
880 pieces have been ma-
nufactured as silver lac-
quered and 32 pieces
have been manufactu-
red as gold and lac-

quered versions.
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SON CENNET
MALDIVLER

26 MERCAN ADASININ ETRAFINI CEVRELEDIGI, BU-
YUKLU KUGQUKLU ADACIKLARDAN OLUSAN MALDIV-

LER, TAM ANLAMIYLA BIR CENNET.

- - buyi
et S amin arasinda agonis rengarenk cicekler,

cik tan . - K1 n)sgllé_l(‘l.
Giciiklii adaciklar, mercan kaya-
ayaklarinizin arasinda dolasan yiizlerce ba-
Iik ve baharat kokusu... Maldiv Adalarr;
Hint Okyanusu’nda, Sri Lanka’nin giiney-
batisinda, bir ucundan 6biir ucuna yarim sa-
atte yurtyebileceginiz 190 adadan olusuyor.
Bunlarin 2020’sinde yasam var, 560’s1 turistik
amacla isletiliyor.
Turistlik olarak isletilen adalarin cogu Male
North, Male South ve Ari bolgelerinde yer ah-
yor. Bir yat kiralayip dolasarak bu giizellikleri

“kesfetmek en gtizeli! Tarihi mekan ve mii-

zelere merakl degilseniz, sehir hayatindan

nek niz Maldivler tam size gorel
~ Ogzellikle yeni evlenen ciftlerin balay: tatili-

ni gecirmek icin tercih ettikleri Maldivler,
kristal mavisi sularla kapli. Ozel bir ilgi ve ce-
kim alan1 yaratan adada tatil, riiyadan da 6te.
Tatil olarak tercih edenlere Ocak-Temmuz,
Eyltl-Ekim donemleri tavsiye ediliyor. Renk
cumbiisti ve hareketlilik dalgichikla, su alt fo-
tografciligiyla ugrasanlar icin de bulunmaz
bir ortam yaratiyor.

1981°de batan “Victory” adli batik gemi, dal-
giclar icin bulunmaz bir malzeme! Gri ko-
pekbaliklari, barracudalar, yarasa baliklari,
deniz kaplumbagalari ve akrep baliklar1 da
bu cennet adasindaki batik geminin icinde
yuzuyor.
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MALDIVES, THE
LAST PARADISE

MALDIVES, SURROUNDED BY
26 CORAL ISLANDS AND COM-
PRISING OF ISLETS OF VARIOUS
SIZES, IS A TRUE PARADISE.

The most important characteristic dis-
tinguishing Maldives from all other
tropical islands is, without any doubt, its
ivory white beaches with the tiniest, fi-
nest sands... Deserted islets of nume-
rous sizes, luscious flowers blooming bet-
ween coral islands, hundreds of fish
wandering at your feet and smell of spi-
ce... Maldive Islands comprise of 190 is-
lets where one could walk from one
edge to the other within half an hour,
located on Indian Ocean to the south-
west of Sri-Lanka. People live on 202 of
these and 56 of them are operated with
touristic purposes.

Majority of islets operated touristically
take place in Male North, Male South
and Ari regions. The best way is to hire
ayacht and discover all those beauties!
If you are not actually interested in his-
torical places and museums, tired of ur-
ban life and aren’t really thrilled abo-
ut seeing people around, Maldives are
just for you!

Maldives, specifically preferred by newly
wedded couples for their honeymoon,
are surrounded by a crystal blue sea. Ha-
ving a vacation on these islands creating
a special point of interest and attracti-
on is something beyond a dream. Ja-
nuary-July and September-October in-
tervals are recommended for those
who’d prefer the islands for vacation.
Riot of color and liveliness creates a hea-
ven-sent environment for those who
deal with scuba and underwater pho-
tography. Vessel “Victory” sunk in 1981
is an unparalleled material for divers!
Grey sharks, barracudas, batfish, sea turt-
les and scorpion fish also swim in this
sunken ship.
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SUYUN USTUNDE UYUMAK
Bu adalar toplulugunun bir diger 6zelligi de, her adanin dogal bir lagtin tarafindan Qevreleans"._.. = ki
olmasi... Bu lagUinler, adalar siddetli rlizgardan ve dalgadan korudugu gibi ayni zamanda turkuaz TS
sulartyla bir cennet gortntlisu sagliyor. Denizle araniz iyiyse, Maldivler'de deniz veya plaj villala-
rinda “Water&Beach Bungalow”’larda konaklayabilirsiniz.
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SLEEPING ON WATER

Another characteristic of this island gro-
up is that each island is surrounded by
a natural lagoon... These lagoons not
only protect the islands from harsh
winds and waves, but also present a
scene of paradise with their turquoise
waters. If you get along well with the
sea, you might prefer “Water & Beach
Bungalows”, sea or beach villas for ac-
commodation.

DAYTIME
ACTIVITIES

Diving & Snorkeling: If you love to dive,
when you get down into the ocean
depth of corals surrounding the la-
goons then you can see so many spe-
cies together and such a color har-
mony which you probably might not
ever see somewhere around the
world.

Cocoa Island: Robert Louis Steven-
son, author of the novel “Robinson
Crusoe” describes this place as “the
holiest island on Indian Ocean”. The
ocean is so crystal clear and the be-
ach is so silky that it is hard to make
out where the beach ends and whe-
re the ocean begins. One could find
all the comfort in the coral and woo-
den bungalows located on the beach.

NIGHTTIME
ACTIVITIES

There is a limited night time activity sin-
ce the islands are based on a com-
plete peaceful lifestyle. So, these ac-
tivities are restricted to the organizati-
ons in touristic facilities and the ac-
companying music at their bars.
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GUNDUZ AKTIVITELERI

Diving & Snorkelling: Dalmayi seviyorsaniz, la-
gunleri cevreleyen mercanlarin okyanus derin-
liklerine girdiginiz zaman belki de yerylzinde
baska hicbir yerde bir arada bulamayacaginiz
kadar cok canli tiriint ve renk armonisini bir ara-
da gorebilirsiniz.

Cocoa Adasi: Robinson Crusoe'nun yazari Ro-
bert Louis Stevenson, burayl "Hint Okyanu-
su’ndaki en ilahi ada" olarak tanimliyor. Deniz dyle
berrak ve kumsal dyle ipeksi ki, kum nerede bi-
tiyor deniz nerede basliyor, kestirmek zor. Kum-
salda beyaz mercan ve ahsaptan yapiimis bun-
galovlarda her tur lUks ve konfor var.

AKSAM AKTIVITELERI

Adalar tamamen sakin yasam tarzi Uzerine Ku-
rulu oldugundan sinirli bir gece aktivitesi var.
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KISA BILGILER

Yabanci oldugumuz her yerde oldugu
gibi Maldivler'in de kendine has 6zellikle-
ri mevecut. Halki MUsliman olan Maldiv-
lerde sadece turistlere icki yasagdi olmadigi
gibi! Giriste havaalaninda ciddi bir alkol
kontrolt yapiliyor ve disaridan getirilen al-
kollU ickilere ddnUste geri verilmek tzere
el konuluyor. Su, adalarda altin degerinde...

SHORT
INFORMATION

As in all places where we
are a stranger, Maldives
also has its own, unique
features. Like, only the tou-
rists are allowed to consu-
me alcoholic beverages
where the local people are
all Muslims! During the en-
trance, a serious alcohol
control is made at the air-
port and any spirits bro-

ught from abroad are kept
to give back upon depar-
ture. Water is precious as
gold on the islands...



LUKS

KOKULARIN ARASINDA...

Kokularin insan tizerindeki etkileri tarihin en
eski donemlerinden beri biliniyor. Mesela tinli
kahin Nostradamus’un astrolojik incelemele-
rinin 6tesinde bir parfiim ustasi oldugunu bi-
liyor muydunuz? Hem de zamanin en unliile-

PO AARMAN

DIAMONDS

W

rinden... Guntmuzde ise suurumuzu hareke-
te gecirdigi gibi ayn1 zamanda farkinda olma-
dan cesitli reflekslerde bulunmamiza neden
olan parfiimler bambagka bir diinyadan bizle-
re sesleniyor. 2011 yilinin parlayan parfiimleri

ARMANI, DIAMONDS

DOLCE&GABBANA, THE ONE GENTLEMAN

THIERRY MUGLER, ETOILE
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DOLCE&GABBANA, 10 LA ROUE DE LA
FORTUNE

sayesinde kadinlar oryantal etkiler, tazeleyici
meyve ve cicek karisimlart ile etrafindakileri bii-
yulerken erkekler de seksi, taze ve baharatim-
s1 kokularla maskiilen bir hava yaratmaya devam
edecek.

BVLGARI, MAN

GUCCI, FLORA BY GUCCI

IN THE MIDST OF
PERFUMES...

The impacts of the perfumes on people
are known since the first ages of the his-
tory. For instance, did you know that the
famous s
perfume besides doing astrological rese-
of the pe-
riod at that... Today, in addition to

er Nostradamus was a master of

arches? And the most famo

activate our minds, perfumes enable us
to have various reflexes without being
conscious and call out to us from a diffe-

rent world. Thanks to the shining perfu-
mes of the year 2011, women will
fascinate the people around them with
the oriental impacts, freshening fruit and
flower mixtures, and the men will conti-
nue to create a masculine atmosphere
with the sexy, fresh and spicy perfumes.
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PORSCHE DESIGN
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ARMANI, AQUA DI GIOIA

GIORGIO ARMANI
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ARMANI, CODE

YSL, BELLE OPIUM

THIERRY MUGLER, ALIEN

GIVENCHY, ABSOLUTELY IRRESISTIBLE
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NATURAL EXPRESSION OF
BURBERRY WOMAN

“I'd started to think on Burberry make-up collection during
hibition years ago. I'd thought how the Burberry woman expresses
herself in different manners. I'd realized that make-up is the only
thing missing in her world. The Burberry make-up collection reflects
the elegance and distinctive personality of Burberry woman and her
legendary trench-coats’ natural style and vein,” says the Burberry make-
up arti ristopher Bailey and explains the Burberry make-up col-
lection... There is neither compulsion nor artificial sophistications
in the collection reflected as an e n of British culture and style!
It’s ultimately natural and yet so intimate...

BURBERRY KADINININ
DOGAL IFADESI

“Seneler once bir gosteri esnasinda Burberry makyaj koleksiyonu hakkin-
da diistinmeye baslamistim. Burberry kadininin kendini farkl sekillerde na-
sil ifade ettigini diisiindiim. Makyajin onun diinyasinda eksik olan tek sey
oldugunun farkina vardim. Burberry makyaj koleksiyonu, Burberry kadinimnimn
zarafeti ve 6zguin kisiligini ifade eden efsanevi trenckotlarin dogal stil ve tar-
zin1 yansitiyor”

diyerek Burberry makyaj koleksiyonunu anlatiyor Burberry make-up artis-
ti Christopher Bailey... Ingiliz kiiltiir ve stilinin bir ifadesi olarak yansitilan
koleksiyonda higbir sekilde zorlama ya da sahte sofistikelikler yok! Son de-
rece dogal ve bir o kadar da icten...

CHANEL’IN INCI TUTKUSU TIRNAKLARDA

Chanel, 2011 makyaj sezonunu parlak inci taneleri "Les

Perles de Chanel" ile karsilad1. Markanin make-up krea-
tif direktorii Peter Philips 6nctliigiinde hazirlanan yeni PEARL PAS SION
koleksiyon, Chanel’in incil lan tutkusundan esinle-
iRy O CHHANEL ON

rinin arasindan ise ¢ yeni oje siyriliyor: Beyaz inci ren-
ginde Pearl Drop 511, seftali renginde Peche Nacrée 515 NAILS

ve simli gri gortintisiyle, 151k oyunlariyla mavi ve yesil olan, \ o i
Black Pearl 513. Chanel welcomed the year 2011 make-

up season with shiny pearl drops "Les
Perles de Chanel". The new collection
prepared under the leadership of Pe-

ter Philips, the make-up creative di-
— rector of the brand, has been prepared

with the inspiration of the pearl passi-
on of Chanel. Three new nail polish co-
lors reveal themselves among the make-
up products which are all captivating:
Pearl Drop 511 with white pearl color,
Peche Nacrée 515 with peach color and
the silvery grey Black Pearl 513 that be-
comes blue and green with luminous
effects.
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ERKEKLERE OZEL OZGUR RENKLER!
BAKIM ve.o Kozmetikdinyas sadece kadmlara de-

gil erkekler icin de calistyor. Gunlik
nemlendirici kremden tiras bakimina,
temizleyiciden 6zel sampuana kadar bir-
cok tirtin erkeklere 6zel bakim yapryor.

Birbirinden canli ve carpici tonlardan olu-
san 2011 makyaj trendinde renk seci-
minde 6zgirliik revacta! Simdiden kul-
landiginiz renklerin feminen ve bastan ¢i-
karic1 efektleriyle dikkat-
leri gbzlerinize cekmeye
. hazirlanin!
LANCOME MEN,
Anti-Wrinkle,
Firming Cream

I-.: F |‘: A ST A gl

W CAPITAL
FORCE

MAC, Pigment r
Full Force Violet, Golden Olive, { N MAC,

Red Electric, Green Space

e 5 Face and Body
== SHISEIDO MEN, i‘ Foundation
Moisturizing

Emulsion Fluide
KERASTASE Hydratant |
HOMME, .
Daily Treatment ""é‘:.,__'_" :
Shampoo
SHISEIDO MEN, T =
Cleansing Foam INGLOT, %
Loose Powder 5
[}
# iy
< Sy
CLINIQUE, ‘ % 3
Liquid Face Wash 4
Regular Strength

-~ bl Il [NDEPENDENT
COLORS!

Independence in selecting the co-
lors is in demand for the year 2011

SPECIAL CARE
FOR MEN...

The cosmetic world not only works for the
women, bu o for the men. From daily
moisturizing m to shaving care, from

CLINIQUE

make-up trend which cor of vi-
vid and attractive colors! Get ready
to draw the attention to your eyes
with the feminine and attractive ef-

cleaner to special shampoo, many products
offer special care to the men.

CLINIQUE,

il poli fects of the colors!
Post-Shave Soother INGLOT, Nail polish

Nail Vernis (306/973)
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2011 TOP MAKYA] TRENDLERI

I§1lt¥h‘ ama bir o kadar da sade bir
i mendierinde yumane. 2011 TOP MAKE-UP

jindan daha cok g6z makyaji 6n

planda olacak. Oldukca dogal ola- TREND S
cak yuizler, ten rengine uygun bir
fondoétenle kapatilip allik olarak da
bronz tonlar tercih edilecek. Bu
arada 2011’in makyaj modasinda
gecmis yillarin eye-liner modast
geri doniiyor. Renk konusuna ge-
lince, son derece 6zgursuniiz. Isil-
t1l1, canli ve bir o kadar da cesur
g6z makyajlar1 yapmaya simdiden
hazirlikh olun!

So glittering and yet so insistent to keep a plain line, in the 2011
make-up trends, the eye make-up will be more in the foreground
than the face make-up. Faces will be moderately natural, and will
be concealed with a foundation cream appropriate to the body
color and bronze tones will be preferred for blushers. In the me-
antime, the previous years’ eye-liner fashion returns in 2011’s
make-up fashion. Regarding the colors, you are ultimately free.
Get ready to have so glittering, fresh and brave eye make-ups!




=]=VANEN Y

r—y
2 @
1 J I‘
LANCOME - Tropiques Minerale Palette | = |
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CHANEL - Vitalumiere Aqua SPF 15 [ 1
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GIORGIO ARMANI - Eyes to Kill Excess

BOBBI BROWN - Eye Shadow Palette

CLARINS - Eye Shadow Palette

YSL - Rouge Pur Couture

CLARINS - Extra Firming Foundation SPF 15 GIVENCHY - Gamme Gloss
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TEM YOLU SABIHA GOKCEN KAVSAGINDA BULUNAN CROWNE
PLAZA ISTANBUL ASIADA YER ALAN HEALTH CLUB'TA GUNUN
STRESINI ATTIGINIZ GBI YENILENMENIN DE KEYFINI CIKARACAKSINIZ...

Crown Plaza [stanbul Asia biinyesindeki
Health Club, en yeni teknolojik cihazlarla
donatilmus bir saglik ve giizellik merke-
zi. Mekanda kendinizi Uzakdogulu ma-
sozlere emanet ederek simarabilir, Os-
manh hamaminda terleye