


“EXPERIENCE AND PASSION"

www.b-t.com.tr

Ju=




Degerli dostlar,

Yeni bir yola daha adim attik.. Dergimizin elinizde
tuttugunuz tictinci sayisinda, yasam kalitenizi ytuk-
seltecek projeleri, birinci agizdan, yani bizlerin ka-
leminden okuyacaginiz yepyeni bir icerikle karsi-
nizdayiz.

Yapugimiz ve yapacagimiz yeniliklerden haberdar ol-
manizin sizin acinizdan ne kadar énemli oldugunun
VIA Ailesi olarak farkindayiz. Bu farkindalik ve
mutluluk bizi, sizlere hep daha iyisini sunma yolunda
bitmez tiikenmez bir ¢abanin icinde olmamamiz ge-
rektigini hatirlatiyor...

Yasadiginiz ya da yasamay1 planladiginiz, ahsveris yap-
uginiz, eglenmek icin ailecek gittiginiz projelerimi-
zin dogusunu, olusum asamalarini anlatmak, bizim
icin gercekten ayri bir keyif!

Ornegin The World of VIA/PORT un yeni halkast
olan konut projemiz Houses&Suites’in lansmant...
Her zaman soyledigimiz gibi, bizim ilk amacimiz “ba-
sarmak”, sonra bir daha ve bir kez daha... Tabii ki son-
ra da takdirleri toplamak. Iste bu acidan baktigimizda Houses&Suites tam
da bizi anlatan, gérkemli bir proje oldu. Lansman sonrasi dairelerimizin
yuzde 60'min satisini ¢ok kisa stirede tamamladik. Bu oran sizler tarafindan
begenilmenin ve takdirlerinizi toplamay basardigimizin gtizel bir kani-
tiydi bizim i¢in. Anadolu Yakasi gibi gozde bir yasam alanina, gézde bir
proje yapmak i¢in ¢iktigimiz bu yola gururla devam ediyoruz.

Bir baska haber ise gectigimiz agustos aymda The World of VIA/PORT’ta
yepyeni bir magazanin daha acilmasiydi! Turkiye’nin en yeni ve en iddiali
“department store”larmdan biri olmaya aday olan BIGGMALL, ilk ma-
gazasin1 The World of VIA/PORT ta act.

Sizler ile paylasmak istedigim en énemli haber ise ¢ok buiytik, cok fark-
11, cok baska bir proje!

Bayraktar ve Girsoy gibi iki sektor devinin olusturdugu sinerji ile “Diin-
ya'nin en guizel sehrine, Avrupa’nin en giizel sehri tasiniyor!” Evet yan-
Iis okumadiniz. Venedik keyfini yasamak i¢in italya’ya degil, Via Port
Venezia’ya gitmeniz yeterli olacak.

Kiptas’ in da proje ortagi oldugu Via Port Venezia, olusan biytik giic
birligi ile butin beklentilere cevap veriyor. Yaklasik 2.500 konut,
70.000 m? kiralanabilir alana sahip alisveris merkezinden 50 bin m?'lik
ofis alanli Is Merkezi hatta Eglence Merkezi'ne kadar her sey burada Ve-
nedik tadinda.

Bayraktar Gursoy birlikteligi gerek Via Venezia Projesi gerekse gelistiri-
lecek yeni projeler adina bize buytik bir heyecan veriyor.

Via Ailesi olarak, yasam kalitenizin 2012’de daha da artacagi, mutlulu-
gunuzun katlanacag1 projeler yapmaya devam edecegiz. Yeni ythiniz mut-
lu, 2012 hepimize kutlu olsun... Oniimiizdeki yilda da goriismek dilegiyle...

Tayfun Doskaya
CEO
VIA Development & Management Co.

Dear friends,

We have stepped on yet another path... In
the third issue of our magazine, which you
are holding right now, we face you with
brand new content where you will read of
the projects that will raise your quality of life,
firsthand, i.e. from our pen.

As the VIA Family, we are aware of how im-
portant it is for you to hear about our past
and future innovations. This awareness and
happiness reminds us that we should work
endlessly toward offering you always bet-
ter things.

Telling you of the birth, and stages of
creation of our projects where you live or
plan to live in, where you shop, and visit to
be entertained as a family is truly a pleasure
for us!

For instance, the launching of our housing

project Houses&Suites, that is the new ring
in the World of VIA/PORT chain. As we always say, our primary
purpose is “succeeding”, then again, and again. And naturally
be admired afterwards. From this perspective, Houses&Suites
has been a spectacular project that expresses us well. We have
completed the sale of 60% of our apartments in a very short pe-
riod of time. For us, this percentage was a fine proof that we had
succeeded in being admired and gaining your appreciation. We
are proudly walking on this path of building a popular project
in a popular living area like the Anatolian Side.

Another piece of news was the opening of a brand new store
at The World of VIA/PORT last August! A candidate for being
one of Turkey’s newest and most ambitious "department sto-
res”, BIGGMALL opened its first store at the World of VIA/PORT.
The most important piece of news | wish to share with you is a
very big, different, a unique project!

By the synergy created by two giants of the sector, Bayraktar
and Giirsoy, “The loveliest city of Europe is moving to the loveliest
city of the World.!” Yes, you have read correctly. All you will have

to do to experience the pleasure of Venice will be not to travel
to ltaly, but to Via Port Venezia.

Having Kiptas as a project partner, Via Port Venezia answers all
expectations with the union of forces that has developed. Here,
everything from the of 2,500 dwellings, and the shopping cen-
ter of 70,000 square meters of rentable area to the Business Cen-
ter with 50 thousand square meters of office space has a Ve-
netian flavor.

The union between Bayraktar and Giirsoy gives us great exci-
tement for the Via Venezia Project as well as the new projects
that will be developed in the future.

As the Via family, we will continue to build projects that will rai-
se your quality of life even higher, and that will have your hap-
piness abound in 2012. We wish you and us all a happy new year
in 2012... Hoping to meet in the new year...



Aralik-Ocak-Subat 2012 December-January-February

Luxury Living Magazine

Icindekiler

MARKA OYKUSU Louis Vuitton

YAT WALLY 118

MODA Dolce&Gabbana, Jimmy Choo, Beymen

GEZI Venedik

DEKORASYON Chelsea, Cumba Selection, Damask
ISTANBUL’DA BIR VENEDIK

HEDIYE Akide Buket, Balenciaga, Burberry

ROPORTA]J Sevval Sam

MEKAN Chilai

TANITIM Serenita Fitness & Spa Kuliibti, Belvedere, Crowne Plaza
OTOMOBIL Aston Martin

AGIZ TADI Platino, Scavolini, Nolte

GUZELLIK Clinique, Hello Kitty, Rareblossom

SAAT Quantum, Tissot, TAG Heuer Silverstone
PARFUM Agent Provocateur, Dolce&Gabbana, Gucci
TEKNOLOJI Bang&Olufsen, Asus

MUCEVHER Chantal Simard, Roberto Bravo, Tom Binns

BRAND STORY [.ouis Vuitton 6
YACHT WALLY118 10
FASHION Dolce&Gabbana, Jimmy Choo, Beymen 14
TRAVEL Venice 20
DECORATION Chelsea, Cumba Selection, Damask 26
VENEZIA IN ISTANBUL 35
GIFT Akide Buket, Balenciaga, Burberry 57
INTERVIEW Sevval Sam 62
PLACE Chilai 66
PRESENTATION Serenita Fitness & Spa Club, Belvedere, Crowne Plaza 72
CAR Aston Martin 76
KITCHEN Platino, Scavolini, Nolte 80
BEAUTY Clinique, Hello Kitty, Rareblossom 84
WATCH Quantum, Tissot, TAG Heuer Silverstone 88
PERFUME Agent Provocateur, Dolce&Gabbana, Gucci 92
TECHNOLOGY Bang&Olufsen, Asus 94
DIAMOND Chantal Simard, Roberto Bravo, Tom Binns 98

unrifnii IR




:

R A e ..

T T e

LRl 4

f.lﬂ"ll.‘ll
”‘flm!'-.l.'-' W

h

- WG PIRE

¥

£ 'i;1

r
Ll 1

i
-1t

Imtiyaz Sahibi/
TAYFUN DOSKAYA

Sorumlu Yazi Isleri Madiirt,/

CENK HAYIRLIOGLU

Adres/
Yenisehir Mahallesi,
Dedepasa Caddesi,
No:19, 34912 Kurtkdy
Pendik/istanbul

Telefon/
0216 696 10 01 Pbx

Yayma Hazirlik/

arans d|
Genel Yonetmen/
Metin GULBAY

Gorsel Yonetmen/

Yavuz KARAKAS

Editor/
Mehtap GORAL

Fotograf Editori/
Murat GUNEY

Fotograflar/
Damla SALOR
Nihat MALCUK

Tletisim /
(0216) 681 18 83

Baski/
Globus Dlinya Basinevi
100. Yil Mahallesi 34440
Bagcilar/istanbul

Telefon/
0212 629 08 08



¥ ; v
LOUIS VUITTON MARKASI 150 YILDIR KALITELI VE A 2 -_';L"/; " - g
PRESTIJLI GENiS URUN YELPAZESINE SAHIP, il -
YUKSEK KALITELI URETIMDE BULUNAN, SIK VE _ 4, ot
CAGDAS TASARIMLARLA SUREKLI KENDIN* * '
YENILEYEN GELENEKSEL VE ONCU... ¥ 2 : .
i %

ESKIMEYEN MARKA

LOUIS VUITTON .

- THE BRAND THAT NEVER GETS OLD a

. s THE LOUIS VUITTON BRAND HAS HAD A HIGH f

= 53 : _ QUALTY AND PRESTIGIOUS, WIDE PRODUCT RANQE' s 11‘

e = PRODUGED HIGH QUALITY, AND CONSTAN .
o g : RENEWED ITSELF THROUGH CHIC AND

CONTEMPORA ¥DES?GNS WHILE BELNG y
TRADITIONAL AND}\ ONEE‘R FOR 150 YEARS...

X _.-n.i"’

| =235 =9
* 9
¥ - -
..... 1?:;#-_ ";._ - - . __'.‘Li-:
= 2 h“l -
- 1oy W o
" e I.H"' ﬂ
4-"‘1., p - "
a P A 1:,‘
L) - l !r - ' 1 H.ﬂ |
¥y - ‘1 k
i . \ i - =
@ ) I' I.“ .
" 1 l'-' "I






MARKA OYKUSU

ransiz moda evi Louis Vuitton 1854 yilinda ku-
ruldu. Marka adini 1821 yihnda Fransa’da do-
gan Louis Vuitton’dan aliyor. Paris’e 400 km
uzaklikta oturan Louis bu mesafeyi yurtyerek
astyordu. Yol boyunca seyahatini finanse
edebilmek icin degisik islerde calisan Louis,
seckin valiz imalatcisi ailelerin evlerinde ¢irak
olarak ¢alisti. Peter Chao isinde basarili olan
Louis’yi karisinin yaninda ¢alismasi icin gon-
derdi ve boylece Louis Fransiz Kraliyet Aile-
si'nden kaliteli seyahat cantalarinin nasil ol-
mas1 gerektigini 6grenmeye basladi. LV Co.
adiyla kendi valizlerini 6grendigi bilgilerle
uretmeye basladi. Louis Vuitton’un ilk diik-
kani 1885 yilinda Londra’da acildi. Louis Vu-
itton, LVMH sirketler grubunun icinde yer
alan lider markalardan biri. LVMH dinyanin
ande gelen, lider, Iiks firmalarim olusturdu-
gu bir grup. Bu sirketler grubunun 50 pres-
djli markasi, diinya capinda 1500'den fazla ma-
gazasi ve 56.000 ¢alisani bulunuyor. LVMH
grubu altinda moda ve deri {irtinleri, sarap,
icki, parfiim, kozmetik, saat, miicevher ve ma-
gazacilik gibi riin gruplari yer aliyor. Moda
ve deri tranleri grubunun basi ¢eken firmasi
Louis Vuitton'dur. Bu grup i¢inde yer alan
bazt firmalar arasinda Dior, Kenzo ve Celine
var. Ginimuzan seyahat ruhunun giicli
sembollerinden olan Louis Vuitton, marka-
nin hem isim babast hem de kurucusu.
Fransamin kucuk ka-

sabasinda dogan Lo-
uis Vuitton, modern
diinyaya adim atmak
uzere 14 yasindayken
Paris'e gitmeye karar
veriyor. Zamanla se-
yahatin yayginlas-
mas1 Louis Vuit-
ton'un motive ede-
rek yolculuk sirasin-
da insanlara kolayhik
saglayacak bagajlar

tasarlamaya bashyor.

Béylelikle Louis Vu-

itton 1837 yilinda sandik tasarimu ile kariye-
rindeki ilk adimlarini atiyor.

Kulaktan kulaga

Louis Vuitton 1854 yilinda imparator I11.Na-
polyon déneminde tasarladig ilk seyahat va-
lizinin dtiz hatlar ve saglam yapisiyla moda
diinyasinda bir devrim yaratir ve kendi sirke-
tini kurarak yassi, diiz hatti bagajlar tasarlayan
bir 6ncti olur. Napolyon'un esi Eugenie'ye di-
zayn ettigi bavullarla (inti zamanla kulaktan ku-
laga yayilan Louis Vuitton'a kisa zamanda Fran-
sa'nin disindan da talepler gelmeye baslar. Hat-
ta o donemde siparis verenler arasinda Gnli
aristokratlardan Osmanli Sultan1 Abdiilha-
mid'den Misirh Ismail Pasa'ya ve Rus Prensi
II.Nikola'ya kadar pek cok tnli bulunuyor.

Monogram ve Speedy
1900'lerin basinda trenlerle seyahatin daha da
yayginlasmasiyla Louis Vuitton'un modelleri
de degisime ugradi. Seyahat sandiklarinin ye-
rini agactan yapilmis daha hafif ve pratik ba-
vullar almaya basladi. Bugtin oldugu gibi o d6-
nemlerde de Louis Vuitton markal valizlere
sahip olmak bir sosyal statii gOstergesiydi.
1855'te Louis Vuitton Londra'daki ilk maga-
zasinl acarak markanin diinya capinda du-
yulmasini sagladi. Taklitlerin yayginlasmasi Ge-
orges Vuitton’u 1888'de Damier adli kahve ve
bej renkteki Louis Vuitton motifini olustur-
maya yoneltti. Fakat Damier'nin de taklitle-
rinin cogalmastyla baska bir ¢6ziim bulmas: ge-
rektigini anlayan Georges, 1896 yilinda Louis
Vuitton'un bas harflerini bir araya getirerek
babasinin onuruna LV harflerinin ¢cicek mo-
tifleri ile olusan tasarimi, tinlti monogramai ya-
ratti. Giniimiizde monogram Louis Vuitton
markasinin en karakteristik hali. Louis Vuit-
ton markasi 150 yildir kaliteli ve prestijli ge-
nis Grtin yelpazesine sahip, yiiksek kaliteli tire-
timde bulunan, sik ve ¢agdas tasarimlarla sii-
rekli kendini yenileyen geleneksel ve 6ncti. Vu-
itton, gecen zamanla birlikte diinyanin ve yol-
culuk sekillerinin degismesiyle kadinlarin el-
lerinde tastyabilecegi kiictik cantalar tiretmeye
karar verdi ve ilk modeli olan “Speedy” i tiret-
ti. Farkh boylariyla Speedy bugtin hala en
cok satan canta modellerinden biri.
Markanin basarisini strdaren
en 6nemli 6zellik hala 19.
Yiizylldan kalma yontemle-
rin kullaniliyor olmasi. Tabii
ki baz1 kisimlarinda gelisen
uretim yontemleri kullani-
Iiyor ama stirecin buyiik kis-
mi1 el yapimi gerceklesiyor.
Tim magazalarinda ayni
anda ayni kampanyalar, ayni
koleksiyonlar, ayni reklamlar
yayinlaniyor. Sturekli gele-
nekselliginden de vazgece-
meyen tarafi. Louis Vuitton,
hikayesine ilk kez “yolculuk”
konseptiyle basladig1 gtinden
beri sadece bununla ilgili {irtin-

ler Uretiyor.



BRAND STORY

The French fashion house Louis Vuitton was founded in 1854. The
brand is named after Louis Vuitton, who was born in France in 1821.
Louis who lived 400 km from Paris, covered this distance on foot.
Louis who worked at various jobs all along the road to finance his
trip, worked as an apprentice at homes of distinguished trunk ma-
nufacturing families. Peter Chao sent Louis who had been successful
at his job to work for his wife, thus Louis began to learn how qua-
lity traveling trunks should be from the French Royal Family. He be-
gan to manufacturer his own trunks under the name of LV Co. using
the knowledge he had gained. Louis Vuitton’s first shop opened in
London in 1885. Louis Vuitton is among the leader brands in the
LMVH group of companies. LMVH is a group that is constituted by
the world's leading luxury brands. This group of companies has 50
prestigious brands, over 1500 stores worldwide and 56,000 em-
ployees. The LMVH group includes such product groups as fashi-
on and leather products, wine, drink, perfume, cosmetics, watches,
jewelry and retailing. The leading firm of the fashion and leather pro-
ducts is Louis Vuitton. Dior, Kenzo and Celine are some of the brands
included in this group. Louis Vuitton who is among the powerful
symbols of today’s travel spirit is both the eponym and founder of
the brand. Born in a small town in France, Louis Vuitton decides to
travel to Paris to step into the modern world, when he is 14 years
old. That journeying becomes a more widespread practice motivates
Louis Vuitton and he begins designing trunks that will be convenient
for travelers. Thus Louis Vuitton takes the first steps in his career
in 1837, with trunk design.

From ear to ear

Louis Vuitton makes a revolution in the world with the austere lines
and robust structure of the first traveling trunk he designs in 1854,
during the reign of Emperor Napoleon lll, and founds his own com-
pany, becoming a pioneer designing flat trunks with straight lines.
Louis Vuitton whose fame spreads from ear to ear for the trunks he
designs for Napoleon’s wife Eugenie, begins to receive orders from
outside France as well. In fact the famous personages who placed
orders during the time include the Ottoman Sultan Abdiilhamid to
the ismail Pasha of Egypt and the Russian prince Nikola Il.

Monogram and Speedy

As train travel became more popular at the beginning of the
1900’s Louis Vuitton’s models underwent a change. Travel trunks
were replaced by lighter and more practical trunks made of wood.
In those days, as it is today, possessing Louis Vuitton branded trunks
was a symbol of high social status. Louis Vuitton opened his first
store in London in 1855, giving the brand worldwide recognition.
The spreading of imitations led Georges Vuitton to create the light
brown and beige Louis Vuitton motif called Damier in 1888. However
as imitations of Damier also abounded, Georges realized he needed
to find another solution, and created the famous monogram con-
sisting of the initials of Louis Vuitton in flower motifs, to honor his
father in 1896. Today, the monogram is the most characteristic as-
pect of the Louis Vuitton brand. The Louis Vuitton brand has had a
high quality and prestigious, wide product range, produced high qua-
lity, and constantly renewed itself through chic and contemporary
designs, while being traditional and a pioneer for 150 years... As time
went by and the world and modes of travel evolved, Vuitton decided
to manufacture small purses which women could carry in their hands,
and produced its first model, the “Speedy”. Speedy with its various
sizes, is still one of the best selling purse models today. The most
significant feature that continues the brand’s success is the fact that
19th century methods are still used. Naturally advanced manufac-
turing methods are applied in some sections, but the majority of the
project entails handcraftsmanship. The same campaigns, the
same collections, and the same advertisements are simultaneously
featured on all stores. It is the side of Vuitton that can never relin-
quish its tradition. Ever since Louis Vuitton began his story with the
concept of "travel", he has only manufactured travel related products.
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UNLU ITALYAN FIRMASI WALLY TARAFINDAN URETILEN VE
'DENIZLERIN FERRARISI' OLARAK BILINEN WALLY 118, ITALYADA
LA SPEZIA TERSANELERINDE VYILDA ANCAK UC ADET
URETILIYOR VE 100 MILYON DOLARA SATILIYOR. SIRA DIS
CIZGILERIYLE DIKKAT CEKEN YAT, 62 KNOT'LUK HIZIYLA
DUNYANIN EN HIZLI YATI UNVANINA SAHIP.

WALLY 118

FERRARI OF THE SEAS

ONLY THREE WALLY 118 YACHTS, KNOWN AS THE
‘FERRARI OF THE SEAS” AND BUILT BY RENOWNED ITALIAN
FIRM WALLY, ARE PRODUCED IN A YEAR IN LA SPEZIA
SHIPYARDS IN ITALY. DISTINGUISHED BY ITS
EXTRAORDINARY LINES, IT IS THE FASTEST YACHT IN THE
WORLD WITH ITS 62 KNOTS TOP SPEED.




G ALY
S
Y% S




Wally 118'in 6zelligi sadece hiziyla sinirh degil, tasarimi, konforu ve imalat1 da digerlerinden
cok farkli. Bu tasarimi ile ¢ok sasirtan bir tekne. Dar, sert acili ve kara camli; deniz tizerinde
yabanci gibi duruyor o nedenle. Deniz dis1 bir canli gibi ve umdugumuz organik gortinti yok.
Motor giicii olagantistii; 16.800 beygir tireten tirbinleri su jeti ile 60 deniz mili hiz yaptir1-
yor bu tekneye. Denize ineli ti¢ y1l olan tekne, Monako fuarinda sergilendi. Ferrari’nin test
tiinelinde modeli denenen, tamamen cam elyafindan tretilen Wally 118, bukalemun gibi renk
degistiren 6zel bir boya ile her acidan, giintin her saatinde farkli bir gériintim veriyor. Go-
rinen rengi ise koyu yesil.

Hermes ile ortak calisma

Bu yatin 6zellikleri benzersiz, ilging seklinin sundugu genis alana sigdirdiklari ise inanilmaz...
60 metrekare stite ve Turk hamamina sahip bir yat konsepti, milyarderlerin istahini kabarti-
yor. 143 milyon dolar1 gézden ¢ikaranlar i¢in konforun adresi olmay:r hedefleyen bu tasarim,
Fransiz Wally ve Hermes firmalarinin ortak ¢alismas ile tiretiliyor. Bu yat1 digerlerinden ayi-
ran en buytk 6zellik ise neredeyse bir ev buytikligiinde olmasi ve hemen her imkana sahip
olunabilmesi. En biiyiik genisligi 38 metreye kadar uzanan yatta miizik odasi, salon, kiitiphane
ve yemek odasi da bulunuyor. 12 kisinin rahatlikla seyahat edip eglencenin doruklarina ula-
silabilecek bu yatta ytizme havuzu da mevcut. Maksimum 14 deniz mili hizla giden bu yatta
300 metrekare cam mevcut. Bu sayede giin 1s181ndan maksimum seviyede faydalaniliyor. Ay-
rica giines panelleri sayesinde senede 200 ton dizel yakit tasarrufu da saglanabiliyor.
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What sets Wally 118 apart is not just its
speed, its design, comfort, and production
is very different from others. It is an ama-
zing yacht with this design. It has narrow,
sharp angles, and dark glass. Therefore
it looks alien on the sea. It is unlike a crea-
ture of the sea, and does not have the or-
ganic appearance we hope for. The boat
that was put to sea three years ago was
exhibited at the Monaco fair. The Wally
118 that was tested at Ferrari’s wind tun-
nel, manufactured entirely from fiberglass
has a different appearance at any hour of
the day, due to a special chameleon pa-
int. lts apparent color is dark green.

Collaboration with Hermes

The properties of these futuristic and mi-
nimal yacht are unique, what it crams into
the wide space facilitated by its intriguing
shape is incredible... The yacht concept
with a 60 square meter suite and Turkish
bath, whets the appetite of billionaires.
This exclusive design is manufactured by
the collaboration of the French firms
Wally and Hermes. The most significant
feature that distinguishes this yacht from
its peers is that it is almost as large as a
house, and has virtually all amenities. The
yacht that is a maximum of 38 meters co-
mes with a music room, living room, lib-
rary, and dining room. This yacht where
12 people can comfortably travel and re-
ach the peak of entertainment also comes
with a swimming pool. This yacht that has
a maximum speed of 60 knots has 300
square meters of glass. Thus it benefits
from sunlight in the maximum level. The
solar panels also save 200 tons of diesel
fuel per yer. Some of us recognize this
yacht as Renovatio from the film “The Is-
land” featuring Scarlet Johansson and
Evan Mac Gregor, while others recognize
it from the show Top Gear...




DOLCE&GABBANA, 2012 ILKBAHAR-YAZ ERKEK
MODASINI TANITTI

Tasarimlar1 Beymen magazalarinda satisa sunulan “Dolce&Gabbana”, 2012 Tlkbahar-Yaz erkek koleksiyonunu Milano Moda Haftasi'nda
tanittt. Dolce&Gabbana erkeginin canli renkler yerine daha koyu tonlari tercih edecegi yaz koleksiyonunda, tasarimlarin ciddiligi dikkat
¢ekti. Siyah, beyaz, bordo, gri, yesil ve kahve tonlarinin hakimiyetini hissettirdigi koleksiyon, transparan detaylarla farkli bir havaya buirtindu.
Yaz aylarinin vazgecilmezi bermuda sort, tisort ve “bomber” ceketler ise sezonun favorileri arasinda gosterildi.

DOLCE&GABBANA INTRODUCED THE 2012 SPRING-SUMMER FASHION FOR MEN

Dolce&Gabbana whose designs are featured in Beymen stores, introduced its 2012 Spring-Summer men’s collection at the Milan Fashion Week.
The solemnity of the designs stood out at the summer collection in which the Dolce&Gabbana man will prefer darker tones to vibrant colors. The
collection dominated by black, white, maroon, grey, green and browns took on a different air with transparent details. The indispensable
garment of summer months, the bermuda shorts, t-shirts and bomber jackets were shown among the season’s favorites.




DESA 2011/2012
SONBAHAR-KIS KADIN
KOLEKSIYONU,
YENILIKCI, SIK VE
MODERN

DESA, 2011/2012 Sonbahar-Kis Kadin Koleksiyonunda el isciligin-
deki ustaligini bu sezon ¢ok daha 6n plana cikartan bir siklik sergi-
liyor. Klasikten moderne bircok farkli tarza hitap eden DESA’da bu
sezon cantadan ayakkabuya, tekstilden cekete tiim tirtin gruplarinda
yenilik¢i bir tavir gézleniyor.

DESA 2011/2012 AUTUMN-WINTER
WOMEN'S COLLECTION IS INNOVATIVE,
ELEGANT AND MODERN

DESA exhibits an elegance that accentuates its mastery in hand
crafting with the 2011/2012 Autumn-Winter Women’s Collec-
tion. An innovative approach is observed in all product groups
from handbags to shoes, textiles to jackets at DESA that appeals
to many different styles from classical to modern.

FASHION

JIMMY CHOO, LK f&
ERKEK AYAKKABI £
KOLEKSIYONUNU
TANITTI

Moda dinyasinda kadinlar icin tasarladigl 4
ayakkabilarla in kazanan Ingiliz markast
Jimmy Choo, ilk erkek ayakkabi koleksiyo-
nunu, www.jimmychoo.com adresindeki
web sitesinde modaseverlerle bulustur-
du. Jimmy Choo 2011 Sonbahar-Kis
erkek koleksiyonu, 6zgtin cizgileriyle
ayakkabi tutkunlarina farkl bir
hava katiyor. Koleksiyonun dikkat
¢eken sal deseni ayakkabilar1 er-
keklere eglenceli bir siltiet kazan-
dirirken, baskili desenli ve parlak de-
riler, botlar ve spor ayakkabilar, Jimmy
Choo erkegini daha da 6zgiin yapiyor. Ko-
leksiyon; siyah ve kahveden olusan renk pa-
letini, parlak renklerin yani sira konyak, top-
rak ve turkuvaz tonlarindaki kumas detay-
lartyla zenginlestiriyor. Modern ingiliz sti-
liyle talyan sanatinin estetigini bulusturan
Jimmy Choo’nun kurucusu ve sirketin
CEO’su Tamara Melon, koleksiyonu “Sa-
natc1 veya yatirimect, Jimmy Choo erkegi 6z-
givenli ve stil sahibidir” sozleriyle tanimliyor.

JIMMY CHOO INTRODUCED ITS
FIRST MEN'S SHOE COLLECTION

English brand Jimmy Choo that is renowned in the
fashion world for shoes it designs for women, in-
troduced its first men’s shoe collection on its web-
site at www.jimmychoo.com. The Jimmy Choo / %
2011 Autumn-Winter men's collection give shoe |
lovers a different air with its original lines. Whi- ‘f

le the paisley shoes that stand out in the col- |
lection give men a fun silhouette, printed and |
shiny leathers, boots, and sneakers make the ",
Jimmy Choo man even more original. The col- { f
lection enriches the color palette consis- 4
ting of black and brown with fabric de-

tails in cognac, terra cotta and tur- £~
quoise hues. Tamara Melon, foun- < of
der and CEO of Jimmy Choo v
which combines the
modern British "

style with the \ =

aesthetics of 4
Italian art §
describes &\
the collecti- L

on as, “Whet- ]
her he is an (&
artist or an in-  SwsgA o
vestor, the Jimmy

Choo man is confident

and has style.”




MODA

ORGANIK [PEK VE PAMUK

Ozgiir Masur’un koleksiyonunun ana materyalinde yazin tiim etkisini yansitacak. Tasarimei, kis koleksiyonunun tam tersi formlardan ¢ok
detaylarin 6n planda oldugu bir koleksiyon hazirladi. Beyazin hakim oldugu koleksiyonda gold renklerin zaman zaman beyaza hitkmettigini
fark edeceksiniz. Yine gelenekselimizin en énemli izi olan ebru desenlerinin de hakim oldugu koleksiyonda, ebru desenlerine altin tozu ile

15111 kazandirilmis ve bu desenler ipek kumasa basilmis. Koleksiyonda kullanilan ttim kumaslar organik ipek ve pamuktur.

ORGANIC SILKAND COTTON

The designer by use of materials reflecting the impact of summer, aims to emphasize fine detailing as opposed to structural forms
used in his winter collection. While primarily a white collection you will notice that gold tones will dominate from time to time.
“Ebru” marbling, an important design form of our traditional heritage is used in the collection by printing these designs onto silk
fabrics which are enhanced by the application of gold dust to create a glittering effect. All fabrics used in this collection are organic
silk and cotton.




FASHION

VICTORIA
BECKHAM
BEYMEN'DE

Beymen, ayni cati alunda topladigi dunya
markalarina bir yenisini daha ekledi. Giyim tar-
ziyla moda ikonu haline gelen Victoria Beck-
ham’in kendi adini tastyan koleksiyonu, Bey-
men magazalarinda merakhlariyla bulusuyor.
Yeni koleksiyonuyla olumlu elestiriler alan
Victoria Beckham, farkli kumas ve kaliplarda,
sade fakat sik tasarimlar sunuyor. Rahatlik ve
Ozgurlik hissi veren giysilerde, canh ve ener-
jik renk paletinin yani sira, jakarli, pamuklu ve
ipekli kumaslar dikkat ¢ekiyor. Beckham’in
“koza elbisesi” olarak adlandirdigi, sezonun
trendi, viicudu saran diz boyu elbiseler, kendine
guivenen kadinlarin tercihi oluyor.

VICTORIA BECKHAM IN BEYMEN

Beymen has added another one to the global brands it has brought
under the same roof. The self-titled collection by Victoria Beckham
who has become a fashion icon for her style of dressing meets its
enthusiasts at Beymen stores. Victoria Beckham who has received

favorable reviews for her new collection offers plain but elegant de-
signs in different fabrics and fits. Jacquard, cotton, and silken fab-
rics catch the eye in addition to the lively and energetic color pa-
lette, in the garments that inspire a feeling of comfort and freedom.
The season’s trend, body-hugging knee length dresses Beckham
calls “cocoon dresses” are the choice of confident women.



MODA

BEYMEN'DE
70'LERIN
RUZGARI
ESIYOR

Duinyaca Gnlit markalar1 ayni ¢att alunda
toplayan Beymen, ithal markalarin 2011-
2012 Sonbahar Kis koleksiyonlariyla,
70’1erin nostalji rizgarimi magazalarina
tasiyor. Yaz aylarinin enerjisini devam
ettiren kis koleksiyonlari, renk ve
desenleriyle modaseverlere neseli bir
sezon mujdeliyor.

THE WIND OF THE 70’S
IS BLOWING IN BEYMEN

Combining world renowned brands under
a single roof, Beymen carries the
nostalgic wind of the 70’s to its stores,
with the 2011-2012 Autumn-Winter
collections of imported brands. Winter
collections that sustain the energy of
summer months, herald a cheery season
for fashion buffs with their colors and
patterns.




FASHION

HOLLYWOOD'UN
iHTISAMI, LORENA
SARBU ILE
BEYMENLERDE

Drinyaca tinlii tasarimc1 Lorena Sarbu’nun kendi adini tastyan kolek-
siyonu, Ttrkiye’de ilk kez Beymen magazalarinda satisa sunuluyor. Yu-
musak ve feminen bir durusun hakim oldugu, en iyi kalitede kumaslarla
hazirlanan Pre-Fall 2011 koleksiyonu, Hollywood ihtisamina farkl bir
bakis getiriyor. Vintage esintili stislemeler ve boncuk detayli parlayan
siluetler yaratan marka, zarif kadinlara modern bir gértiniim kazandi-
riyor. Kendini hem cekici hem de sofistike hissetmek isteyenler icin ta-
sarlanan modeller, Lorena Sarbu’in imzasi haline gelen elisi boncuk ve
iplik islemeleriyle, tasarimlar: tirtinin tek 6rnegi haline getiriyor.

THE GLAMOUR OF HOLLYWOOD IS AT
BEYMEN STORES WITH LORENA SARBU

The self titled collection of world renowned designer Lorena Sar-
bu is being offered for sale at Beymen stores, for the first time in
Turkey. The Pre-Fall 2011 collection dominated by a soft, and fe-

minine poise, and prepared from the highest quality of fabric, brings
a new perspective to the glamour of Hollywood. The brand which
creates glimmering silhouettes with vintage themed decorations
and bead details, gives elegant women a modern look. The styles
that have been designed for women who wish to be both attrac-
tive and sophisticated, make the designs unique by the signatu-
re hand crafted beadwork and embroideries of Lorena Sarbu.
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SULAR, GONDOLLAR, KOPRULER DERKEN
BIRDEN BIRE KARSINIZA CIKAN SAN MARCO
MEYDANI, KATEDRAL, KiLISELER, CAMPANELLI,
DUKLER SARAYI VE DIGER MUHTESEM

BINALAR VENEDIK'IN BITMEYEN GUZELLIKLERI
OLARAK KENDILERINI GOSTERIR

ISLAND CITY:
VENICE

THE SAN MARCO SQUARE THAT COMES UP
SUDDENLY AFTER THE WATERS, GONDOLAS,
AND BRIDGES, THE CATHEDRAL, CHURCHES,

CAMPANELLI, DOGE'S PALACE, AND OTHER

SPECTACULAR BUILDINGS APPEAR AS THE
UNENDING CHARMS OF VENICE
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GEZi

“Civil civil bir

aligverig mekani”

Rialto Képrusu: Venedik kentinin en renkli
mekanlarindan biridir Rialto Képrasu. Yalniz iki
yakay! birbirine baglamakla kalmaz; ayni
zamanda civil civil bir alis veris mekanidir. Rialto
Koprusid’ntn Uzerinde, girisinde ve cikisinda
birbirinden guzel cam esyalar, maskeler, kuklalar,
ayakkabl-canta ve meyve sebzeden tutunda
sekerleme ve ¢oreklere kadar satin alabilecek her
seyi bulabilirsiniz. BUtln bu alisveris keyfinin
Otesinde Rialto Koprist’niin Uzerinden Grand
Kanal manzarasi bir harikadir. Altinizdan gecen
gondollar, vaporettolar; iginizi isitan glines veya
gecenin icinde 11l 1sil akan sular, hele bir de
binalardan yankilanan gur sesiyle aria sdyleyen
gondolcular; iste Venedik'te mutlu olmak bu
kadar kolay.

“A bustling shopping area”

The Rialto Bridge: The Rialto Bridge is one of the
most colorful spaces in the city of Venice. Not only
does it connect the two sides, it is also a bustling
shopping area. On the Rialto Bridge, at its
entrance and exit can be found glass items each
lovelier than the next, masks, puppets, shoes and
purses and fruits and vegetables to candies and
pastries for purchase. Beyond all this joy of
shopping, the view of the Grand Canal from the
Rialto Bridge is magnificent. The gondolas and
vaporettos that pass below you, the sun that
warms your heart, or the glimmering waters in the
night, not to mention the gondoliers singing arias
in their sonorous voices echoing from buildings... It
is this easy to be happy in Venice.

enedik; Kuzey Italya'nin dogusunda Adriyatik Denizi kiyilarinda karaya 4 kilometre
uzunlugunda kara ve demir yolu koprusii ile baglanan, yaklasik 118 adacik tizerine
kurulu bir ada sehirdir. Venedik’te adaciklari birbirinden ayiran 170 kanal ve birbirine bag-
layan 400 koprii bulunur. Venedik; tarih boyunca Avrupa’nin en énemli ticaret baskent-
lerinden biri olmustur. Venedikliler, Tiirklerden ve Araplardan 6grendikleri say1 sistemi
ile ticaret aritmetigini en Ust diizeye ¢ikarmislar ve bu nedenle butiin Avrupali tacirler bu
aritmetigi 6grenebilmek icin Venedik'te acilan bircok okula gelerek egitim almislardir. Ve-
nedik nifusu o dénemlerde 300 bin civarindayken gintimiizde 72 bine kadar diismis ve
halen azalmaktadir. Yash niifusun yogunlukta oldugu Venedik, artik anakarada bulunan
Mestre adi verilen yeni sehre dogru kaymaktadir. Venedik'te yasayanlarin yizde 50'den faz-
las1 gecimlerini turizmden saglamaktadirlar. Bugtine kadarki rekor bir gtinde 150 bin tu-
risttir. Bu kadar turistik olmast ve her seyin deniz yoluyla tasinmasi sonucu fiyatlar Italya'nin
geneline gore ytizde 10 daha pahalidir.
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{ e ci 'is‘lini island city founded on 118 off the
/| “coast of theAdriatic Sea,to the east of North
1 ( Italy, that connects to the mainland with a4 km
A | road and railway bridge. Venice has 170 chan-
l nels that separate the islands, and 400 bridges
that connect them to one another.
Throughout history, Venice has beer; one of the
most significant trade capitals of Europe. Using
| the number system they leamed from Turks and
. Arabs, Venetians elevated commercial arith-
metic to the highest level, for which reason all
European merchants would come to the many
schools in Venice, for the purpose of learning
this arithmetic. While the population of Venice
was around 300 thousand at the time, it has
dropped as low as 72 thousand today, and still
hro'pping. Venice that is dominated by the el-
derly population is now shifting to the new city
on the mainlﬂ\d, called Mestre. More than 50
bercént of the population of Venice make the-
ir living from tourism. The current record is 150
thousand tourists in a single day. Due to the po-
bdlarity of thé city with tourists, and the need
“totransport everything by water it is 10 percent
'more expensive than the whole of ltaly.
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GEZi

“Riiya gibi bir gezinti”

Grand Kanal: Grand Kanal, Venedik'e geldiginizde dncelikli olarak gdrmeniz gereken, Venedik'in
ana caddesidir. Venedik’in karaya baglandigi noktadan kalkan Vaporetto’lardan birine bindiginizde
sizi, bu harika caddeden strprizlerle dolu bir rliyaya tasiyacaktir. Evet, Grand Kanal'da sularin
lizerinde suzlllrken aklinizdan sikga gececek bir sorudur, “acaba riyada miyim?” Vapurunuz
ilerledikce ne tarafa bakacaginizi sasirirsiniz; bu durumda en iyisi bir gidis bir de dénus turu
yapmaktir ki hicbir seyi kacirmayasiniz. Oncelikle, Venedik’in kendine has ev mimarisi sizi glliimsetir.
Hepsi birbirinden guzel renklere boyanmis sularn iginde yuzyillardir solmayan ¢igekler gibidirler.
Cam iclerinde yine rengarenk cicekler sizi karsilar. Bir an duraksarsiniz bu evlerin kapilarinin suya
acildigini fark edince. Grand Kanal’dan turunuza devam ederken buraya agilan kiguik kanalciklari
gorurslinlz, bazilan sadece gondollarin girebilecegdi genisliktedir. Yolun her iki yakasinda, kimi
baston sekerler gibi boyanmis kimi de ham kutuk kaziklar gértrsiniz ki bunlar teknelerin park
yerleridir. Sular, gondollar, képruler derken birden bire karsiniza ¢ikan San Marco Meydani, katedral,
kiliseler, Campanelli, Dukler Sarayi ve diger ihtisamli binalar Venedik'in bitmeyen glzellikleri olarak
kendilerini gdsterir.



TRAVEL

'A dreamlike ride'
The Grand Canal: The Grand Canal is Venice's main avenue, which you should see first on coming to
Venice. As you board one of the Vaporetto's that set off from the point where Venice connects to the
mainland, it ill carry you from this wonderful avenue to a dream full of surprises. Yes, "Am |in a dream?” is
the question you will often come to as you are cruising on the waters of the Grand Canal. As your ferry
moves along, you have so much to see, in this case it is best to take a round trip so you don't miss anything.
At first, the characteristic house architecture of Venice makes you smile. All painted in lovely colors, they are
like flowers in their water, that have not withered for centuries. You are welcomed by multicolored flowers on
windowsills. You pause a moment when you notice that the doors of these homes open to the water. As
you continue on your way to the Grand Canal, you see the small canals that open into it, some only wide
enough to allow gondolas to enter. On both sides of the road, you see mooring poles some of which are
painted like candy canes, and some of crude wood, these are parking spots for the board. The San Marco
square that comes up suddenly after the waters, gondolas, and bridges, the cathedral, churches,
Campanelli, Doge's Palace, and other spectacular buildings appear as the unending charms of Venice.




DEKORASYON

CHELSEADE LUNA
BELLA FIRTINASI

Ayricalikli ve sofistike markalarin adresi Chelsea, mevcut markalarina yeni
diinya markalarimi da ilave ederek 2011 SONBAHAR sezonu ile yenilendi.
Sezonda tamamen yenilenen Chelsea, Amerika’nin tinlii aydinlatma ve
tasarim obje firmasi Luna Bella ile el isciliginin zarafetini yansitiyor. Kris-
talin modernlikle yorumlandigi, yasam koselerini farklilastiran rafine ay-
dinlatma ve aksesuarlar, yenilenen mobilya cesitleriyle ihtisamli bir kon-
sept sunuyor. Biytleyici saatler, fircanin degdigi her parcanin sanatsal
dokunus olarak yorumlandig: tiflemeli camlar, seramik, keten, ipek, pi-
ring aksesuarlar antika deger katarken, Long Island ve Napa Vadisi ev-
lerinde ki yasamu sizlerle paylasiyor. Carpict kombinasyonlariyla doga-
nin cesaretinden ilham alan kiskirtic1 gtizellikteki 2011-2012 York duvar
kagidi koleksiyonlar1 da hareketli dokularyla fark: yaratiyor. Dinyaca
onemli odiller kazanmis, U.S.Green Building Council tyesi olan York
duvar kagitlar1 cevrenize ve evinize dost ¢céziimler sunuyor.

LUNA BELLA STORM AT CHELSEA

Chelsea, the address of distinguished and sophisticated brands has been renewed for the 2011 FALL season, by adding new global brands
to its existing ones. Chelsea that was completely renewed for the new season, reflects the elegance of handcraftsmanship with America’s re-
nowned lighting and design object firm, Luna Bella. Refined lighting fixtures and accessories where crystal was interpreted with modernism,
that distinguish living corners offer a magnificent concept with the renewed furniture items. Dazzling clocks, blown glass objects where each
piece touched by the brush has been interpreted as an artistic touch, ceramic, cotton, silk, brass accessories offer antique value, they share
with you the life in homes in Long Island and the Napa Valley. The 2011-2012 York wallpaper collections of tempting beauty, inspired by the

boldness of nature in their striking combinations, make all the difference with their lively textures. York wallpapers that have won significant
international awards, with a membership in the U.S. Green Building Council offer solutions that are friendly for your environment and your home.
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CUMBA SELECTION ILE YUVALARA DONUS

Zamana ayak uyduran ve kalic1 degerler yaratan Cumba Selection,
yeni sezonda temsilciliklerini aldig1 uluslararasi markalar ile “degisim”
konseptlerini harmanlhyor. 2011 yilinin fonksiyonel tasarimlar: ve
yalin cizgilerinden olusan oturma gruplart “fine tastes in simple lu-
xury” konsepti ile kalabalik gruplar icin ideal bir takim olusturuyor.

.'r' S
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Fark yaratan estetik bakis acis1 ile Cumba butik koleksiyon aksesu-
arlariyla size has dokunuslar elde edebilir; aydinlatma, ayna ve de-
koratif objelerden olusan genis ve her zevke hitap eden koleksiyo-
nu ile yasam alanlarimizda kendi cizgilerinizi yaratarak yeni sezona
eslik edebilirsiniz.

A RETURN HOME
WITH CUMBA
SELECTION

Cumba Selection that moves with the time
as it creates lasting values, blends concepts
of “change” with the international brands it
will represent in the new season. Sofa gro-
ups consisting of the functional designs and
austere lines of 2011, create an ideal set for
crowded groups with the "fine tastes in sim-
ple luxury" concept. With Cumba boutique
collection accessories, and their distingu-
ishing aesthetic perspective, you can achieve
personal touches, and keep in tune with the
new season by creating your own lines in
your living spaces with its wide collection
that appeals to all tastes, consisting of ligh-
ting fixtures, mirrors, and decorative objects.



DEKORASYON

Damask’in alisilmisin 6tesinde ve yenilikgi tasarim ruhunun ¢arpict bir
sekilde yansidig1 2011 Sonbahar-Kis koleksiyonu evleri degisime cagi-
riyor. Diinyaca tinlti Osborne Little, James Brindley ve Nina Campbell
duvar kagitlar: ve kumaslar hikayelerini evlere tastyarak dekorasyon tut-
kunlarin buytli bir yolculuga ¢ikariyor. Osborne Little’in renk pale-
tindeki oksit, funda ve turba tonlarini kiremit ve kirmizi tonlar ile ren-
klendirdigi Atlone serisi sicak yiin dosemeler, keten ve pamuklu perdelik
kumaslar ekose ve ¢izgili tasarimlardan olusan 6zel koleksiyonu ile dik-
kat ¢ekiyor. Karavansara serisine ait dogal dokular, biytik yaprakli mo-

.

DAMASK'TAN SONBAHAR
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KOLEKSIYONLARI

tifleri ipek ve Dogu’nun zenginliklerini animsatan egzotik nakislari ile
sonbahar esintisi yaratiyor. Dante’nin siirlerinden esinlenen zarif Nina
Campbell Paradiso koleksiyonu duvar kagitlar1 ve kumaslar1 birbirini ta-
mamlayict bir uyum icinde dans ediyor. Sylvana Satin serisi ile de Os-
manli’nin gérkemli saray hayatini yansitan 21 renkten olusan bir renk
ctimbisii sunuyor. Damask duvar kagitlar: ve kumas koleksiyonlarinin
yanu sira kendi tiretimi butik ve sofistike yatak odasi setleri, sofra ve ban-
yo tekstili, bebek setlerinden olusan genis ve essiz tirtin yelpazesiyle siz-
lere zevkli ve cesitli ambiyans secenekleri yaratiyor.

FALL COLLECTIONS FROM DAMASK

Damask’s 2011 Fall-Winter collection that reflects the extraordinary and
innovative design spirit in a striking way, calls for a change in homes.
World renowned Osborne & Little, James Brindley and Nina Campbell
wallpaper and fabrics carry their stories into homes, taking decorati-
on buffs on a magical journey. The Athlone series where Osborne &
Little combines rust, heather, and peat with brick and red is striking with
its special collection consisting of warm wool upholsteries, linen and
cotton curtain fabrics, and ginghams and tartans. The natural textures
of the Karavansara collection, create an autumn breeze with their lar-

ge leafy prints, and silks and embroideries evoking the riches of the East.
Inspired by Dante’s poetry, the wallpapers and fabrics of the elegant
Paradiso collection by Nina Campbell, dance in complimentary harmony.
The Sylvana Satin series offers a festival of color made up pf 21 colors
reflecting the glorious court life of the Ottomans. Damask creates tas-
teful and diverse ambiance options with its wallpapers and fabric col-
lections in addition to its wide and unique product range consisting of
boutique and sophisticated bedroom suites, table and bathroom tex-
tiles, and baby sets of its own design.
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NEMO MASK CHAIR ILE
TIYATRAL MEKANLAR

Unlii ftalyan markasi Driade’ye ait Fabio Novembre tasarimi Nemo isimli ikonik tiriin, Derin Design’in kisa
siire 6nce actig1 Akaretler magazasinda sergilenmeye basladi. i¢ diinyamizda yasadiklarimizi disariya yan-
sitmamak igin hepimizin takindigi bir maske vardir. Muhtemelen Nemo’yu tasarlayan 1966 dogumlu Ital-
yan mimar ve tasarimci Fabio Novembre’nin esin kaynag1 da bu felsefeydi. Oturan Kkisiyi, gtizelligin ve
gizemin birlikteligini yansitan kadin yliziiniin arkasina gizleyen heykelsi tasarimi ile Nemo Mask Cha-
ir fantastik bir hikayenin basrol oyuncusu olarak kullanildig1 mekani tiyatral bir atmosfere tasiyor ve
sizleri de bu hikayenin bir parcasi haline getiriyor. Nemo polietilen malzemesi ile hem i¢c hem de
dis mekan kullanimi icin tasarlanmis olup, sabit ayakli versiyonlara da sahip. Ayrica 2011 Milano

Design Week’te tanitilan donebilen versiyonlar: da mevcut.

THEATRICAL SPACES WITH THE NEMO MASK CHAIR

The iconic product named Nemo, bearing the signature of Fabio Novembre of the famous ltalian brand

Driade, has begun to be displayed at the Akaratler store recently opened by Derin Design. There is a

mask which we all wear to keep from reflecting our inner experiences to the world. The Italian archi-

tect and designer Fabio Novembre who was born in 1966 had been inspired by this philosophy as he
designed Nemo. With its statuesque design that conceals the sitter behind the woman’s face reflecting
the union of beauty and mystery, the Nemo Mask Chair carries the space wherein it is employed as the
leading actor in a fantastic storey to a theatrical atmosphere and makes you a part of the story. With
its polyethylene material, Nemo has been designed for both indoor and outdoor use and also comes with
fixed leg versions. It also comes in rotatable versions introduced in the 2011 Milan Design Week.
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‘SCROLL” PUFLA RENGARENK
VE SEMPATIK OFISLER...

Ersa’nmin renkli Scroll puflari, rengarenk ve  canlilik getiriyor. Kece kumastan iiretilen Scroll,
sempatik formuyla, resmiyetten uzak ve dinamik 15 renk alternatifi ve 7 boyutuyla tiimfihtiyacla-
bir bekleme alani olusturuyor. Ece Yahm Design  ra cevap veriyor. Interaktif ve samimi pir ortam
Studio tarafindan tasarlanan Scroll, hafifligive  sunan puflar, is temposuna ara verip Bosyalles-

kullanim rahathgayla, ofis ortamlarma enerjive  mek isteyen calisanlarin da begenisini Kazanyor. -

COLORFUL AND CHARMING OFFICES WITH THE “SCROLL" PUFF...

Ersa’s colorful Scroll puffs, create a non-formal and dynamic waiting area with their colorful and charming lines. Designed by the Ece
Yalim Design Studio, Scroll injects energy and liveliness in office spaces with its lightness and comfort. Manufactured from felt fab-
ric, Scroll answers suits all needs with 15 color options and 7 sizes. Offering and interactive and congenial atmosphere, puffs are also
admired by employees who would like to take a break from their work routine and socialize.
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Art&Design Gallery, yaratici, renkli ve eglenceli koleksiyonuna “Succesfull |
Living” ile bir yenisini daha ekledi. Diinyanin en iinlii Italyan dekoras-
yon markalarindan biri olan Moroso’ nun bir moda 6nctisti Diesel icin ta-
sarladig1 “Succesfull Living” tirtinleri sadece Haaz Art&Design Gallery’de.
Birbirinden renkli ve yaratict “Moroso for Diesel” koleksiyonundaki tiim triin-
lerini Diesel ile rahathigin, 6zgiirligin modernlik ve kalite ile birlestigi bir ko-
leksiyon yaratti. Saf ve duru cizgiler ve materyaller tastyan koleksiyon da kanepe,
koltuk, iskemle, masalarla beraber yataklar bulunuyor. Daha 6nce satisa sunulan
ve biiytk ses getiren “Foscarini for Diesel” ve simdi de “Moroso for Diesel” tirtin-
leri sadece ve sadece Haaz Art&Design Gallery’de.

PURE, CLEAR AND IMPRESSIVE

The Haaz Art & Design Gallery which combines furniture and design ob-
jects by world renowned brands to suit all tastes with delightful gift ide-
as and original works of many artists

from a variety of cultures, made a new ad- m
t ] _ ‘ I
dition to its creative, colorful and fun col- = 'l : ]ﬂ_ JHJI—LJ*'

lection with “Successful Living”. “Suc- -
cessful Living” products that were de- . A ‘ki U__’—
signed for one of the most celebrated Ita- Ll | _J N

lian decoration brands, Moroso for the

fashion pioneer Diesel can be found 152 i

exclusively at the Haaz Art & Design Gal- =

lery. In “Moroso for Diesel”, it collabo-

rated with Diesel to create a collection

wherein all the products is comfort and

freedom blended with modernism and

quality. The collection that bears pure and

clear lines includes sofas, couches,

chairs, tables and beds. The “Fos-

carini for Diesel” products that

had been introduced previously

with resounding success and now

the “Moroso for Diesel” products

can be found only at the Haaz Art&

Design Gallery.



DEKORASYON

DUVARLARINIZDAKI AFRIKA

Elitis’in yeni duvar kagidi koleksiyonu Memoires, Afrika temali de-
senleriyle duvarlarimz siislityor. Sektérde 20. yilini kutlayan LOT Du-
var Kagidi ve Kumas bu yeni koleksiyonda zebra ve panter desenle-
ri, patchwork kilim desenleri,kahve kirmizi ve turkuaz tonlarinda ikat

THE AFRICA ON YOUR WALLS

Memoires, the new wallpaper collection by Elitis, adorns your walls
with African themed patterns. LOT Wallpapers and Fabrics which
is celebrating its 20th year in the sector brings a modernized Af-
rica to your walls with zebra and panther patterns, patchwork ki-
lim patterns, brown, red and turquoise ikat patterns. The Memo-
ries collection that is offered for sale as rolls of 7 square meters,
also includes a 3.5 m by 3 m lion themed wall print.

desenleri ile modernize edilmis Afrika’yr duvarlariniza tasiyor. 7 met-
rekarelik rulolar halinde satisa sunulan Memoires koleksiyonu, i¢in-
de safari etkisi yaratan 3,5 m x 3 metrelik arslan temali duvar pano-
su da bulunuyor.
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Yasamin en guizel anlarini paylastiginiz evi-
nizde, yasam mekanlarinizin diizenini ku-
rarken ince detaylarin profesyonelce islen-
digi T-A DESIGN destegi ile ev modasina yon
verin. Fonksiyonel tasarimlari ile T-A DE-
SIGN duvarlar estetik ile bulusturuyor. Ki- & y -
siye ozel, renk, o6lcii ve secimler ile T-A De- |
sign kusursuz TV tnite tasarimlari ile fark- LET YOUR MOVIE PLEASU RE SO?%W ining spaces
It zevkler ve ihtiyaclara alternatif ¢éztimler here you share the best moments of l|f.e, as yOl'Jl arrrzngaf\t(ed rofessionaly.
sunuyor. Son trendleri yakalayan modern ve home fashion with T-A DESIGN where f|_ne detai sa With personalized co-
minimal ergonomik yaklasimi ile huzur ve to the walls with its functlonfal designs. o offers alternati-
konforu 6n planda tutan T-A tasarimlar: ev- and flawless TV unit des|l~.g;’si<’) ;;Q::;:g and comfort thro-
deki aile toplantilarini, arkadas davetlerini (= ] friend visits
ve egle.ncelerini daha yaratici ve zevkli kili- b their modern and minimal ergonomic approach, m?ki ::;:)em %a;t;zr;T;S;creen, e
yor. Evin ve pl,azma.mn stili e Olgr.sa Ol‘.sun ugd arties more creative and fun. Whatever the styled° st at T-A DESIGN.
E-A DESIG§ da} size ve duslerinize 6zel ?;alvl?lays 2 solution that is just right for you and your dre

er zaman bir ¢6ziim var.

At your home W
give directionto '
T-A DESIGN brings aesthetics

tions. ;i
lor, measurements and op' - .
ve solutions for varying tastes and needs. T-A designs whi
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BY KEPI'DEN FARKLI KOMBINASYONLAR

Mobilya sekt6riintin tiretici firmasi By Kepi, farkli konseptleri ile ya-
sam alanlarina hayat veriyor. Cemil Topuzlu‘da acilan yeni maga-
zast ile Istanbul’daki hizmet alanini genisleten By Kepi, her ayrin-
tinin 6zel olarak tasarlandigi koleksiyonlari ile art deco ve art nou-
veau dokunuslarinin yani sira farkl stillere de magazasinda yer ve-
riyor. Ozgiin ve mitkemmeliyetci bir anlayis ile mekanlar1 proje-

lendiren ve uygulamalarinmi gerceklestiren, tamamen “misteriye 6zel”
¢ozumler sunan By Kepi, butik ¢alismalarla da yeni sezona gon-
dermeler yapiyor. Dogal malzemeyi sekillendirme calismalarinda
diinya modasinin ve yeni malzemelerle olusturulan tasarimlarin et-
kisini de yansitan By Kepi, estetik yasamlar icin kombinasyon fark-
Iiliklar ile adindan s6z ettiriyor.

DIFFERENT
COMBINATlONS

( i f the furniture
ufacturing firm _o . fu
Thet:: :; Kepi, breathes life into hqung ;Z;
f:; with its different concepts. BY

il
[ rea of servicé in
ich expanded its area ¢ - I
\’::::gul with its new store in Cer:_t;lr"l’so‘zhe_
tures its exclusive collections e
N o been specially design

re each detail has e o

erent styles- Desig_;n_mg am:j
i vlementing spaces with an orlg_malt;r‘\o-
e tionist approach and offering 1@ >
‘r):: Zf)lutions for custome.rt;,ti:{J :;e:; e
i

fe'rence;th::;"\\:\;\?:f\oa‘}:) reﬂef:ts the.in-
P gf global trends and designs u51.ng
f"uenc(:i\le materials in its efforts of shaplinig
l::’zlvraal materials, makes its mark by

ic lives.
ferent combinations for aesthetic

in addition to art deco an

uches and diff
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lular armik doha rahat konutlorda yasamak ve konforlu evierde cturmak istivor
1 anfmasiyla oirlikie insaniann beklentien ge dedisiyor. Insaniar oir yangan
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erinin kendilenne eglence ve alisverls clanaklan da sunmasindan yangalar

nsanlar cok uzaga gidip alisveris yapmak ya da edlence icin ciidirci trofikte
itmek istemiyor. Bu ylzden yani basinda hafta eder mumkUnse ayni
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Istanbulites now want to live in more comfortable homes. With the
increase in income comes a change in people’s expectations. While
people care about security, they also want their homes close to the city.
They also favor residences that allow them opportunities for
enterfainment and shopping. Because people do not want fo fravel miles
upon miles in maddening traffic to remote shopping and entertainment
venues. Therefore they demand both a shopping center and an
entertainment center nearby, and within the same campus if possible.



‘Stresten Uuzak
dana nuzurly
oir yasam icin’

KIPTAS'In proje ortagi oldugu Via Port Venezia'yi da stresten uzak
daha huzurlu bir yasam igin hayata gegirilen béylesi projelerin yeni
bir 6rnegi olarak istanbul‘a kazandinyoruz.

Gunumuzde, dzellikle de Istanbul gibi klresel kararlara etki eden met-
ropollerde, kentsel yasam pas dondurucu bir hiza ulogt. Finanstan ficarete,
kultur-sanattan furizme kadar her alanda kuresel is yapma bigimlerinin ge
regini yerine gefirmeye ¢alisan kent sakinleri, ayni zomanda bu mobilite-
nin stresinden uzak, huzurlu bir aile orfami saglayan, gelecege guvenle bo-
kacoklarn yosom alanlanna yerlesmek istiyorlar. Bu selbbeple de deprem baos-
fa olmak Uzere tum afetlere dayanikl, gevresiyle butunlesen, her fUrld inti
yacin birkag adimlik mesafelerde karsilanabileced)i, kolaylikia erigilen, orfak
kullanim alanlarnyla hem ¢evresi guzel hem de ¢evreci feknolojilerle do-
nafilmis konsept projeler, gunumuzun yerlesim frendi olarak hizla yaygin-
lagiyor. Istanbul BuyUksehir Belediyesi olarak bugtine kador Urettigimiz yok
lasik 60 bin konufta modern yasamin geregi olan bu kriterleri her zaman
g6z bnunde tutuyoruz. Engellilerin yasamini kolaylastiran, kent merkezleri-
ne foplu ulasim aglanyla bagh, guvenli, lleri teknoloji ile Uretilmis, en kalite-
li yopr malzemeler lle donatiimis bu konutlar sayesinde Istanbullulonn ya
sam standartlarini ydkseltiyor; onlara sadece bir konut degil, yeni bir ho-
yat sunuyoruz. KIPTAS'In proje orfagi oldugu Via Port Venezia'yl da stresten
uzak daha huzurlu bir yasam igin hayata gegirilen boylesi projelerin yeni
bir drnedi olarak Istanbul'a kazandinyoruz

For a more peaceful life away from
stress: Via Port Venezia

We are giving Via Port Venezia of which KIPTAS is project
partner fo istanbul as a fresh example of such projects that
are implemented for a more peaceful life, away from stress.

Today, especially in metropolises such as Istanbul, that have a bearing on
global decisions, urban life has reached a staggering speed. City dwellers frying
to do allthat s necessary for global business methods from finance to commerce,
culture and arfs to tourism want to settle in living areas far from the stress of this
mobility, areas that provide a peaceful family environment, where they can wel-
come the future in safety. Therefore concept projects that are resisfant to all na-
fural disasters, most notably earthquakes, that are integral fo their environment,
where all needs can be met by faking a few steps, are easily accessible, with
pleasant sefting and equipped with environment friendly fechnologies are be-
coming ever more popular as the residential frend of our day. As the Istanbul Met-
ropolitan Municipality we have always taken these criteria that are requisites for
modern living in the nearly 60 thousand residences we have produced fo date.
Thanks to these residences that make the lives of the disabled easier, that are
connected to urban centers with mass transporfation networks, are produced
with state of the art fechnology and equipped with the highest quality building
materials we are raising the living standards of Istanbulites; offering them not
just a residence, but a new life. We are giving Via Port Venezia of which Kiptas
is project partner to Istanbul as a fresh example of such projects that are im-
plemented for a more peaceful life, away from stress.

istanbul Biiyiiksehir Belediye Baskani

Kadir Topbas

istanbul Metropolitan Municipality Mayor
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KIPTAS degisime dnc

olmaya calisiyor

Her konsept proje gibi Venezia da gevresinin degisimine katkida
bulunacaktir. istanbul‘da bu tiir cevreye duyarli projeler gelistirmek
cok elzemdir. Ctink(i bu devasa metropolde havayi, suyu, enerjiyi ve
diger her seyi cok dikkatli kullanmak zorundayz.

1987 yiinda yobanci sermaye orfaklig ile imar plani ve mimari proje-
ler yaprmak Uzere IMAR WEIDLEPLAN ismiyle kurulan KIPTAS, 1989 yerel se-
cimlerinden sonra afil hale gelerek fasfiye edilime noktasina ulasmis, 1994
yerel secimlerinden sonra Istanbul Konut Imar Plan Turizm Sanawyi ve Ticaret
AS. unvanini alarak yeniden olusturulmus bir BuyUksehir Belediyesi Kurulusu
Istanbul'un cesitli bolgelerinde yasanabilir ve givenilir yasom alaniarn Ure-
ten KIPTAS'In Genel MudUrd lsmet Yidinm KIPTAS'In proje ortag oldugu Via
Port Venezia ile ilgili sorulanmizi yanitladi.

Bize kurumunuzdan biraz sz eder misiniz?

KIPTAS diinyarir en oiydk metregolle-
rinden bir aline gelen Istonbul’'an hizla ar-
fan nufusuna paralel o crak e~oya ¢ kan
konut ihflyacing ¢ozam bulmalk, rireliksiz
ve plansiz yaollasmay onleyerek mo-
dern, yasanabi r ve glveni r cagdas
yasam alanler tretmek amaciyla foalk-
vet gosteriyor. Ozellikle dlzensiz yaplas-
malann oldugu, ancak gelisine ve cedisim
potansiyeli yukse« o an bolgelerde planl se-
nircilik anlayisyla ézel kenset projeler ge-
listirerek bolgedeki Jegisme Onzd chiva mis-
yonu fasyan u gelisin stirecine kotkioo bu-
lunmaya devom ediyet

KIPTAS su ana kadar neler yapti?
KIPTAS; kuuldugu gun-
den buglne yaklasik 58
oin konut ve bu konuflane
infiyaci olan yaliar, chikse
ve yogmursuys karalk-
lan, icme suyu iscle ot
lan, enerji, telefon, do-
galgoz hatlar, so«a«
aydinlatmalar, pey-
zaj  uygulamalar,
agaclandirma, gc-
cuk oyun alanlka,
ofoparklar, ¢ors, din
ve saglik tesisler, okul, ¢
kres ve spor clanlann
sehrin tarini ve coegal yor
pisiNi bozmadan, armen ve
su havzalarnnikoruyarak, hizl ve ‘
modern konutlar Jreterek site so- :
kinlerinin kulaniming suridu, KPTAS
estetik ve yosanabilir yerlesim bi-

KIPTAS tries to lead
the change

Like all concept Projects, Venezia shall contribute to the
development of its environment. developing such
environmentally conscious projects is essential in
Istanbul. Because we have to use air, water, energy and
every thing else in this giant metropolis very carefully.

KIPTAS which had been founded in 1987 under the fitle of IMAR WE-
IDLEPLAN in order to develop a zoning plan and archifectural projects by part-
nership with foreign capital is an enterprise of the Metropolifan Municipality
that became underutilized to the point of dissolution after the municipal elec-
tions of 1989, and later reconstituted under the fitle of istanbul Konut imar
Plan Turizm Sanayi ve Ticaret AS. after the 1994 municipal elections. ismet
Yildinm, the General Manager of KIPTAS which produces habifable and safe
living spaces invarious areas of Istanbul, answered our questions about Via
Port Venezia of which KIPTAS is a project pariner.

Would you talk to us about your organization?
KIPTAS aperates with the purpose of finding a solution fo the
housing problem that has emerged in fandem with the rapidly
rising population of Istanbul, a city which has become one
of the world's major metropolises; And fo produces ha-
bitable and safe contemporary living spaces by preven-
ting unqualified and unplanned housing. It continues to
contribute tothis process of development whose missi-
onistoleadthe change inthe region by developing spe-
cial concept projects in accordance with the principle of
planned housing, particularly in areas of irregular hou-
sing with a high potential for development and change.

What has KIPTAS done until now?
Since it was founded, KIPTAS has offered nearly 58
thousand residences as well as the roads, sewage and sform
water channels, fresh water pipelines, energy, telephone, na-
tural gas lines, street illumination, landscaping applications,
forestation, children’s playgrounds, car parks, commercial
religious and medical facilities, daycare and sports areas
for the benefit of the residents of the housing projects, pro-
ducing modern houses fast, protecting forests and water drai-
nage basins, and without compromising the historical and na-
tural character of the city. KIPTAS continues o develop and im-
plement alternative plans for producing aesthetically pleasing



rimlerinin Urefilmesi icin alfernatif planlar Uretiyor ve hayata gegirmeye de-
vam ediyor

KIPTAS Via Port Venezia'nin da proje ortagji durumunda. Projeyle ilgili neler sdyleye-
ceksiniz?

Daha énce de belittigimiz gibi KIPTAS, ¢zel konsept projeler gelistire-
rek gelisim ve degisim potansivelinin yuksek oldugu bdlgelerde degisime
oncu olmaya calisyor. Bizim icin Venezia projesi de bu dzel projelerden biri
olacakfir

Projenin yapilacagi bélgeyle ilgili ne tiir degisimlere yol acacagini distintiyorsunuz?

Her konsept proje gibl Venezia da ¢evresinin degisimine katkida bu-
lunacakirr. Istanbul'da bu tr cevreye duyarl projeler gelistirmek cok elzermdir.
Cunku bu devasa metropolde havayi, suyu, enerjiyi ve diger her seyi gok
dikkatli kullanmak zorundayiz. Arfik israfa fahammultimuz yok. Bakin diger
dunya metropollerine ayni durumu oroda da gdreceksiniz. Bu yuzden biz
Venezia gibi konsept projelerin gogalmasina sicak bakiyoruz.

and habitable residential units.

KIPTAS is also a project partner of Via Port Venezia. What do you have to say
about the project?

As we have stated before, KIPTAS tries to lead the change in regions with
a high potential for development and chance by developing special concept
projects. For us, the Venezia project will be one of these special projects.

What kinds of changes fo you foresee that the project will cause on the area
on which it will be built?

Like all concept projects, Venezia shall contribute fo the development
of its environment. Developing such environmentally conscious projects is es-
sentialin Istanbul. Because we have fo use air, water, energy and every thing
else in this giant metropolis very carefully. We have no more patience for was-
tefulness. You will see that this is the case in other world metropolises as well.
Therefore, we have a positive approach to the proliferation of concept projects
like Venezia.
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Filmlerde gordugunuz o kusursuz Venedik yasamini, gergekien Via Port Venezia'da
hissedeceksiniz... Dilediginiz an aileniz ve arkadaglannizia birlikte keyifli dakikalar gecirecediniz Cafe
ortamlar, gecelerinize Venedik fadi katacak ks restoraniar... Istanibul'un yorguniugunu anindo
ustunuzden atmaniza yardim edecek usta ellerden kurulu masaj salonu. Uzman kadrosu ile
hayatiniza hareket katacak, sizi ding kilacak Fitness Center... Bu saydiklanmiz sadece birkagi,

Via Port Veneziao'nin olanaklarn say say bifmez...

At Via Port Venezia you will fruly experience the perfect Venetian life you see in movies ... Cafe setfings where you can pass enjoyable hours with your
friends and family when you wish, luxury restaurants that will bring the flavor of Venice info your lives... The massage salon staffed by masterful
hands fo help you shake off the exhaustion of Istanbul in an instant. The Fitness Center with its expert staff fo make you fit, and bring activity info your
life. These are only a few. The possibilities of Via Port Venezia are countless...




Via Port Venezia dedisik buydkitklerdeki ofis
secenekleri ile sizi bekliyor. Istanbul'da stresten
uzak bir is orfami Via Port Venezia'da.
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Via Port Venezia awaits you with office options of various
sizes. Via Port Venezia offers business environment in
Istanbul that is far from stress.



Via Port Venezio
Istanpul Icin
tioar projest

“Via Port Venezia Projesi, ulasim kolayligi olan, istanbul'un
tamaminin yararlanabilecegi bir projedir. Proje, TEM yolunun yaninda
ve eski Edirne Asfalt’'nin Gizerinde yapilacak. Ayrica tramvay hatt
(izerinde bulunuyor ve Metris Tramvay hattt hemen yaninda.”

Gaziosmanpasa (GOP) Belediyesi Istanbul'un hizla blylyen ve do-
nusUM gegiren devasa bir ilges. Yalniz ulusal capta degil uluslararasr du-
zeyde de birgok marka yatinm icin bu ilcemizi segince GOP yalnizea Is-
fanbul'da degil Turkiye capinda ses getiren projeler kazanmaya baslo-
di. llgenin gelecek vaat eden birgok temel unsure sahip oldugunu be-
liren Belediye Baskani Dr. Erhan Erol sorulanmizi yanitlad.

Bu ilgeyi cevresindeki diger ilcelerden farkli kilan 6zellikler nelerdir?

Istanbul'un en geng iicelerinden biri clan Gaziosmanpasa buglin-
k(i yerlesim konumu itibanyla Istanbul'un tam orfa noktasinda bulun-
maktadir. TEM basta olmak Uzere arterlere yakinlig, Istanbul'un merkez-
lerine ortfaloma 15 dakika bir stireyle ulasma imkanini saglamaktadir. -
cemizin dnemli Ozelliklerinden birisi de nufusun kent ortalamalanna gére
hayli gen¢ olmasindan kaynaklanmaktodir. Bu da beraberinde saglo-
digr dinamizmin yani sira gelecek odakli planiar igin uygun bir zemin olus-
turmaktadir. Bu nedenle de ilgemizin gelecek vaat eden ¢ok tfemel un-
surlara sahip oldugunu rahatlikla séyleyebiliim. llgemizdeki dnemli pro-
jelerin hayata gegmesiyle birlikie Gaziosmanpasa'y yakin bir gelecekte
Istanbul'un planl gelismis iiceleri arasina sokacaktir

Kentsel déniisiim projelerinde konsepti olan projelere dncelik verilmeli mi?

Bizler géreve baslarken ilgeyi gelecege fasimak adina fum sorunlo-
rnnive onceliklerini saptamak icin arama foplantilon duzenledik. Bu top-
lantlar sonucu ilgemizle ilgili yol harifasi nifeliginde strafejiler saptadik. Bun-
lan da kisaca Kentsel, Kurumsal ve Kulturel DOnUsum olmak Uzere 3K adi
alfinda foplodik. Bu ayakiar icinde Kenfsel Dontsum de en dnemli unsurlor
arasinda basi cekmekteydi. ligede son 7.5 yilda yasanaon bir dizi degisim,
ulusal ve uluslararasi bazda ¢cok sayida markanin da yeniis merkezi olo-
rak ilgemizi segmesine vesile oldu

Konuflar arfik sadece oturulacak yerler degil, yasam alanlar olarok
gorultiyor. Dunyanin diger buyUk kentlerinde oldugu gibi istanbul'da da
insanlar yasam alani olan, yesile ve gevreye Gnem veren projeler istiyor.
Son dénemlerde yapllon projelerde konut kalitesi yanisira yasam kalite-
si de on planda tutuluyor. Bunu son derece gerekli ve olumliu buluyorum.
Dogal yasam ve gevreyi, feknolojiyi kaliteli konufla birlestirerek olusturulacak
yasam alanlar arfik insanlar igin ¢ok onemli.

Via Port Venezia is a prestige
project for Istanbul

“The Via Port Venezia project is an easily accessible one
which all of istanbul can benefit from. The project shall be
built by the tem motorway, on the former

Edirne motorway. It is also on the tframway line and right
next to the Metris framway line.”

Gaziosmanpasa (GOP) Municipality is a vast district in Istanbul, one which
is rapidly growing and transforming. When many local and infernational brands
selected this district for investment, GOP began o be enriched by projects with re-
sounding effects not only in Istanbul, but also on the national scale. Mayor Dr. Er-
han Erol sfated that the district has many promising basic elements, and answe-
red our questions.

What sets this district apart from the other districts surrounding it?

Gaziosmanpasa which is one of the youngest districts of Istanbul, is at the
exact center of Istanbul in its current layout. Ifs proximity to main arteries, particu-
larly the TEM, allows access in an average of 15 minutes from the centers of Istanbul.
One of the significant features of our disfrictis the fact that it is fairly young as com-
pared to average city figures. In addition o the dynamism it offers, this consfitutes
aconvenient foundation for plans focusing on the future. Therefore | can easily say
that our district has many basic elements that hold promise for the future. The im-
plementation of significant projects in our district will make Gaziosmanpasa one
of Istanbul’s districts that have developed in a planned manner.

Should concept projects be prioritized in urban transformation projects?

As we came fo office we held research meetings to defermine all of the prob-
lems and priorities of our district, fo carry our disfrict fo the future. As a result of the-
se meefings, we specified aroadmap of sfrategies for our disfrict. We grouped the-
se strategies under the fitle of 3K which are Urban, Corporate, and Cultural Trans-
formation. Urban Transformation ranked highest among these elements. A series
of changes that occurred in the district in the last 7.5 years were insfrumental in
the choosing of our district as a center of business by a lot of Turkish and interna-
tional brands.



=
EEES
Ryiaa

.tllllzl:
e ——
ERRREE:E

EEsSsmmmmnn
TP TS LT T

&

Via Port Venezia konut ve aligveris merkezinin bolgeye katacagi deder hakkinda neler
sOyleyebilirsiniz?

Onceden bahsettigim gioi geng bir ilce olan Gaziosrmanpasa di-
namik nUfusuyla kabina sigmamaktadir. Cagdas ve ufuk agicr her tur-
IU projeye acik durumdadir. Via Port Venezia Konut ve Alisveris Merke-
zinin sadece ligemizin degil Istonoul icin bir itioar projesi olmasi bizler
icin son derece olumlu bir gelismedir. 1+1, 2+1, 3+1, 4+1 olarak planlo-
nan konuflarda ¢gagdas kent insaninin her turlt gereksinimine yer ve-
rimesi de arfi bir degerdir. Arfik fTum dunyada consept projelerin agir-
g artmakiadir. Su ve medeniyet birlikteliginin bu projede ana unsur
olarak yer almasi ve bunun tam dunyanin hayran kaldigr venedik tar-
71 konuflarla desteklenmesi projeye Onemli avantajlar yuklemektedir. Via
Port Venezia Projesi, ulasim kolaylign olan, Istanbul'un tamaominin yo-
rarlanabilecedi bir projedir. Proje, TEM yolunun yaninda ve eski Edime
Asfalf’nin Uzerinde yapllacak. Ayrica framvay hatt Uzerinde bulunuyor
ve Metris Tramvay hatt hemen yaninda. Yapimi planianan Mecidliye-
kOy-Havalani metro hatti proje arazisinin alindan gegiyor. Fatih Sulfan
Mehmet Koprust'ne 15, Ataturk Havalimanima 20, Esenler Otogarna
10 dakika uzakliktia bulunmasi, talebi arfiracad icin ifiloarl bir proje olo-
rok bolgeye marka deger olarak yansiyacaktr. Istihdom ve sekidrel ha-
reket saglamasinin yanisira ilgemizde katacag marka deger bizim igin
cok Gnemlidiir.

Houses are no longer viewed as residences, but as living spaces. As is the
case in other major cities of the world, people in Istanbul demand projects with i
ving spaces, projects that prioritize green and the environment. In recent projects,
the quality of life is as much a priority as the quality of the residence. | think this is
very necessary and very good. Living spaces that will be created by combining na-
fural life and the environment, technology with high quality housing has come to
be very important for people.

What can you say about the value that the Via Port Venezia housing and shopping
center will bring fo the region?

As I have mentioned before, Gaziosmanpasa which is a young district and
its dynamic population is straining at its boundaries. It is open to any project that
is confemporary and groundbreaking. The fact that the Via Port Venezia Housing
and Shopping Center is a prestige project, not only for our disfrict but also for Is-
tanbul is a very positive development for us. That all needs of the modern urban
resident is mef with the residences planned as 1+1,2+1, 3+1, 4+1 is an additio-
nal point of favor. The weight of concept projects is increasing in the whole world.
The fact that the marriage of water and civilization is @ main element of this pro-
ject and that this concept is reinforced with the Venetian style of residence that is
adored by the whole world, adds significant advantages fo the project.

“The Via Port Venezia project is an easily accessible one which all of Isfan-
bul can benefit from. The project shall be built by the TEM motorway, onthe former
Edire moforway. It is also on the tramway line and right next o the Metris tram-
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Bolgede hizl bir gelisme potansiyeli goze carpiyor. Oniimiizdeki 10 yil igin bu bél-
gede neler planliyorsunuz. Kisa ve uzun vadeli planlariniz nelerdir?

Goreve geldigimiz gunden bu yana yophgimiz gagdas atilim-
larla iigeye dnemli bir degisim yasatiyoruz. Ik 5 yil yoplan galisma-
larda 3K Kurumsal, Kulfurel, Kenfsel Dontsum adini verdigimiz stra-
fejik yol haritasiylo dev yatinmlann on zeminini hazirladik ve ikinci do-
nemde de ilceyi 2023 yilina hazirlamak adina femel adim olarak ni-
felendirdigimiz projelerimizi hayata gegirecegiz. Goreve geldigimiz
2004 ylindan bu yana ilgeyi gelismis ilgeler ligine yUkselimek igin ali-
yapi galismalanndan, hizmet binalarnna, sabif pazar yerlerinden fe-
mall parklara, egitim, kultur ve spora destegin yani sira Hanimlar Mo-
sasl faaliyetleri gibi cok yonIU bir hizmet kusadinda ¢alismalar ya-
rutyoruz. Hizmet onceligimiz insan odakl, genglerimiz, yaghlanmiz ve
Ozurldlerimiz icin yurdtdlen birgok calismanin yani sira Eviere Sosyal
Hizmet Destekleri, Asevi, Gida, Komur, Egitim ve Cenaze Yardimi gibi
sosyal sorumluluk alanlannda da ilcede dnemli bir mesafe kaydet-
fik. Emniyet binasindan, Muhtarlik binalanna okul restore ve yenile-
me ¢alismalarndan otopark ¢alismalanndan rekor seviyede ger-
ceklestirilen Saglik Ocaklarna kadar yuruttlen bu anlami galisma-
lar dev yafinmcilar bir gok buytk proje icin Gaziosmanpasa Beledi-
yesi'ne basvuruyorlar.

Gaziosmanpasa'nin onumuzdeki yillar icin onemli bir ozelligi de
2016 yiinda sanayi alanlarnin kalkacak olmasidir. Mevcut sanayi-
ve yonelik isyerlerinin oldugu alanlar, hizmet sektdrine donusecek,
saghk, egitim, otelcilik gibi alanlarda yatinmlar arfacaktr. Bu nedenle
Venezia Projesi, Gaziosnonpasa'nin gelecedinde dnemli ve gerekli
pir proje olarak erkenden yerini almis durumdadir. Hizmet anlayisi-
miz geregitum ¢alismalarmiz yaptirdigimiz degerlendirme anketleri
ve vatandaglarmizin dnceliklerine gére planlomaya dzen gosterdik.
Yeni yol haritamizi ise 2023 yilina yakisir bir Gaziosmanpasa ilgesini
olusturmak olarak saptadik. Yeni donemde ilgemizde gerceklestiri-
lecek yeni projeler Cumhuriyefimizin kurulusunun 100'Uncu yildonumu
olan 2023 yiligin ilk femel adimlar teskil ediyor. TUm bu projelerin ha-
yata gegirimesinden sonra Gaziosmanpasa' miza gagdas ve kali-
feli bir yasamin tm unsurlarnni iceren birgok anlamli proje daha pesi
sira yatinm odakli olarak gelecektir. Vatandaslanmizdan aldigimiz gue
ve destekle, Gaziosmanpasa Ulkemiz igin yepyeni bir milat olon 2023
vilini hozir bir sekilde karsilayacakdr.

way line. The planned Mecidiyeky-Airport subway line passes beneath the project gro-
unds. Since its being 15 minutes from the Fatih Sultan Mehmet Bridge, 20 minutes from
the Afatirk Airport and 10 minutes from the Esenler Bus Terminal will increase demand,
it will reflect on the brand value of the region as a prestige project. In addition o the em-
ployment opportunities and business acfivity, the brand value it will bring to our disfrict
is very important for us.

A potential for rapid development is observed in the region. What are you planning for
this region for the 10 years ahead? What are your short term and long term plans?

With the modem initiatives we have faken since the day we assumed office, we
have been implementing a significant fransformation in the district. In our efforts for the
first b years, we have laid the groundwork for major investments with the strategic road
map we called 3K Corporate, Cultural, Urban Transformation and in the second period
we willimplementthese projects we selecfed as basic steps in preparing the district for
2023. Since the year 2004 when we took office, we have been conducting efforts from
infrastructure work to service buildings, from permanent market areas fo themed parks,
support for education, culture, and sports as well as a wide range of services such as
the Ladies Desk activifies, all toward the purpose of elevating the disfrict to the league
of develop districts. In addition to our service priority, the large number of human orien-
ted projects for our young, our seniors and our disabled citizens, we have come a long
way inthe district in terms of areas of social responsibility such as Social Services Sup-
portto Homes, Soup Kifchens, Food, Coal, Education and Funeral Services Assistance.
These meaningful efforts ranging from the restoration of the Police building fo Mukhtar
buildings and schools, fo car park developments, and fo local clinics that are implemented
onarecord breaking scale lead big investments fo apply fo the Gaziosmanpasa Muni-
cipality for many large projects. Another point with Gaziosmanpasa that will be signifi-
cantfor the coming years is that industrial areas will be relocated in 2016. The areas that
are currently occupied by industrial concerns will be handed over to the service secfor,
and investments in areas such as heaith, education, and hotel operation will increase.
Therefore the Venezia Project as a significant and necessary project has faken its pla-
ce earlyinthe fufure of Gaziosmanpasa. As required by our approach fo service, we have
taken care fo plan all our efforts according to evaluation surveys and fo the priorities of
our citizens. We have sef our new road map as creating the district of Gaziosmanpasa
in a way that will be worthy of the year 2023. The new projects that will be implemen-
ted in our district in the new ferm, consfitute the basic steps for the year 2023, that will
bethe 100th anniversary of the founding of our Republic. After the implementation of all
these projects, many meaningful projects thatinclude all the necessary elements for mo-
dern and quality living will surely come to Gaziosmanpasa with a focus on invesfment.
Withthe strength and support we derive from our citizens, Gaziosmanpasa will welco-
me the year 2023, which is a brand new milestone for our country, in readiness.



Via Port Venezia'da neler yer alacaok?

2500'e yakin konut igeren yasaom merkezinin yani sira, 70 bin m? kiralanabilir alona sohip AVM le ofis ve is merkezi yer alocak
1+1, 2+1, 3+1, 4+1 segeneklerinden birini segebileceginiz daireler size Ustun boir konfor yosatacak.

What will Via Port Venezia include?

In addition to the living center comprising nearly 2600 residences, it will include a SC housing 70000 square mefers of rentable area to the as well as an office and business
center. Apartments you will be able to choose between the options of 1+1, 2+1, 3+1, 4+1 will allow you to experience superior comfort.




VIO markasini sadece
KUrtkoy'de futmak,
stanbul’'a naksizlik olur’

“Yaphdiniz drinin arkasinda durmak ve proje gelistirdidiniz her yerde kendi isminizi kullanmak 6nemli. Her cocuga farkl isim
koyarsaniz yaphiginiz isi anlatmaniz zorlasir. Ama bunu bir grubun, bir markanin ismi altinda yapti§iniz zaman kendinizi ve
yaptiklarinizi anlatmak cok farkli olur. Bu projeyi Venezia olarak adlandirmak baska bir sey, Via Port Venezia demek ¢ok
baska bir sey. Bu marka buralarda kalmayacak, ¢ok iyi noktalara dogru gidecek.”

Projenin miman Muratt Yiimaoz bize Vio Port Veneziamin konumlandigr clon
ve projenin ayrintilan hakkinda bilgi verd.

Projenin yer aldii bdlgeden ve projenin konumundan bahseder misiniz?

Birinci konu arsanin yeri, lokasyonu ve konum olarak konsepi. Insan bir
hayal kurdugu zaman bir gecmise bir de gelecege gider. Omegin ben hep
Mecidiyekdy't hayal ederim. Mecidiyekdy nasil bu hale gelmis? Bu yapilas-
ma nasil olmus? Isfanbul'un tarih ve yopilasma arasindaki lliskisine bakalim.
Bir Sahil Yolu var, daha sonra eski Edime Asfalfl dedigimiz simdilerin E 5 aksl
var, sonra TEM ve gelecek olarak bakhigimizda da 3. Koprt Cevre Yolu olo-
cak. Cok enteresandrr. E 5'e bakfigimizda Uzerinde bir donem ¢ok cidai bir
yaplasma olmus. O donemde Ali Sami Yen Stadyumu oraya kurulimus, O ok
genin efrafinda da yapllasma gelismis. Su andaoki en akfif aks orasi. Yani ana
arfer. Toplu fagima onun Uzerinden geliyor. llerideki toplu tagsima ve genel le
igili her sey o yol Uzerinden geliyor. TEM daha énce bir yesil yoldu. Uluslar-
arasi bir yoldu. Muhtemelen U¢ bes yil igerisinde o Ozelligini kayloedecek ve
normal E 5 stattsunde bir yola donusecek. Dikkat ederseniz TEM'Iin yanina

“Keeping the Via brand
within Kurtkoy will be injustice
to Istanbul”

“Standing behind your product, and using your name
every where you develop a Project is important. If you
give a different name to each child, it will be difficult for
you to tell people of the work you do. But when you do
this under the name of a group, a brand, telling about
yourself and what you do will be very different. Naming
this project Venezia is one thing, and naming it Via Port
Venezia is another thing entirely. This brand will not stay
at this point, but advance fo good places.”



da bir sfadyum koyduk. Yapllasmalar basladi. Yani zeti su: TEM, E & clacak.
Durum bunu gosteriyor. Yeni uguncu yol da TEM clacak. Kuzeye dogru body-
le blylyecek. TEM, E & clocaksa bu aks Uzerindeki yasam gelisecek ve guc-
lenecek demekdir. Ve Via Port Venezia'nin arsasi da fam bu kavsak nokio-
sinda yer aliyor. Hem Otogar ve arkasindaki buyUk alisveris merkezleri ile bag-
lanti saglayon ana mafsal noktasinda. O bélge i¢in yaplasma anlominda
birkag tane infiyag var. Birincisi cagdas bir ficaret anlayigl, digeri de ¢agdas
bir konut anlayisi. Bu iki anlayis © aks Uzerinde su an icin ofurmus durumda
degil. Bu nokfa, o iki anlayis bulusturuyor. Buradan hareketle projeye geldi-
Gimiz zoman, projenin kendi iginde iki asamadan olustugunu goriyoruz. Cog-
das ticaret, acik ¢arsi seklinde aligveris, Uzerinde birfakim ofisler ve bununla
peraber kendi icinde yaklasik bes blokian clusan modern ve ¢agdas bir ko-
nut projesi goruyoruz. MUsteri profillerini belirlerken insanlarnn yasam merke-
zi olarak dusuntrken, o aksin genel dzelligini hesaba katfigimizda hem yor-
sayabiecekleri hem ficaret yopabilecekleri hem de ulasimianni kolaylikia sog-
layabilecekleri bir profil cikiyor ortaya. Is buradan da konsepte geliyor. Butin
bu fespiflerden sonra bir flikre vardik. “Nasil bir konseptle bunu bulusturalim?”
dedigimizde ¢agdas kelimesi devreye girdi. Mimarlikia birgok tarz var bil-
yorsunuz. Modern, klasik, neo kiasik, postmodern gibi. Ama ¢agdas demek
0 gune ve o gunle iigili sartlara uygun bir farz segmek demek. Bugun dun-
yada soyle bir gelisim var: Modern mimari kendi iginde gidiyor, biz de yapr
yoruz. Su anda dunyada gagdas olarak yeni bir fikir gelisiyor. Temali yasamiar.
Yani kurulu yasamlar. Bir fernasi olan, bir fema Uzerine inga edlimis ve o femanin
ana fikr Uzerine yasam kuruluyor.

Burada belirlediginiz tema da Venedik...

lIk belirledigimiz husus bu. Bu bir femall proje olsun istedik. Cagdas de-
memizin nedeni de zafen bir konsepti olmasi. “Tema ne olsun?” diye bakfr-
gmizda buradaki ficaretle yasamin suyla bulustugu bir sey istendigi icin fikir
olarak, fema Venedik clsun dedik. Venedik anlaminda caddeler, alisveris me-
kanr olusturalim. Venedik'i ifade eden su kanallan ve suyla ilgili bir yosam ve
bunlarla beraber yasayan bir konut sistemi olusturalim. lik bakidiginda yan
yana gelmesi cok da kolay cmayan birfakim ozelliklert bulusfurduk. Dunya-
da bunun érmeklert var. Tarkiye'de émekdert var, Oyle bakliggmiz zaman ve ézek-
likle agik ¢arsi konseptinde suyla birlestirdigimizae ve konutlan darisin igine sok-
fugumuzda aslinda, karsimiza konutlann manzarasl Venedik seklinde bir ¢o-
zUm ¢Ikf, Bu ¢dzumu projelendirdik. Fikir haline getirdik. Bize gére guizel, temall
pbir konsept olustu

Kanallar ve kopriiler konut boliminde de devam edecek mi?

Kanallar ve kopruler alisveris caddemizin iginde olacak. Biz fam bir alis-
veris merkezi degil, bir cadde yapiyoruz. Tamamen agik bir codde. Bu cao-
deyi o kanallor birlestiriyor. Butin kanallann ortasinda bir kent meydani var.
O kent meyaani kendi icinde fam bir ada seklinde. Oraya hem koprllerle hem
de gondoallarlo, sandallaria ulasabiliyorsunuz. Konutlar bunlara monzara olo-
rak akiyor. Bizinn oradaki hayalimiz, oroda hem ficareti sagloyobimek hem
de onu rahatsiz efmeyecek ya da kontrol edebilecek sekle getirebilmekti. Bunu
yapmasaydik ne yapacaktk? Kendi iginde bir dlizen yapmamiz gerekiyor-
du. Su anda konutflann goérdugu sey ¢ok guzel, kendi iginde oranlar ve igin-
de yasam olan bir caddeyi gortyor. Su anda hayat, infiyaglar iyi karsiamakio
ve iyi beklentiler olusturmak Uzerine sUrdyor. Burada TEM Uzerinde veya Edir-
nekopl Habibler arasi yoni eski Edire Asfaltl Uzerinde is ve yasami ve diger
infiyaclon ¢abuk karslamak ve ayni zarmanda bundan rohatsiz olmamak Uze-
rine bir gozume giftik. Konunun ézeti bu

Konut tiplerinden ve AVM'deki ofis ve diikkanlardan bahsedebilir misiniz?

Konut olarak iki binin tzerinde loirim olacak gibi gdzukdyor. Bu iki bin ko-
nut igerisinde farkll boyutlarda daireler olacak. Ben konutlarn showroom'lar-
daki aroglara benzetirim., Birfakim siniflanniz clmasi gerekiyor. Bir snowroom'da
fek bir arag olmamasi gerekiyor. Yani hem kiguk hem orfa dlgek hem ou-
yUk bir ofomobilinizin olmasi, yani bir mix gerekiyor, Biz de o mixi kurduk. Yani

Project architect Murat Yilmaz informed us about the location of Via
Port Venezia and of the details of the project.

Would you tell us of the region and location of the project?

The first matter is the place, location and concept in terms of locati-
on of the project. When someone dreams, he fravels to the past and the
future. For instance, | always dream of Mecidiyekdy. How did Mecidiyekdy
become the way itis? How did this settlement come about? Let us look at
the relationship between Istanbul’s history and its settlement. There is the
Coastal Road, then there is the E 5 axis which used fo be called the Edir-
ne Motorway, then TEM and in the future will be the 3rd Bridge freeway. It
is very inferesting. When we look at the E 5, there has been substantial seft-
lement along it for a while. During this period, the Ali Sami Yen Stadium was
built there. Housing has developed around the region as well. That is cur-
rently the most active axis. In other words, the main artery. Mass trans-
portation fravels on it. The future mass fransportation and everything else
comes on that road. TEM used to be a green road. It was an international
road. Probably in several years, it will lose this feature and become an or-
dinary road, with a status like that of E 6. Notice we have placed a stadi-
um along the TEM as well. Settlement has begun. In summary: TEM will be
E 5. This is what the situation indicates. The new third road will be the TEM.
It will grow toward the north in this manner. If TEM is going to become E
b, this means that the life on it will develop and become stronger. The lot
of Via PortVenezia lies exactly on this point of cross-section. On the main
joint that connects to the Bus Terminal as well as the large shopping cen-
ters behind it. There are several requirements of the region with respect to
seftlement. The firstis a contemporary approach to frade, and the second
is a contemporary approach to housing. Neither of these approaches has
been established along that axis yet. This point brings both of these app-
roaches together. If we move on from this to the project, we see thaf the
project consists of fwo stages. We see confemporary frade, open mall shop-
ping, some office spaces above them, perhaps a hotel, and a modern and
confemporary housing project that consists of around five blocks. While
defermining cusfomer profiles, considering it a center of life for people, and
the general features of the specific axis, we are faced with a profile whe-
re they can live, frade, and easily commute fo and from. This leads fo the
concept. After all these considerations, we reached an opinion. When we
asked, "What kind of a concept should we combine it with?” the word “con-
temporary” came into play. As you know, there are many styles in archi-
tecture. Like modern, classical, neo-classical, post-modern. But contem-
porary means selecting a style that is in tune with the time and the con-
ditions of the time. The state of affairs in the world is like this: Modern arc-
hitecture takes is own course, and we follow. A new idea of contemporary
is developing in the world foday. Themed lives. In other words, arranged
lives. Lives are built on a theme.

The theme we have determined here is Venice...

This is the first matter we have determined. We wanfed it fo be a the-
med project. The reason for our calling it confemporary is because it is the-
med. When we asked ourselves, “What should the theme be?” we deci-
ded on Venice, since something where commerce and life met water had
been requested. Let us create avenues, a shopping space in the Veneti-
ansense. Let us create water canals signifying Venice as well as a life that
is in close contact with water and a housing system that lives with these.
We have combined some features that would appear to not easy fo com-
bine at first glance. There are examples of this in the world. There are exam-
ples in Turkey as well. When we looked at it from that perspective, and com-
bined the concept of open mall with water and incorporated houses, we
were faced with a Venetian landscape for the residences. We implemen-
ted this solution in a project. We developed it info an idea. This led to a the-
med concept, which we think is fine.
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Via Port Venezia'ya nasil ulasilacak?

Via Port Vieneia’ya izl ulasim icin birden fazla secenege sahip olacaksiniz: Tramvay ve metro.
Gaziosmanpasa ve Bayrampasa ilgelerinde Edirnekapi Sehitlik ve Mescid-i Selam duraklan arasinda
hizmet veren tramvay hattini kullananlar Metris istasyonu’nda inerek Viia Port Venezia'daki evlerine
ulasabilecek. Su anda yapimi siiren Kabatas-Besiktas-Alibeykdy-Mahmutbey metro hattim
kullanarak da evinize ulasmak miimkiin. Proje ortagii KIPTAS olan Via Port Venezia, Yesilkdy
Havalimant-Basin Ekspres Yolu-TEM-Fatih Sultan Mehmet Kdpriisil bir aks olarak diisiinildiiinde
bu aksin tam ortasinda yer aliyor. Havalimani ve Fatih Sultan Mehmet Kdpriisii Via Port Venezia'ya
15 kilometre mesafede bulunuyor. TEM ve Basin Ekspres Otoyolundan dogrudan baglanti da
safjlanabiliyor. Via Port Venezia istanbul Otogarr'na sadece dart kilometre uzakiikta. Via Port
Venezia'ya Levent, Besiktas, Sisli ve Maslak’tan da dogrudan ulagilabiliyor.

How will you access it?

You will have more than one option to gain quick access to Via Port Venezia: Tramway and subway.
Commuters using the tramway line operating between the Edirnekapi Sehitlik and Mescid-i Selam
stops in the Gaziosmanpasa and Bayrampasa districts respectively will disembark on the Metris
Station and access their homes at Via Port Venezia. You will also be able to access your home by
using the Kabatas-Besiktas-Alibeykdy-Mahmutbey subway line that is currently under construction.
Via Port Venezia that has KIPTAS as a project partner s at the exact center of the theoretical axis
drawn between the Yesilkdy Airport-Basin Express Way-TEM-Fatih Sultan Mehmet Bridge. The
Airport and Fatih Sultan Mehmet Bridge are 15 km each from Vie Port Venezia. Direct access is
also possible over the TEM and Basin Express Motorways. Via Port Venezia is only 4 km from the
Istanbul Bus Terminal and can be directly accessed from the connecting roads of the second bridge.
Direct access is also possible to Via Port Venezia from Levent, Besiktas, Sisli, and Maslak.

hem buydk hem kdguk 3+1lerin oldugu, yani asagi yukar her fipin farklir mo-
delivar. Kuguk, orfa ve buydk 1+ lerin oldugu siniflar meveut. Bu da femel
de bize 16 farkl model ¢karnyor. Bunun amaci, genis bir yelpozesi ve genis
oiryasom aloni olan foplumumuzun her kesiminin kendine uygun olana Urc-
NU bu projede bulabilmesi. kinci neden ise; yopisi geregi deniz veya Istan-
oul silueti goren bir kota gkabilmemiz. Kulelerin yaklasik 43, 48, 58 kath gioi yik
seklikleri var. Bu da bize Istanbul panoramasi igin guzel bir imkan veriyor. Bunu
da i bir sekilde kullanmaya caligiyoruz. Bu anlamda da daire tiplerini ve bu
mixi yaparken osagidan yukarnya ya da yukandan asagiya dogru bu bah-
seftigimiz 16 farkimodeli dogru bir sekilde yerlestirmeye ¢alisiyoruz Ormnek ve-
relim. Bir aile dustinelim. BayUk bir 3+1'e infiyaci var. Ekonomik bir daire isfiyor.
Bunu bizde bulabilecek. Hem blyk olacak, hem 3+1 clacak hem de eko-
nomik olacak. Ama daha kugUk ve panoramasi guzel bir 3+1 isteyen bir aile
de ayniyapida bulabilecek. Bu sdylediklerim 1+1 ve 2+1 modelleriigin de ge-
cerli, Bizim hedef kiflemizae yeni evienmis aileler de var, U¢ cocuklu aileler de.
Ucuz 3+1 isfeyen ailelerimiz de olacak, gok kaliteli bir 3+1 isteyip, daha pahalisina
yonelecek de olacak. Cok ciddi, genis bir yelpazeden bahsediyoruz. Pano-
rama anlaminda Istanbul'da nereleri, nasi bir Istanioul silueti géreildigimizi
check ediyoruz. O panoramaya gore de dairelerin yerlesim planini gergek-
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Will the canals and bridges confinue in the residential section?

Canals and bridges will be within our shopping avenue. We are buil-
ding an avenue, rather than a complete shopping center. A completely open
avenue. These channels join this avenue. There is a city square af the cen-
ter of all the channels. That city square is a complete self-contained island.
You can access it from bridges as well as with gondolas. The houses see
this as their view. Our dream there was fo facilifate commerce while making
it controllable, so it will not be a source of disturbance. What would we have
to do, had we not done this? We had fo form a self-confained layout. Right
now, the view seen by the houses is beautiful, they see an avenue that has
its own proportions and life. Right now life is based on meetfing needs well
and creating good expectations. Here we chose a solution that would allow
meeting business life and other needs on the TEM or between Edirnekapi and
Habibler, i.e. onthe Edirne Motorway, while not being disturbed by them. This
is the long and short of .

Could you speak of the residence types and the offices and stores in the SC?

Interms of residences, it seems that there will be over two thousand
units. These two thousand units will include apartments of various dimen-
sions. | liken residences fo cars in showrooms. Some classifications are nee-
ded. One showroom should not have a single type of car. You should have
small, medium, and large cars, i.e. a mix. And we made that mix. In other words,
there are various models of aimost all types, both large and small 3+1°s. We
have classes of small, medium and large 1+1°s. This leaves us with 16 dif-
ferent basic models. The purpose of this is to allow each section of our so-
ciety that has a wide range and a wide area of life to find the product for it-
self in this project. The second reason is that we can rise fo an elevation that
has a view of the sea or of the Isfanbul skyline. Towers have approximate
floors of 43, 48, 58. This gives us a fine opportunity fo have a panoramic
view of Istanbul. We try to use this well. In this context, as we design apart-
ment types and this mix, we try fo place the mentioned 16 different models
correctly from botfom to top, or from top to botfom. Let us give an example.
Consider a family. It needs alarge 3+1. It wants a reasonably priced apart-
ment. This family will be able to find it in our project. The apartment will be
large, 3+1, and reasonably priced. But a family who wants a smaller 3+1
with @ nicer panoramic view will be able fo find it in the same building. This
also applies for 1+1 and 2+1 models. Our target group includes newly mar-
ried couples as well as families with three children. There will be families as-
king for cheap 3+1°s, as well as families who will ask for a 3+1 of much hig-
her quality and choose a costlier option. We are speaking of a substantial,
wide range. We are checking which panoramic views, which Istanbul skyli-
nes we can see. We implement the layout of the apartments according to
that panorama. We will be done within @ month. Within a month we will come
forward and say this is our product, and these are our layouts. Speaking of
commerce, we should talk of an open market, rather than a SC. Like the Via
Port example... We will have nearly 300 stores in the Venetian concept. We
have thousands of square meters of office space. The allocation of this of-



lestiriyoruz. Bir ay igerisinde tamamlamis olacagiz. Bir ay icerisinde bizim Urt-
nuMUz bu, yerlesim planianmiz da bunlar diye ortaya gikacagdiz. Ticarete gek-
digimizde, aslinda bir AVM degil de agik carsidan séz efmemiz gerekiyor. Via
Porf drnegi gibi.. Venedik konseptinde yaklasik 300 adet alisveris dUkkanimiz
olacak. Binlerce metrekare ofis alanimiz var. Onun nasil bélunecedi ficar po-
zarlamadan sonra orfaya gkacok Onu kag birime bdleriz, faleple ilgil bir konu.,
O bolgedekitalebiincelemek gerekiyor. Ama duikkan veya birim anlaminda
bakhigmizda 300 arti yapl marketi ve blyUk ofoparklarn olan blyk bir tica-
ret alanindan bahsediyoruz. Temall cldugu icin mogazalarnn bina baznda
yapi kiraloma seklinde boir konseptimiz var. Cadde oldugu igin orada bino-
lann her birini ayn degerlendiriyoruz. Ayni Istiklal Caddesinde veya Aviupa’nin
bir caddesinde oldugu gibi bir binay! bir markaya verdiginiz zaman mimao-
ri dUzgun bir sekilde birlesmis oluyor. Diger sistemlerde binanin igine birgok
marka girer. Bu durumda markalonn farkllasmasini ¢ok iyi algilayomazsiniz.
Magazanin tabelasi on plana ¢ikar. Temanin guzel tarafi bu. Benim en ¢ok
sevdigim ve en dogal buldugum taraf da bu. Burada hem dukkani, markay
hern de yapiyl ayni gordigunuz zoman kafanizaa Orfaksy'de bir cadde veya
Istikial Caddesinde bir yopi gitbi daha dogal, daha alishgimiz gioi ve daha
insan dlgeginde bir sey olarok algilayacagiz

Adi Via Port Venezia mi olacak? Bu isim Kurtkdy ile cok 6zdeslesti gibi...

Evet adi Via Port Venezia. Sonugta Via ya da Via Porf ismi daha epeyce
noktaya ulasacak. Via Port markasin sadece Kurtkdy' de turmak, Isfanbul'a
haksizlik olur. Vialand yapiliyor. Kurtkdy'de Houses&Suites var. Bu marka tze-
rinden yeni projeler gelismeye devam edecek. Yophiginiz Urdnun arkasinda
durmak ve proje gelistirdiginiz her yerde kendi isminizi kullanmak dnemli. Her
cocuga farklrisim koyarsaniz yophdiniz isi anlatmaniz zorlagir. Amar bunu bir
grubun, bir markanin ismi alfinda yaphiginiz zaman kendinizi ve yapfiklanni-
71 anlatmak ¢ok farkl olur. Bu projeyi Venezia olarak adlandirmak baska bir
sey, Via Port Venezia demek gok baska bir sey. Bu marka buralarda kalmaor-
yacak, ¢ok iyi noktalara dogru gidecek.

Projenin ne kadari sosyal alana aynildi?

Iki fernel noktamiz var. Insanlann yasam alani anlaminda birkac beklentisi
var, Birincisi, orada yasayaniar, ikincisi gevreden oraya gidio orada yasayoniar.
Bu iki kesimin biririni rahatsiz efmemesi gerekiyor. Ben yillordir Orfakdy'de ofu-
ruyorum ve oradan ayrlarmiyorum. Nedeni, o bélgedeki yasomin biraz daha
insancitolmast. Yani ki farkl yosam var. Biri site yasamidir, butin duvarlar ka-
palidir, glivenliklidir, iceri kimse giremez. Isoledir ve disanda farkll bir yasam
vardir. Siz sitenizden disar cikar ve farkl bir yasamla bulusursunuz. Taksim'e,
Ortakdy'e, Bebbek'e gidersiniz. Bir boska yosam da Ortakdy'deki, Uustaki yani
sehir merkezindeki gibidir. Evinizin atinda sizinle beraber yasayan insanlar
vardir. Ayni caddede birlikte yosadiginiz insanlarn tanirsiniz. Biz Venezia pro-
jemizde hem guvenlik anlominda ciddi kurulmus hem de sosyal anlamda
birbirini rahatsiz etmeyecek bir yopi olusturdugumuza inaniyoruz. Yoni konutfo
yasayan birisi ister ortak yesil alanda spor, yurlyts yopma, agik alan okfivi-
felerinde bulunma imkani bulacak. Bunun igin belli bir bolgeyi ayirdik. Coo-
devye inip bir kafede bir seyler icmek, alisveris yapmak istiyorsa, oradaki di-
Ger insanlarla birlikte gezinebilecek. Bunun disinda fitness center, kuru fe-
mizleme gibi tum infiyaglarnni rekobetci bir ofomda bulabilecek. En dnem-
likonu bu. Site sistemlerinde bir sosyal fesis, bir kuru femizieme var. Oraya git-
mek, sorununuzu orada ¢ozmek durumundasinizdir. Burada ise Ug ayr ok
ternatifi var. Bu anloamda daha segenekli ve Ozgur bir orfam olacak. Hem
sistemin kendisinin hem ticaretin kendisinin sosyal imkanlanndan komple fay-
dalanacaklarn igin projenin sosyal olarak ¢ok guclu hatta fozla guglu ok
dugunu soyleyebiliriz. En dnemli konu insanlarnn yesil alonda yurlyUs, kosu
vd gibi spor yapabilecedi ki kilometrelik bir parkurumuz olacak. Bu zaten bas-
Il bagina bir yogam alani ve ficari alondan izole edilmis durumda. Eger isfi-
yorsa digerinde de paylasma sansi oldugu igin sosyal alon anlaminda ¢ok
QuCIU oldugunu rahatlikla sdyleyebiliriz.

fice space will emerge after commercial marketing. How many units we will
divide itin, depends on the demand. We need to assess the demand in the
region. But when we look in terms of stores or units, we are speaking of a
large commercial area of 300, plus a market and large car parks. Since it
is themed, we have a concept of stores leasing buildings as a whole. Sin-
ceitis an avenue, we consider each of the buildings there separately. Just
like on the isfiklal Street or any European avenue, when you give the building
to a brand, the archifecture comes fogether in a neat manner. In other systems,
many brands come into the building. In this case you can not perceive the
differentiation of brands very well. The sfore's sign is more prominent. This
is the nice part about the theme. It is also the part which | like the most and
think is the most natural. When we see the store, the brand, and the building
as one, we will perceive it as more natural, more the way we are used to,
and more in the human scale, as is the case in a street in Ortakdy, or a bu-
ilding along the Istiklal Street.

Will the name be Via Port Venezia? This name seems to have developed a
close association with Kurtkdy?

Yes, the name is Via Port Venezia. Ultimately, the Via or Via Porf name
will go alof of places yet. Keeping the Via Port brand within Kurtkdy will be
injustice fo Istanbul. Vialand is being built. There is the Houses&Suites pro-
ject in Kurtkdy. New projects will continue fo develop over this brand. Stan-
ding behind your product, and using your name every where you develop
a project isimportant. If you give a different name to each child, it will be dif-
ficult for you fo tell people of the work you do. But when you do this under
the name of a group, a brand, telling about yourself and what you do will be
very different. Naming this project Venezia is one thing, and naming it Via
Port Venezia is another thing entirely. This brand will not sfay at this point,
but advance to good places.

How much of the project has been allocated to social areas?

We have two essential points. People have a several expectations with
respect to living spaces. First the people who live there, second the peop-
le who go there from the vicinity fo live. These two groups should not dis-
turb each other. | have been living in Orfakdy for years, and | can not lea-
ve there. This is because the life there is a little more humane. That is, the-
re are two different lives. One is the life in @ walled up housing complex with
security, no one can come in. If is isolated and there is a different life out-
side. You come out of your housing complex and come in contact with anof-
her life. You go fo Taksim, Ortakdy, Bebek. Another life is like that in Orta-
kdy, Ulus, i.e. in the city center. There are people under your apartment who
live with you. You know the people you live with on the same street. We be-
lieve that we have created a structure that is seriously established in terms
of security, and that will not disturb one another in the social sense in our
Venezia project. In other words, a resident will have the chance to do sports,
walk, and engage in outdoor acfivities in the common green area. We have
allocated a section for this purpose. If the wants to come down to the ave-
nue, have a drink in the cafe, shop, he will be able to stroll with the other
people there. Other than that he will be able to meet all his needs such as
fitness center, dry cleaning, in a competitive environment. This is the most
important issue. Housing complex systems (typically) include one social
facility and one dry cleaning business. You have fo go there, and solve your
problem there. You have three distinct alternatives here. In this sense it will
be a freer environment with more options. Since the occupants will have
complete use of the social facilities of the system as well as of the commerce,
we can say that the project is very powerful, even too powerful in the so-
cial sense. The most significant point is that we will have a two kilometer
parkour where people will have the chance to hike, jog, efc in the green are-
as. This is a self-confained living space, and isolated from the commerci-
al area. Since he can share in the other if he so desires, we can easily say
that the project is very powerful in terms of social areas.



Bir ev sahibi olmaya niyetlenenler
! i f konuflannin birinci sinif malzermeden
yapillmis olmasini istiyor. Evieri depreme
dayanikl olsun, kapilar, pencereler sl
yalifimii olsun, mutfak ve banyoda
kullonilan fum malzemeler birinci siniffan
olsun istiyor. Konut aldigl projenin biririni
tekrar eden projelerden biri olsun istemiyor.
Ve en dnemlisi herkes Tum bu olanaklar
taglyan konutlara kesesine uygun bir fiyata
sahip olmak istiyor.

Prospective home buyers demand that their residences be built from first

class materials. They want their homes to be earthquake resistant, their
windows to be thermally insulated, their kitchens and bathrooms be built
entirely from first class materials. They do not want the project they purc-
hase a residence from to be one of many identical projects. And most im-
portant of all, every one wants fo have residences meeting all of these cri-
teria af affordable prices.
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The Via Port Venezia of which KIPTAS is a project partner
will include a living center comprising around 2500
residencesin 141, 2+1, 3+1, 4+1 residence options, 0
shopping center housing 70000 square meters of
rentable area to the an office and business center and an
entertainment center

eni hayatiniz,

179.000 TL den basliyor.

Kacirmayin!

Venedik'te yvasamak hayal degil! Via Port Venezia'min 179.000 TL'den baslayan
fiyat avantajlarmdan faydalanmn, Istanbul'da Venedik tadinda yasayan ézel insanlardan biri de siz olun!

+ Talskeads belivvilen fiyalar 19122002 mrihing

i

!- 4 DATRE TIPI LISTE FIYATI laslar prorrfislin Sk selether e sewrbeler,
< i T (TL) » Fryatlam KIW, koo dowa ey, neser
; ”r_l BRUT W wielegme, g ko, idan, dargs vergii v

VEREN | W (I T ] absonrisribls harchiry dabil dagike

- \ | 62 | 73 \78.000 | 239.000 1, Tubleels belieiken el smexs defishlih
- 241 26 135 280.000 | 389.000 |  yupeem bubkion sbiuiv
= | | | !
-

34| is2 | 77 335.000 | 505.000 |
e 217 521,000 den 1ikaren

L\
VIAFPORT

VENEZIA
CRLL CENTER &4 B B2 (WL & o
VILPORTVINLINL Cou uu'ruq:_nm HIFTAS B:HTWTRH&GHMOY

INFOSTIAROATYERELIN COM



GIFT

Tory Burch, giines gozliiklerinin
yan1 sira numaral gozlitk
cercevelerinde de iddiali.

i,.‘

Tory Burch

is very ambitious in
eyeglasses as well as
sunglasses.

Burberry yagmur cizmeleri bu kis da
kadinlarin ayaklarini islanmaktan koruyacak.

Burberry rain boots will once more save
women’s feet from getting wet this winter.

Yasam alanlarinizda
sanat eseri niteliginde
kullanabileceginiz
glneyin sanatkarlarinin
Osmanl desenli, kaftan
bicimli el yazmalar:
Rooms’tan size...

The Ottoman themed,
caftan shaped hand
written scrolls of
southern artisans, which
you can use in your
living spaces as works
of art, and lighting
fixtures from the world
famous Murano Island
are striking for their
dazzling colors.




HEDIYE

MAKE A DIFFERENCE
WITH AKiDE BUKET

A_\k_ide Buket offers you elegant and de-
licious bouquets by combining the fi-
nest quality ingredients with the most
special designs. Offering a new alter-
native for those who choose to be dif-
ferent in our country where the con-

Vt_antional ways of sending flowers and
gifts is changing, Akide Buket is avery
special gift brand that is sure to be re-
membered for a long time for its ele-
gance and deliciousness. Akide Buket
allows you to offer your loved ones a
visual feast while leaving unforget-
table flavors on their palates. These
bouquets dominated by rock candies
| . each color of which contains a different
AKIDE BUKET ILE FARK YARATIN [
l ods and innovative flavors, present an
| ' o “ . . . ideal gift idea to be sent for special oc-
Akide Buket size en kaliteli malzemelerle, en 6zel tasarimlar bir araya getirerek sik ve lezzetli bu- casions like birthdays, new births, or
ketler sunuyor. Klasik cicek ve hediye génderme anlayisinin degistigi tilkemizde, farklilasma yo- mother’s day celebrat;ons ’
luna gidenlere yeni bir alternatif olusturan Akide Buket, siklig1 ve lezzetiyle uzun stire hatirlanacak .
cok ozel bir hediye markast. Akide Buket, sekerli, cikolatali ve lokumlu buketleriyle sevdiklerinize
hem gorsel bir s6len sunmanizi hem de damaklarda unutulmaz tatlar birakmanizi saghyor. Her
renginde farkli aromalar bulunan, geleneksel usuller ve yenilikci tatlarla hazirlanan, akide se-

A

www.akidebuket.com.tr

kerlerinin yogunlukta oldugu bu buketler, sevdiklerinizin dogum gtinlerinde, bebek dogumla-
rinda ya da anneler gtnii gibi 6zel giinlerde géondermek icin ideal bir hediye anlayis1 sunuyor. h “
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BurberryBody liiks ve yenilenmis notalarin
kisisel bir bilesimi. Odunsu kasmir, kremsi
vanilya, sehvetli kehribar ve misk ise bu essiz
ve bastan cikarict kokunun temel notalarini
olusturuyor.

B AL E N C IAGA An individual composition of luxurious

ir zaman yanlarndan ?‘Y‘ramadlklan canta markast and fresh notes - Burberry Body. Base
vazgecilmez olacak. notes of this unique and sensual frag-
d can never part with rance are woody cashmeran, creamy va-
nilla, seductive amber and musk.

. et ve hic b
12 en cok énem verdikleri ve hi¢ ir 721
Kadmlan ene Balenciaga yeni modelleri ile bir kez daha

e about the most, an
ciaga, the brand of handbag that women ca.r bou
Balenciad will be indispensable yet again with its new models.
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Brian Atwood markasiin 2010-11
sonbahar/kis ayakkabi koleksiyonunda
yer alan bootie modelleri tasarim ve
malzeme kalitesinde yarattig

farklilik kadar, zarif ve seksi
topuk tasarimi ile de dikkat
-\““‘-\-\.\_\ cekiyor.
e Bootie models
included in Brian
Atwood's 2010-11
Fall/Winter footwear
collection stand out
with their distinction
in the design of their
styles and the
quality of their
materials, as well
as their elegant
and sexy
heel design.

Balenciaga'nin erkekler icin tasarladig1 Messenger
canta, zeytin yesili deriden olusturulmus.

Balenciaga’s Messenger, the handbag
designed for men, is made of olive green
leather.

Kol diigmesi: treticisi Elizabeth Parker, gtimtis ve
gtmis kaplama tizerine degerli taslar ile
Ingiltere’de tasarlandi.

Fular: yiin agirlikh olmak tizere italya

Como’da La Misura i¢in tasarlandi.

Kravat: Milano’da Gierre firmasinda tamamen el
isciligiyle % 100 ipek kumaslar ve yiin astardan
olmak tzere el dikisiyle ve sadece 2’ser adet
olarak L.a Misura icin hazirlandi.

Cufflinks: by Elizabeth Parker, designed in
the UK with precious stones on silver and
silver coating.

Wooly scarf: Designed in Como, Italy for La
Misura.

Necktie: Purely handmade, made of 100%
silk fabric and wool lining by Gierre in Milan,
prepared for La Misura with only two of each.




RIMOWA VALIZLER,
BEYMEN'DE

Liiks kategoride valiz denilince akla ilk gelen markalardan Rimo-
wa, Beymen Blender’larda yerini aldi. Rimowa valizler degisik mo-
delleriyle her tarza hitap ediyor. Aliiminyum ve polikarbondan tire-
tilen Rimowa valizler, saglamlik ve hafifligiyle tercih sebebi olurken,
sade ve sik tasarimiyla da goz dolduruyor. Lacivert, gri, bordo ve bej
renklerde; biiytik, orta ve kabin boylariyla seyahatlerin vazgecilmezi
olan Rimowa valizler, Hollywood yildizlarinin da tercihi oluyor.

‘RIMOWA” SUITCASES AT BEYMEN

Liiks kategoride valiz denilince akla ilk gelen markalardan
Rimowa, Beymen Blender’larda yerini aldi. Rimowa valiz-
ler degisik modelleriyle her tarza hitap ediyor. Aliiminyum

ve polikarbondan iiretilen Rimowa valizler, saglamlik ve ha-
fifligiyle tercih sebebi olurken, sade ve sik tasarimiyla da
g6z dolduruyor. Lacivert, gri, bordo ve bej renklerde; bii-
yiik, orta ve kabin boylariyla seyahatlerin vazgecilmezi olan
Rimowa valizler, Hollywood yildizlarinin da tercihi oluyor.
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Ralph Lauren
Messenger, siyah
deri ve iki saph
olarak tasarlanmas.
Ralph Lauren
Messenger was
designed in black
leather and two
handles.

Ayakkabi ve canta sektérintin ltiks ve
bir o kadar da zevkli grubundan
Giuseppe Zanotti, yeni sezonda
kadinlar icin oldukca sik ve rahat
modeller olusturdu.

Guiseppe Zanotti, the
luxurious and elegant group
in the footwear and
handbag industry, has
created quite chic and
comfortable models
for women in the
new season.
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Mutfak aksesuarlarinda iddiali olan Muji'nin
buhar kaplar1 saghikli beslenme icin ideal.
Steam containers by Muji, an ambitious name in
kitchen accessories, are ideal for healthy eating.

Farkli renklere sahip Hunter ¢izmeler, bol yagis alan 1ngiltere’de

oldugu kadar Ttirkiye’de de ¢cok moda.

GIFT

Turkey as in the UK where it rains often.

Hunter boots in various colors are as fashionable in
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INTERVIEW

BU TOPRAKLARIN MUZIGINI SEVDIGINI BELIRTEN SEVVAL SAM'IN EN SON IMZA
ATTIGI ALBUM, ARABESK SARKILARDAN OLUSUYOR. SAM, ARABESKIN SADECE BIR
MUZIK DEGIL, AYNI ZAMANDA SOSYOLOJIK BIR OLGU OLDUGUNU SOYLUYOR.
INSANLARIN ARABESK MUZIGE ONYARGIYLA BAKTIGINI DILE GETIREN SAM, “O
YASAM TARZINI KENDILERINE YAKIN BULMAYAN VE ELESTIREN INSANLAR, ONUN
TEMSIL ETTIGI MUZIGE MESAFELI YAKLASTI. MUZIGIN BIR SUCU YOK...” DIYOR.

‘HER MUZIK LK CIKTIGI

/AMAN MASUMDUR’

Gosteristen ve ¢cok kalabaliktan hoslanmadigini
belirten Sevval Sam, her seye sahip oldugumuz
ya da sahip olabilme ihtimalimizin oldugu bu do6-
nemde, mutlulugu sadece ve sadece daha kui¢iik
seylerde aramamiz gerektigini distintiyor. Azla
yetinmeyi 6grenmemiz gerektigini, bunun da sa-
deligin baska bir karsilig1 oldugunu belirten Sev-
val Sam ile sicak, icten ve her telden sohbet ettik.

Unlii bir sanatc1 annenin kizi olmak sanat yasa-
mimzda sizin icin avantaj m1 dezavantaj mu
oldu?

Bir acidan bakildiginda avantaj diger acidan ba-
kildiginda ise dezavantaj. Tek basina ayaklarmin
tzerinde durmak isteyen bir cocuk i¢in anne ya
da baba golgesi zordur. (Hele ki benim annem
gibi miizik tarihimizdeki en ytiksek citalardan bi-
riyse.) Bir yandan stirekli mukayese edilebilirsi-
niz. Hatta eger bir de sanatla ugrasiyorsaniz sa-
dece onlarin sohretinden yararlandigimz da dii-
suniilebilir ki en zoru burasidir. Sirf bu yiizden
1-0 maglup baslamigsinizdir. Ote yandan sahip
oldugunuz bircok seyi onlardan almssinizdir. Ha-
yata karsi durusu, yeteneginizi, fiziksel 6zellik-

lerinizi vs. Benim icin de béyle bir durum s6z ko-
nusu oldu bir donem. Kendimi ispat etmem ko-
lay olmadi. Bugtin kendi basina ayaklar1 yere sag-
lam basan, ne yaptigini bilen biri olmak icin an-
nemden aldiklarimi avantaj olarak gérmemle bir-
likte, bu durumun dezavantaj tarafini da yine
onun Ogrettikleri ile avantaja cevirdigimi diisi-
niyorum.

Miizik yasamina nasil adim attimz?

Ben ashnda on bes yasimdan beri sarki soyli-
yorum. Milliyet gazetesinin liselerarasi mtizik ya-
rismalarinda yer aldim. Reklam cingillar1 yaptim.
Uzun bir stire reklam muzikleri derken...

En cok da Nejat Isler ile oynadigimz Giilbeyaz
dizisinde sarki séylediniz sanirim.

Kazim Koyuncu muiziklerini yapmisti o dizinin.
Baz1 boliimlerde oynadi da. Tk olarak o dizide
Karadeniz tirkilerine sicaklik hissetmeye bas-
ladim. Kazim’la tanmistiktan sonra Karadeniz
tarkdleri benim icin anlam kazandi. Dizide
tarkiiler soyleyince insanlar benim Karadenizli
oldugumu zannetti. O giizel aranjmanlardan son-

ra benden Karadeniz tiirktileri beklentisi olus-
tu. Bu benim i¢in yapacagim muzigin baska bir
versiyonuydu. Bunu zemin olarak alamazdim.
Kendimi yakin hissettigim miizik alaturkaydi.
Radyo programi yapmistim ve tas plak kayitlar:
¢aliyordum. Bu benim icin bir egitim stireci gi-
biydi. Ben bu topraklarin miizigini ¢ok seviyo-
rum. Hem sounda daha yakinim hem de girtlak
olarak. Ses rengi, tavir ve iislup acisindan da. O
yuzden Klasik Ttirk Miizigini zemin olarak sec-
tim kendime. Ciinki onun tizerine neyi insa et-
sem olurdu. Epeyce de ses getirdi. Hala satan bir
albtim Sek. §Tek bir tezin sarkicist olmayacak ka-
dar farkli miizikler dinliyorum. Sonra da arabeski
yapmak istedim.

Arabesk algisimi de farkhlastirdiniz sanki...
Arabesk sadece bir miizik degil. Sosyolojik bir
olgu. Dolayisiyla insanlar o miizige onyargiyla ba-
kiyor. O yasam tarzini kendilerine yakin bul-
mayan ve elestiren insanlar, onun temsil ettigi
muzige mesafeli yaklasti. Mizigin bir sucu yok
bu anlamda. Her muzik ilk ¢iktig1 zaman ma-
sumdur.

“‘EACH MUSIC IS INNOCENT WHEN IT IS FIRST CONCEIVED”

THE LATEST ALBUM BY SEVVAL SAM WHO VOICES HER LIKING OF THE MUSIC OF THESE LANDS, CONSISTS OF ARABESQUE
SONGS. SAM SAYS ARABESQUE IS NOT MERELY A STYLE OF MUSIC, BUT A SOCIOLOGICAL PHENOMENON. STATING THAT PEOPLE
ARE PREJUDICED AGAINST ARABESQUE MUSIC, SAM SAYS, “PEOPLE WHO DO NOT FIND THAT LIFESTYLE CLOSE TO THEIRS, AND
WHO CRITICIZE IT HAVE BEEN DISTANT TO THE MUSIC REPRESENTED BY THE LIFESTYLE. THE MUSIC IS NOT TO BLAME."

Saying she does not like pretensions and large crowds, Sevval Sam
thinks we should seek happiness only and only in smaller things, in this
age where we have everything or we could possibly have everything.

We had a warm, earnest conversation on many subjects with Sevval
Sam, who says we should learn to be content with little, and that this
is another form of austerity.

Has being the daughter of a famous mother an advantage or a di-
sadvantage for you in your artistic life?

From one aspect it is an advantage, and from another it is a disad-
vantage. For a child who wants to stand on her own two feet, the sha-
dow of a mother or father is difficult. (Especially if it is one of the hig-
hest bars in our music history, as my mother.) On the one hand, you
are constantly subjected to comparison. Especially if you are working

in art, people might think you are solely benefiting from their fame, which
is the hardest of all. For this reason alone, you start behind. On the
other hand, you have inherited a lot of what you have from them. Your
stance against life, your talent, physical features, etc. For a while this
was the case for me too. It was not easy for me to prove myself. Whi-
le | see the things | got from my mother as an advantage in being so-
meone who stands firmly on her two feet, and who knows what she is
doing today, | think that | have transformed the disadvantages of this
situation to advantages thanks to what she taught me.

How did you embark on a life of music?

In fact | have been singing since | was fifteen. | took place in Milliyet
newspapers high school music competitions. | sang jingles. After a long
time of singing jingles...
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1 think you sang the most in the TV Seri-
es Giilbeyaz in which you starred along
with Nejat isler.

That series' musical score had been com-
posed by Kazim Koyuncu. He also acted in
some episodes. | began to feel warmth to-
ward folk songs of the Black Sea for the first
time in that series. After meeting Kazim, folk
songs of the Black East took on meaning for
me. When | sang the folk songs in the seri-
es, people thought | was from the Black Sea
region. After those lovely arrangements, pe-
ople began to expect Black Sea folk songs
from me. For me, this was another version
of the music | would make. | could not take
it as a basis. The music I felt close to was
classical Turkish music. | had done a radio
show, and was playing gramophone re-
cords. This was like a learning process for
me. | love the music of this land. | am closer
to its sound, | am also close to it in terms of
my voice box. In terms of tone color, attitu-
de, and style as well. For that reason, | cho-
se Classical Turkish Music as a base. Be-
cause | could have nuilt anything on it. It
made quite an impact too. Sek is an album
that still sells. | listen to too diverse musical
styles to be the singer of a single thesis. La-
ter | wanted to do arabesque.

It appears you have changed the per-
ception of arabesque as well...
Arabesque is not just a music. It is a socio-
logical phenomenon. Therefore, people are
prejudiced against the music. People who
do not find that lifestyle close to theirs, and
who criticize it have been distant to the mu-
sic represented by the lifestyle. In this sen-
se, the music is not to blame. Each music is
innocent when it is first conceived.

What kind of reaction did you get from the
people around you when you decided to
make an arabesque album?

| did not get negative reactions from those
who really knew me, but some of my fellow
artists made a great protest, some even said,

Arabesk albiimii yapmaya karar verdiginizde cev-
renizden nasil tepkiler geldi?

Beni gercekten taniyanlardan olumsuz tepki gel-
medi ama bazi sanat¢i dostlarim ¢ok buyiik tep-
ki gosterdiler, eger arabesk yaparsan bir daha
calmay1 birak, gérismem bile diyenler oldu.
Bence muzikal olarak dislamaktan ziyade, sos-
yal bir olgu olarak dishyorlar o kisiler arabeski
ve bu da ayrimciligin baska bir ¢esidi. Ashinda
birbirinden farkl sarkilar. Ama tabii ki benim
yorumumla.

Albiimii hazirlarken arabesk dinlediniz mi yok-
sa uzak m1 durdunuz?
Ne asir1 dinledim ne de uzak kaldim. Sarkilarin

asil sahiplerinden ¢ok dinlemedim, neticede ¢ok
etki altinda kalmak istemedim. Sarkilar1 6gren-
dim ve bir an 6nce soéyledim. En sade en has en
masum halleri olsun istedim. Sarkilar o kadar ye-
terli ki ekstradan bir sey koymaya gerek yoktu.

Peki bu albiimlerin devam gelecek mi?

Tabii ki gelebilir. “Karadeniz”e emin degilim ama
digerlerinin devami gelebilir. “Sek 2”7, “Has
Arabesk 2” ya da bambaska bir sey olabilir. Her
sey olabilir. Benim muzik rtzgarim nerden
eserse...

Kendinizi miizik yolculugunun neresinde gé-
riiyorsunuz?

Ben kendimi bir tekamiil yolculugunda gori-
yorum. Yaptigim isleri de bu yolculuga hizmet
eden unsurlar olarak addediyorum. Yasadigim
olaylar senaryo, insanlar figtirasyon, mekanlar
dekor... Hicbir seyi fazla abartip kendimize mal
etmemek gerektigini diistiniyorum. Yitksek ve
sonsuz bir sanatin elcileriyiz. Kanal acildiginda
biz sadece aradan cekiliyoruz. Iste 0 akma ha-
linin hazzin1 doyasiya yasadigimiz icin sansh el-
cileriz

Sosyal sorumluluk anlaminda duyarh oldugu-
nuzu biliyoruz. Bu tiir projelerde yeteri kadar
yer aldigimzi diisiiniiyor musunuz? Bunlar sizi
ne kadar mutlu ediyor? Onemsediginiz, icinde



if you do arabesque, | will not even see you, let
alone play for you. | think those people ostra-
cize arabesque as a social phenomenon rat-
her than musically, and this is another versi-
on of discrimination. In fact the songs are qui-
te different from each other. But naturally with
my interpretation.

Did you listen to arabesque while you were
preparing the album, or did you stay away?
I neither listened to it excessively, nor stayed
away from it. | did not listen to songs from the-
ir original singers alot, | did not want to be in-
fluenced too much. | learned the songs and |
sang them immediately. | wanted the simplest,
and most innocent versions of the song. The
songs are so sufficient, there was no need to
put in anything else.

Will there be more of these albums?

Naturally, it is possible. | am not sure about “Ka-
radeniz,” but there may be more of the others.
It could be “Sek Volume 2”, “Has Arabesk Vo-
lume 2” or something else entirely. It could be
anything. Wherever my musical wind blows...

Where do you see yourself in the musical
journey?

| see myself in a journey of evolution. | see the
things | do as elements that serve this journey.
My experiences are the scenario, the people
are the extras, the places are the set... | think
we should not exaggerate or internalize anyt-
hing too much. We are the ambassadors of
high and eternal art. We merely stand aside
when the channel opens. We are lucky am-
bassadors precisely for experiencing the de-
light of this state of flow to the fullest.

1 know that you are conscientious in terms
of social responsibility. Do you think you
have taken part in such projects enough?
How happy do these things make you? Is
there a project you care about, that you
want to be a part of?

I try to take part, as much as | can. My priori-
ties are the environment, education, and eth-

yer almak istediginiz bir proje var m1?
Elimden geldigince yer almaya calistyorum. Has-
sasiyet duydugum oncelikli konular; cevre, egi-
tim ve etnik farkhiliklar. Bu konularla ilgili bir-
cok projede yer aliyorum zaten.

Televizyondan tamamen uzaklastimz diyebilir

miyiz artik? Bu bilincli bir tercih midir?

Evet. Su andaki dizi kosullarini kaldirabilecek

cosullarda ca-
hvetti. Cok

yasi gectim sanirim. O insants

lisamiyorum. Televizyon isi beni r
yoruldum. Bos: c
Dogru kesisme

er zaman olmus, n“S
Baba”, “Gulbeyaz” dogru kesismeydi ama bu her
zaman olmuyor. Zaten insani kosullarda calis-

nic differences. | am already a part of many pro-
jects on these matters.

Can we say that you have completely mo-
ved away from television? Is this a consci-
ous choice?

Yes. | think | am past the age where | can cope
with the current conditions of TV series. | can
not work under those superhuman conditions.
The work of television ruined me. | was exha-
usted. | see it as lost labor. The right mix does
not always happen. “Siiper Baba” and “Giil-
beyaz” were the right mix, but this does not
happen all the time. You can not work at hu-
man conditions anyway. So, may be a sit-com
or something. | like comedy. The job that | was
first entirely pleased with was the film “Siyah
Beyaz”.

You have a son. As a mother, how does Sev-
val Some tend to him, how do you spend
time with each other?

| am his friend in intellect. We have very spe-
cial conversations on life. When we are to-
gether, we speak of everything, as it is bet-
ween my mother and me. We have a good
mother and son relationship. We are a mother
and son who express their feelings to one
another, who says ‘I love you,’ to each other
often, who have fun together, yet who can be
in conflict at times. | do not think | am a very
good mother. | put in work, | try to be un-
derstanding, patient. | give the great majority
of the time that is left to me from work to him.
Because he is very precious to me. Further-
more, | am raising an individual. His every mo-
ment, every millimeter, every second is very
important for me.

What are the things you like to do outside
of work?

| like tranquility. | like to be alone. We have a
gang, a gang of girls. My friends of 17 to 24 ye-
ars, | like to be with them. | like some routines.
Sometimes | can like seeing the same faces
at the same place. Other than that, | am not
very social.

miyorsunuz. O ylizden sitcom falan olabilir bel-
ki. Komediyi seviyorum. Ilk defa icime sinen is

Siyah Beyaz filmi oldu.

Bir oglunuz var. Sevval Sam bir anne olarak
onunla nasil ilgileniyor, birlikte nasil vakit ge-

ciriyorsunuz?

Ben onun zihin dostuyum. Hayatla ilgili cok 6zel
sohbetlerimiz oluyor. Birlikte oldugumuzda ayni

annemle ben gibi her seyden konusuyoruz
bir anne-ogul 111%1\111117 var. Duwrulanm b
rine ifade eden, siklikla birbiri
soyleyen, bunu dile getirebilen, birlikte eg

bazen anlasmazliklar da olabilen bir anne-og

luz. Ben cok iyi bir anne oldugumu diis

INTERVIEW

1 gostermeye cahsl rum. Isimden geriye
lan zamanimin ¢ok biiytik bir cogunlugunu ona
veriyorum. Ctinkii o benim icin ¢cok kiymetli. Ay-
rica ben bir bire jorum. Onun her ani,
her milimetresi, her saniyesi cok énemli benim
icin.

Is disinda yapmaktan hoslandiginiz neler var?
Stikuneti yorum. Yalniz kalmayi seviyorum.
Bizim bir Cetemw var, kiz cetesi. l 7 ila 24 yillhik
dostlarim, onla - arada olmayi seviyorum.
Baz rutinleri s orum. Ayn1 yerde ayni yulz-
leri gérmeyi sevebiliyorum bazen. Onun hari-
cinde pek sosyal sayitlmam.
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BEBEK'TEKI YENI ADRESINIZ

CHILA

SABAH KAHVALTISINDAN BASLAYIP AKSAM YEMEGINE DE KALMAK ISTER
MISINIZ? SIK BIR YEMEK ESLIGINDE AYNI ZAMANDA MAG KEYFINI DE YASAMAK?
YA DA IS CIKISI ESSIZ BOGAZ MANZARASINA KARSI DOSTLARINIZLA COK OZEL

BIR KOKTEYL YUDUMLAMAK? ARADIGINIZ HER SEY BUNDAN BOYLE SADECE
CHILAI'DA.



YOUR NEW
ADDRESS IN
BEBEK

WOULD YOU LIKE TO START
WITH BREAKFAST AND STAY
FOR DINNER TOO?
EXPERIENCE THE PLEASURE
OF WATCHING A GAME TO
THE ACCOMPANIMENT OF AN
ELEGANT MEAL? OR SIP A
VERY SPECIAL AFTER-WORK
COCKTAIL WITH YOUR
FRIENDS, FACING THE
UNRIVALLED VIEW OF THE
BOSPHORUS? FROM NOW ON,
EVERYTHING YOU SEEK CAN
BE FOUND ONLY AT CHILAI.

Chilai that derives its name from the ol-
dest known name of its neighborhood,
and enjoyed great popularity among its
fans since the day it opened as a part of
the Angel Group, offers music you can
hear nowhere else, delicious and diffe-
rent menu alternatives, its entertainment
that is complemented with elegance and
the splendid view of Bebek all in one.

A different surprise, a brand new
suprise on each floor

Chilai that houses all of the colors,
energy and pleasure of Istanbul, and
welcomes its guests with a different op-
tion on each floor, the bistro&lounge,
fine-dining, sushi bar, Godiva chocola-
te and art gallery gives Bebek a brand
new excitement and dynamism.

While natural textures and wood domi-
nate the bistro&lounge area with minimal
touches within the concept created by
Mahmut Anlar; a sombre and elegant
ambiance is created with leather chairs
and wallpaper on the fine dining floor,
blending the urban lifestyle of Chilai with
a warm atmosphere.

PLACE

ngel Group buinyesinde, ismini semtin bilinen en eski adindan alan ve acildig1 gtinden bu yana
hayran kitlesi tarafindan biytik ilgi géren Chilai, hicbir yerde duyamayacaginiz muzikleri, bir-
birinden lezzetli ve farkli menti alternatifleri, siklikla buittinlesen eglencesi ve Bebek’in muhte-
sem manzarasini bir arada sunuyor.

Her katta farkh bir siirpriz, bambaska bir heyecan

Istanbul’un tiim renklerini, enerjisini ve keyfini icinde barindiran ve bistro&lounge, fine-dining,
sushi bar, Godiva ¢ikolata ve sanat galerisi olmak tizere konuklarini her katta farkli bir secenekle
karsilayan Chilai, Bebek’e yepyeni bir heyecan ve dinamizm katiyor.

Mahmut Anlar’in yarattigi konsept cercevesinde bistro&lounge alaninda minimal dokunuslar
ve dogal dokular ile agirlikli olarak ahsap karsimiza cikarken, fine-dining katinda ise deri kol-
tuklar ve duvar kagitlari ile agir ve sik bir ambiyans yaratilarak Chilai’in kentli yasam tarz1 sicak
bir havayla birlestiriliyor.
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Chilai’in Executive Chef’i Hazer Amani 6nciiliigiinde hazirlanan menii, enfes tatlar1 ve de-
nenmemis alternatifleri ustaca bir ahenkle bir arada sunarak sabah kahvaltisindan aksam ye-
megine uzanan muhtesem bir deneyim yasatmak icin konuklarini bekliyor. Damak tadindan
6duin vermeyenler icin tasarlanmis lezzetlere iki ytize askin sarap secenegi bulunan genis sa-
rap kavindan sececeginiz tatlar eslik ediyor. Chilai’in mentlerinde agirlikli olarak dinya lez-
zetleri goze carpiyor. Her katin konseptine 6zel dekorasyon ve menii olusumun yani sira, 6zel
is toplantilar1 yapabileceginiz, davetlerde kapatabileceginiz veya rahatca mag¢ yayinlarini iz-
leyebileceginiz sanat galerisi ve sushi bar’in bulundugu birinci kat ve sik aksam yemekleri-
nizi muhtesem deniz manzarasina kars1 yiyebileceginiz fine-dining boliimii ile tercihiniz ne
olursa olsun Chilai sizi biiytisiine eslik etmeye davet ediyor.

Hem keyif hem eglence bir arada!

Chilai’in muizik koordinatérliagint tstlenen, son yillarin buytk begeni toplayan ismi D] Do-
gus Cabakcor, lounge, chillout, jazzy house, deep ve funky house tarzi miiziklerini eglence-
li tarz1 ile birlestirerek mekana farkli durusuyla yeni bir enerji katiyor. Chilai’in farkli kon-
septlerine ve atmosferine uygun sekilde, Dogus Cabakcor’un 6zenle sectigi miuizikler kahv-
altidan geceye kadar konuklara keyifli dakikalar vaat ediyor. Sik dekorasyonu, farkl tarzi, si-
cak atmosferi ve her zevke hitap eden lezzetleri ile Chilai sevdiklerinizle yenilecek yemekle-
rinizin gézde adresi olacak.
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The menu prepared under the leadership of Chilai’s Executive Chef, Hazer Amani offers succulent flavors and untried alternatives in master-
ful harmony, awaits its guests to give them a spectacular experience ranging from breakfast to dinner. Fine wines you can choose from an ex-
tensive cellar comprising nearly two hundred wine options accompany delicacies that have been designed for those who do not make com-
promises on their palates. Chilai’s menus are dominated by examples of world cuisine. In addition to the distinct styles of decoration and me-
nus that are excusive to the concept of each floor, the first floow that includes an art gallery and sushi bar, where you can have your private
business gatherings, have exclusive access your guests for receptions, or watch games in comfort, and the fine dining section where you can
take your chic evening meals against the spectacular views of the sea, Chilai invites you to accompany its magic, whatever your preference.

Pleasure and entertainment, together!

Chilai’s Musical Coordinator, DJ Dogus Cabakcor who has enjoyed great admiration in recent years imbues the space with fresh energy thro-
ugh his different poise, blending lunge, chillout, jazzy house, deep and funky house tracks with his entertaining style. In harmony with the
distinctive concept of Chilai, the tracks carefully selected by Dogus Cabakcor promise guests a pleasurable time from breakfast until night-
time. With its elegant decoration, distinctive style, warm atmosphere and flavors to suit all palates, Chilai will be the popular address for me-
als with your loved ones.
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CROWNE PLAZA HOTEL ISTANBUL
ASIA ICINDE YER ALAN SERENITA
FITNESS & SPA KULUBU’'NDE
GUNUN STRESINi ATACAK VE
BOYLECE SADECE BEDENINIZi
DEGIL RUHUNUZU DA
DINLENDIRMIS OLACAKSINIZ...

AT THE SERENITA FITNESS & SPA
CLUB WITHIN THE CROWNE PLAZA
HOTEL ISTANBUL ASIA, YOU WILL
SHARE OFF THE STRESS OF THE
DAY AND REST YOUR SPIRIT AS
WELL AS YOUR BODY...




-

Giiniin yogun temposundan sizi uzaklastirip
hafifleten atmosferi, dinginlestiren
miizikleri & aroma terapi masaj bitki
yaglariyla sizlere keyifli bir ortam sunar.
Uzak Dogulu masorlerimiz esliginde
uygulanan Refleksoloji Masaji, Abiyanga
Shro Abiyanga &Thai masajlar1 yaninda Anti
Seliilit masajimizla da toxinlerden
armabilirsiniz. Health Club; Acik & Kapal
Yiuzme Havuzu, Tirk Hamami- Geleneksel
Thirk Kesesi, Dinlenme Odasi, Solaryum &
Sauna, Kardio, Fitness, Pilates & Vitamin
Bar ile hizmetinizdedir.

PRESENTATION

Offers a pleasant setting with its atmosphere
that moves you away from the day’s busy
tempo, lightening you, calming music and
aromatherapy massage botanical oils. In
addition to the Reflexology Massage, and
Abiyanga Shro Abiyanga&Thai massage
applied by our Far Eastern masseurs, you
can also detoxify with our Anti-Cellulite
massage. The Health Club is at your service
with an Outdoor & Indoor Swimming Pool,
Turkish Hammam - Traditional Turkish Scrub,
Resting Room, Solarium & Sauna, Cardio,
Fitness, Pilates & Vitamin Bar.
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BELVEDERE'DEN FARKLI TATLAR

VIA PORT CROWNE PLAZA ISTANBUL ASIA BUNYESINDE HIZMET VEREN BELVEDERE RESTAURANT'IN
MUTFAGI UNLU SEF LEVENT ARSLAN'IN HUNERLI ELLERINE EMANET...

VIA PORT alisveris merkezinin tam ortasinda konuslanan otelin blinyesinde yer alan Belvedere Restaurant & Bar gerek mimarisiyle ve gerek
sundugu degisik yemeklerle farkin1 hemen belli ediyor. Belvedere Restaurant’a girdiginiz andan itibaren klasik Selcuklu cizgisinin son derece
akillica ve pratik bir sekilde modernize edildigini fark ediyorsunuz. Altin varaklarla stislenmis tavanlar ve kismen Osmanli motiflerinin
kullanildig1 duvarlara baktiginizda ise ge¢misle bugtintin ince ince islenerek harmanlanmis oldugunu gortyorsunuz.

DIFFERENT TASTES
FROM BELVEDERE

KITCHEN OF BELVEDERE RESTAURANT,
OFFERING SERVICE IN VIA PORT CROWNE
PLAZA ISTANBUL ASIA, IS ENTRUSTED TO

THE FAMOUS CHEF LEVENT ARSLAN'S

TALENTED HANDS...

Belvedere Restaurant & Bar, located in the hotel deployed
just in the center of VIA/PORT shopping mall, shows its
difference both with its architecture and with its different
taste offers. As of your first step in Belvedere Restaurant,
you realize that the classic Seljuk line has been modernized
in an ultimately clever and practical manner. When you look
at the ceilings decorated with gold foils and the walls partially
decorated with Ottoman motives, you can see the detailed
mixture of past and present.




Tavada kizartilmigs deniztaragi, molekiler garni egliginde

Malzemeler: 3 adet deniztarag), saze ispanak, havug puresi, siyah zeytin puresi, siyah (zim puresi

Yapillisi: Sizma zeytinyaginda tuz ve degirmen biberle tatlandirdigimiz deniz taraklarini tavada iki tarafi pisene
kadar kizartalim, sote yaptigimiz 1spanaklari ptre haline getirdikten sonra servis tabagina yerlestirelim ve
Uzerine deniz taraklarnini dizelim. Yaninda molekuler garnileri (havug havyari, Gzim havyari ve zeytin havyari)

serpistirerek servis edelim.
Fried scallops with a side of molecular garnish

Ingredients: 3 scallops, fresh spinach, pureed carrots, pureed black olives, pureed black grapes
Directions: Let us fry the scallops which we have seasoned with salt and freshly ground pepper in extra-
virgin olive oil in a pan until they have browned on both sides, then place our sautéed and pureed spinach
on the serving plate and arrange the scallops on the spinach. Decorate by scattering the molecular garnish
(carrot caviar, grape caviar, and olive caviar) and serve.

Havucg havyar

Malzemeler 1. kisim: 2,5 gr aljinat, 400 gr havug puresi, 50 gr seker surubu, 50 gr su

25 gr limon suyu. TUum malzemeyi birbirine iyice karistinp.

Malzemeler 2. kisim: 1000 gr su, 10 gr kalsiyum klorUr igerisine yukaridaki karisimi bir hijyenik sirnga yardimi
ile tane tane sikarak havyarlarimizi elde ederiz, 30 saniye kadar sonra havyarlar klortrlli sudan normal suya

alip istediginiz zaman servis edebilirsiniz. - -
Making the carrot caviar

Malzemeler 1. kisim: 2.5 g of alginate, 400 g of pureed carrots, 50 g of sugar syrup, 50 g of water, 25 g of
lemon juice. Mix all ingredients well and.

Malzemeler 2. kisim: 1000 g of water, 10 g of calcium chloride, we prepare our caviar by injecting the
above mixture in each caviar using a hygienic syringe. We can transfer the caviar from the chloride water to
regular water after 30 seconds, and serve at our convenience.

PRESENTATION

Siyah Uzim havyari

Malzemeler 1. Kisim: 2,5 gr aljinat, 400 gr siyah
UzUm puresi, 50 gr seker surubu, 50 gr su, 25 gr
limon suyu. TUm malzemeyi birbirine iyice karistirip.
Malzemeler 2. Kisim: 1000 gr su, 10 gr kalsiyum
klorUr igerisine yukaridaki karnisimi bir hijyenik siringa
yardimi ile tane tane sikarak havyarlarimizi elde
ederiz,30 saniye kadar sonra havyarlar klorGrli
sudan normal suya alip istediginiz zaman servis
edebilirsiniz.

Making the black grape caviar

Malzemeler 1. Kisim: 2.5 g of alginate, 400 g of
pureed black grapes, 50 g of sugar syrup, 50 g of
water, 25 g of lemon juice. Mix all ingredients well
and.

Malzemeler 2. Kisim: 1000 g of water, 10 g of
calcium chloride we prepare our caviar by injecting
the above mixture in each caviar using a hygienic
syringe We can transfer the caviar from the chloride
water to regular water after 30 seconds, and serve
at our convenience.

Zeytin havyari

Malzemeler 1. Kisim: 2,5 gr aljinat, 400 gr zeytin
puresi, 50 gr seker surubu, 50 gr su, 25 gr limon
suyu. TUm malzemeyi birbirine iyice karistirip.
Malzemeler 2. Kisim: 1000 gr su, 10 gr kalsiyum
klorur igerisine yukaridaki karisimi bir hijyenik sirnnga
yardimi ile tane tane sikarak havyarlarimizi elde
ederiz, 30 saniye kadar sonra havyarlan klorGrlt
sudan normal suya alip istediginiz zaman servis

edebilirsiniz.
Making the olive caviar

Malzemeler 1. Kisim: 2.5 g of alginate, 400 g of
pureed olives, 50 g of sugar syrup, 50 g of water, 25
g of lemon juice. Mix all ingredients well and.
Malzemeler 2. Kisim: 1000 g of water, 10 g of
calcium chloride we prepare our caviar by injecting
the above mixture in each caviar using a hygienic
syringe We can transfer the caviar from the chloride
water to regular water after 30 seconds, and serve
at our convenience.




o Iissiz apemtiﬂerle Hos Geldin
o Tecritbeli Seﬁmiziu ozel mentt seq.enekleri & dugun oncesinde menti tadimi

o [Ik Dans Koreografisi

o Ozel Tasarim Dugun Pastast

o Gelin ve Damat’a Sampanya ve Meyve Sepeti & Kahvalti jkramimizin dahil oldugu

o Kral Dairesinde Konaklama

e Beyaz sandalye giydirmeleri, koton masa orealeri, zarif nikah masasl, gelin yolu
stislemeleri

o Dﬁgﬁnfmﬁzfl unutulmaz kalacak fotograf & video cekimi gibi diger hizmetler i¢in
onerilerimizle

o 1500 kisi ve zerinde kapasit.eh Balo Salommmzla, mutluluguna eslik etmek icin
profesy onel ekibimiz sizleri bekliyor-
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WEDDINGs WITH
CROWNE PLAZA ASIA

il with unique aperitifs

* Special menu selection from our €Xperienced Che 1
Wwedding :

* First Dance Choreography l-\
Specially Designed Wedding Cake .h

Accommodation for the Brige and Groom jn the King Suite with complimentary s ‘ “r __\

Champagne, Fruit Basket g Breakfast -

* White dressed chairs, cotton taple cloths,

. decorations

¥ . With our Suggestions for Photo & video sh
Wedding unforgettable

¢ Our Ballroom
attend on you

elegant Wedding table, brida) aisle

oot and other Services that Will render your

with a Capacity of oyer 1500
r happiness.

and our team of Professionals await yoy to
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V12 ZAGATO’NUN SIK, ZARIF VE
AYNI ZAMANDA VAHSI TASARIMI,
YARIS PERFORMANSI VE SAF
ASTON MARTIN TARZI ARASINDAKI
MUKEMMEL DENGEYi YANSITIYOR

ORMAN YORUMUNDA SON NOKTA

PE




CAR

Ingiliz Gireticinin, ikonik tasarimer Zagato ile isbirliginin son eseri olan otomobil, ilk kez 21
Mayis 2011°de Ttalya’da diizenlenen Villa d’Este Concours’ta otomobil severler ile bulustu.
50 y1l 6nce DB4GT Zagato ile baslayan isbirliginin en goéz alic1 projeleri olan V8 Vantage Za-
gato ve DB7 Zagato’dan sonra yaratilan V12 Zagato, Aston Martin ve Zagato iliskisinin 50. y1-
Iinin kutlanmast icin yaratilmis bir model. Aston Martin’in performans yorumunda son nok-
ta olan V12 Vantage’1 temel alan V12 Zagato, tipki ilk otomobil DB4GT Zagato'da oldugu gibi
motor sporlar1 odakli olarak gelistirildi. V12 Zagato’nun sik, zarif ve ayni zamanda vahsi ta-
sarimi, yaris performansi ve saf Aston Martin tarzi arasindaki miikemmel dengeyi yansitiyor.
Yeni V12 Zagato, orijinal DB4GT Zagato’nun giicii ve zarafetiyle harmanlanan gercek stil iko-
nu ruhunun ginimiize uyarlanmis halini temsil ediyor. El yapimi aliiminyum gévdesi ile V12
Zagato, daha 6nce kullanilan panel tekniklerinin saglayamayacagi kadar sik ve kash bir go-
runtime sahip. El isciligi ile kaynaklamis aliminyum yapis1 ve dayanikli yasam kabiniyle As-
ton Martin’in yaklasik 100 yillik el isciligi yetenegi ve tasarim mirasinin Grind. Zagato'nun
vazgecilmez tasarim elementlerinden olan cift kabartili tavan da Zagato'nun tasarim imzasi
olarak V12 Zagato’daki Italyan cizgisini temsil ediyor.

THE ULTIMATE IN PERFORMANCE
INTERPRETATION: THE V12 ZAGATO

V12 ZAGATO’S CHIC, ELEGANT AND FIERCE DESIGN REFLECTS THE BALANCE
BETWEEN RACING PERFORMANCE AND THE PURE ASTON MARTIN STYLE

V12 Zagato, the latest work produced by the collaboration between the British manufacturer with
the iconic designer, Zagato, met automobile enthusiasts for the first time on May 21st, 2011 at
the Villa d’EsteConcours, held in Italy. Succeeding the most striking projects of the collabora-
tion that began with the DB4GT Zagato 50 years ago, the V8 Vantage Zagato and DB7 Zagato,
V12 Zagato is a model that was created to commemorate the 50th anniversary of the relationship
between Aston Martin and Zagato. V12 Zagato that is based on V12 Vantage, the ultimate in As-
ton Martin’s performance interpretation, was developed with a focus on motor sports, as in the
first automobile, DB4GT Zagato. V12 Zagato’s chic, elegant, and fierce design reflects the ba-
lance between racing performance and the pure Aston Martin style. The new V12 Zagato rep-
resents a current take on the spirit of the true style icon, blended with the power and elegance
of the original DB4GT. With its hand made aluminum body, V12 Zagato has an elegant and mus-
cular look that would be impossible with the hitherto used panel techniques. It is the product
of Aston Martin’s hand working skill and design heritage of almost a century with its aluminum
structure and robust cockpit. The double-bubble roof that is an essential design element of Za-
gato represents the Italian line in the V12 Zagato, as the design signature of Zagato.
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KARARLI DURUS, CEVIKLIK
VE PERFORMANS YETENEG]

VANTAGE SERISI ILE OZDESLESEN GOZ ALICI ZARAFET VE
PRATIKLIGI, HEYECAN VERICI BIR DINAMIZM ILE BIRLESTIRIYOR

PURPOSEFUL STANCE, AGILITY;
AND PERFORMANCE
CAPABILITY

ASTON MARTIN’S NEW MODEL COMBINES DYNAMIC EXHILARATION
WITH ALL THE CHARMING FINESSE, BEAUTY AND PRACTICALITY
ALREADY ASSOCIATED WITH THE VANTAGE RANGE.




stris hlsql (ldc ediliyor. Ek ola—

rak, Vantage S’de bulunan S])Olt dudmesl vites demymmm hizlandirilmasini ve otomobilin daha
cevik Ga7 lepkm ver meslm saglayar: ak ‘S” Lzu aklel ini mul\emmel selqlde Vlmmv()) ‘antage S, V8
[ i jor \""m—

Jer goze car pl} or. Yeni Dlndlnll\ Den&e Ix()ntl ol (D@C ) le—
lg;rlayan yeni Hidrolik Fren Yardimi (HBA) ve Hill Star ist (HSA)
O o 8 Vantage icin
ol tutusu arttirildi. Vantage S,

zoz sesini devam ettiriyor. Ye age S, t Aston Martin olarak géze carpiyor, kararh du-
rus, ceviklik ve performans yetenegi 1lC on planda Aracin disinda ise, yeni alcak 6n camurluklar-
da bulunan karbon-fiber hav. 'llan(ln ma 1zgaralar1 motora ve 6n frenlere daha fazla hava akisi sag-
liyor. Genisletilmis riizgarlik otomobilin yol tutusunu biiyik olctide arttiryor. Vantage S’de stan-
dart olarak sunulan yeni 19” V kol jantlara ek olarak, 10 kol hafif metal jant secenegi de bulunu-
yor. Yeni arka camurluk ve yan esikler otomobile daha genis bir gortintim katiyc

Bringing a new dimension to the fluent Vantage driving standards with its driver-oriented features,
the new V8 Vantage S has all characteristics of an Aston Martin... Stable stance, agility; and exceptional
performance capability... The new seven-speed Sportshift™ Il transmission specifically designed
for the new V8 Vantage S, taking advantage of the optimum torque, offers shorter ratios than the
original Vantage’s six-speed Sportshift™ transmission, and 20 percent quicker gear changes. This
allows the driver to have an increased level of control and delivers quicker acceleration and an en-
hanced sporting feel. In addition, the Vantage S features a “Sport” button which quickens the gear
changes and gives the driver a more agile throttle response perfectly characterizing the “S” vari-
ant. The Vantage S epitomizes every attribute of the V8 Vantage and pushes the driver experien-
ce further. It combines dynamic exhilaration with all the charming finesse, beauty and practicality
already associated with the Vantage range. A quickened steering rack ratio, a larger diameter front
brake discs, new springs and dampers, and wider rear wheels stand out for the New V8 Vantage
S. A New Dynamic Stability Control (DSC) system, a new brake module providing Hydraulic Bra-
ke Assist (HBA) and Hill Start Assist (HSA) which provide assistance in emergency situations have
been specifically designed for the New V8 Vantage S. Bespoke tires have been developed with Brid-
gestone to optimize road holding enhancing dynamic feel. As with every Aston Martin, the Vanta-
ge S benefits from its own unique sound with a new exhaust muffler and bypass valve map, crea-
ting a very distinctive and highly vocal exhaust note. The Vantage S is instantly recognizable as a
true Aston Martin, characterized by its purposeful stance conveying its agility and performance ca-
pability. From the front, a new lower front bumper finished in carbon fiber houses a larger air in-
take feeding the engine and front brakes. Extended deck lid provides significantly increased down
force. An optional 10-spoke lightweight forged wheel option is available along with the standard
new 19-inch ‘V’ spoke wheel styles. A new rear bumper and side sills optically widen the car.
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Platin.
Parlak lake
uizerine desenli
baskili kapaklar,
ayna finisajh
paslanmaz celik
tezgah ve servo drive
sistem... Teknik ve
estetigin en iist
noktasi...

Printed motifs on top of
lacquered covers, mirror

finished stainless steel
benches and servo-drive
system ... The summit of
technology and esthetics ...




Mutfak sistemi, sikhik ve sadelik arasindaki miikemmel bir dengeye
ulastyor, miisteri istek ve ihtiyaclar icin genis olanak saglamasi ve
ince sanatsal detaylari ile ev icerisinde mutfagm 6nemli bir rol
almasim isteyen herkes icin miikemmel bir mutfak. Mood Flat Line,
dogal ahsap kaplama ve lake kapak seceneklerinin yam sira modern
cizgisi, modaya uyumlulugu ve gercek Italyan kalitesi ile goz
dolduruyor.

KITCHEN

The kitchen system reaches a perfect balance between chic and
simplicity; it is the ultimate kitchen who want their kitchen to play an
important role in their homes with its fine artistic details and the ability
to meet customers’ needs and requirements. Mood Flat Line is
especially attractive with its natural wood plating and lacquered cover
alternatives, modern lines, trendy properties and its true ltalian
quality.

SCAVOLINI

I *
., L))
.. / 8

Reflex liiks goriintiisiiniin yaninda agirbash bir gériiniim de sunuyor.
Model, sasirtic1 derecede cekici ve kolay yasanabilir mutfaklar
yaratilmasma olanak saghyor. Diger biitiin Scavolini modellerde
oldugu gibi bircok renk ve kompozisyon alternatifi sunabiliyor.
Reflex, Scavolini arastirmalarmin ve deneylerinin miikemmel bir
semboliidiir. Reflex’le birlikte mutfaklar artik sadece servis alanlar1
olmaktan cikip evin genel dekorasyon anlayismin odak noktasi
olmaya basliyor, bunu da tasarim, modiilasyon ve kullanmilan malzeme
ozellikleriyle sagliyor. Ve mutfak, yasam alanmnin icinde yer alan bir
mekan haline doniisiiyor.

Reflex offers both a luxurious and solemn appearance. The model
makes the creation of an amazingly attractive and best-place-to-live
kitchen possible. As it is true for all other Scavolini models, a broad
range of alternatives exists in terms of color and composition. Reflex
is the perfect symbol of Scavolini research and experience. With
Reflex, kitchens are no more conceived as mere service areas but,
on the contrary, become the focus of decoration of the whole house;
something which is achieved with design, modulation and materials
used for these purposes. And the kitchen transforms into a space
that is defined within the living space of the house.
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NOLTE'DEN CEKMECE
VE DOLAP SISTEMLERI

Birbirinden sik mutfak tasarimlariyla ttim diinyada hakli bir tine sa-
hip olan Alman Nolte, Ttrkiye’de actig1 Nolte Home Studio ma-
gazalar zincirinde ttim koleksiyonunu Tturk insaninin begenisine su-
nuyor. Nolte, mutfaklar icin tasarladigi cekmece ve dolap sistemleri
ile de fark yaratiyor. Nolte, modern dolap sistemleri ile gtinlitk mut-
fak yasamina duizen getiriyor. Degisik genislikteki cekmeceli dolaplar,
mutfaginizdaki alandan en uygun sekilde yararlanmaniz i¢in hari-
ka bir firsat yaratiyor.

DRAWER AND CABINET
SYSTEMS FROM NOLTE

Deservedly renowned with its stylish kitchen designs, Nolte of
Germany offers its entire collection in its recently opened Nol-

te Home Studio chain stores in Turkey. Nolte also makes a dif-
ference with its drawer and cabinet systems specifically de-
signed for kitchens. Nolte brings order to your daily kitchen
life with modern cabinet systems. Cabinets with drawers in va-
rious width, provide a great opportunity for you to use every
space in your kitchen optimally.




CEKMECELER
YAVASLAYARAK
KAPANIYOR

88 yillik deneyimi ve gtivenirligi ile musterilerinin ihtiyaclarina yonelik ta-
sarlanan ve gelistirilen Girinler sunan Hifele, Istanbul Dudullu’da bulu-
nan merkez magaza ve stok alanlarini iceren tesisleri ve yurt ¢capinda ko-
numlanan franchise magazalariyla is ortaklarina ve son tiiketiciye daha hiz-
I1 ve verimli hizmet sunmayi hedefliyor. Ttrkiye pazarinda mobilya, kap1
aksesuar ve donanim alanlarinda hizmet veren Hafele, uzman kadrosu ve
sektorde esi bulunmayan 100 binin tizerinde farkh tirinden olusan genis
yelpazesiyle is ortaklariin ihtiyaclarini karsilayacak en uygun ¢oztimleri
tek elden sunuyor. Mobilya, kap1 donanimlar ve aksesuarlart konusun-
da sektor lideri olan Hafele, ¢ag1 yakalayan yenilikci tirtinleriyle yasam alan-
larina performans ve estetik kazandiriyor. Héfele, cekmece ve dolap ka-
paklariin yavaslayarak kapanmasini saglayan donanimlart ile yagsam alan-
laria dinamizm getiriyor; yeni ve tistiin bir teknolojinin konforu en mii-
tevaz1 evlerde bile kendini hissettiriyor.

KITCHEN

DRAWERS SHUT SLOWLY

Héfele which offers products designed and developed to suit the needs
of its customers, with its 88 years of experience and reliability, aims to pro-
vide its business partners and the end consumer faster and more effici-
ent service through its flagship store at Dudullu, Istanbul, its facilities in-
cluding stock areas, and its franchises spread around the country. Ha-
fele which offers furniture, door accessories and equipment to the Tur-
kish market, offers the solutions that are best suited to meet the needs
of its business partners with its expert staff and its peerless and wide ran-
ge consisting of over 100 thousand products. The industry leader in fur-
niture, door equipment and accessories, Hafele brings performance and
aesthetics to living spaces with innovative products that are in tune with
the times. Hafele introduces dynamism in living spaces with its fittings that
allow drawers and cupboards to shut slowly, allowing the comfort of new
and superior technology to be felt even in the most modest homes.

MUJI’de kirtasiyeden kisisel bakim
malzemelerine, mutfak esyalarindan tekstile
kadar bircok tirtin grubu bulunuyor. Mutfak
aksesuarlariyla MU]JI, gtintimiz yasamini yalin,
fonksiyonel bir hale getiriyor.

MUJI offers many product groups from stationary
to personal care products, from kitchenware to
textiles. MUJI makes modern life simpler and
more functional with its kitchen accessories.

MUTFAKTA

MUJI

IN THE KITCHEN
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| CLASSIC LIP PROTECTOR

MOZART'TAN SONRA EN KLASIK,
CLASSIC LIP PROTECTOR!

Blistex Classic Lip Protector - Klasik Dudak Koruyucu SPF 10 du-  Protector SPF 10, 6zel icerigindeki gines koruyucularinin yani sira
daklariizin ihtiyaci olan korumayi ve onarimi her an her yerde sag-  Aloe Vera, E Vitamini, jojoba yag1 ve bal mumu ile dudaklarda mak-
lamaya, giin boyu saghkli ve giizel dudaklara sahip olmaniza yardimer ~ simum koruma ve nem saglamayi destekliyor. Ustelik renksiz for-
oluyor. Rahatlatic1 formiilii ile dudaklarinizi hava kosullarinin tim  mili, yagsiz yapisi ve kolay kullanimi ile erkekler icin de ideal bir
olumsuz etkilerine kars1 da koruma altina alan Blistex® Classic Lip ~ secenek sunuyor.

CLASSIC LIP PROTECTOR!

ather with its soothing formula, supports maximum
with Alove Vera, Vitamin E, jo-
it is also an ideal choice for

la and easy application.

THE BEST CLASSIC AFTER MOZART, THE

tive effects of we:
protection and moisturization in lips
joba oil, and beeswax. Furthermore,
men for its colorless, and oil-free formu

or SPF 10 helps provide the protection

The Blistex Classic Lip Protect
and repair your lips need anyti
you have healthy and beautifu
Protector SPF 10 that also protects

ime and anywhere, and to make sure
| lips all day long. Blistex® Classic Lip
your lips against all the nega-

CILT

PROBLEMLERINI
ESSIZ BIR FIRSAT/
DONUSTURUN

Duinyada cilt bakimina yeni bir anlayis geti-
ren Murad'in en 6zel serileri, her an yaninizda
tastyabileceginiz daha kucik formuyla, daha
avantajli bir firsata déntstii. Daha aydinhik ve
puirtizstiz bir cilt isteyenler icin miikemmel bir
alternatif olurken, ciltteki ton farkliliklarini
azaltmayr destekler, ince cizgileri azaltarak
elastikiyeti artirmaya yardimei olur.

A Beautiful Opportunity
to Try Our Most Popular
Pare Perfecling

ancd Shine Control

TRANSFORM YOUR
SKIN PROBLEMS INTO A
UNIQUE OPPORTUNITY

The most special series of Murad that has
introduced a new concept to skin care in
the world, have become a more advanta-
geous opportunity with their smaller forms
which you can carry with you at all times.
While it is the perfect alternative for tho-
se seeking a more illuminated and smooth
skin, it supports the decrease of skin dis-

g -
Transiomming Sumea

colorations, and helps to increase flexibi- <
lity by reducing fine wrinkles.
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CLINIQUE
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CLINIQUE'DEN
UC ADIMLI BAKIM
SISTEMI

Giizelliginiz icin giivenle atacaginiz ilk adim, temizleme, yani Clinique
sabunlar1. Dermatologlar, cildi sabun kadar hicbir seyin temizlemedigi
inancinda. Clinique’in iki sabunu da dikkat ve itina ile formillendi-
rilmis. Facial Soap Mild, hassas, kuru, ince yapiya sahip ciltleri kurut-
madan temizler. Facial Soap Extra-Strength daha yagh ciltlerin terci-
hidir. Aritict losyonlar (Clarifying Lotion) Clinique’in tinli cilt bakim
sisteminin kalbidir ve her yasta gereklidir. Cilde her yasta daha yeni ve
taze bir gortiintim kazandirir. Aritmadan sonra alttan ¢ikan taze cilt,
nemlendiriciyi en iyi sekilde emmeye hazirdir; Clarifying Lotion’dan
sonra cildinizi Dramatically Different Moisturizing Lotion (Olaganiistii
Farkli Nemlendirici Losyon) ile yumusatin ve nemlendirin.

THREE STEP SKIN CARE SYSTEM
FROM CLINIQUE

The first step you will take with confidence is cleansing, i.e.
Clinique soaps. Dermatologists believe nothing cleans the
skin as well as soap. Both of Clinique’s soaps were formu-
lated with care and meticulousness. Facial Soap - Mild cle-

anses sensitive, dry, and fine skin without drying it. Facial
Soap- Extra Strength is the choice for oilier skin. Clarifying
lotions are the heart of Clinique’s famous skin care system
and needed at all ages. They give the skin a younger and fres-
her look at any age. The fresh skin that emerges after clari-
fication is ready to absorb the moisturizer in the best way;
after the Clarifying Lotion, soften and moisturize your skin
with the Dramatically Different Moisturizing Lotion.
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BEAUTY

JOHN FRIEDA FRIZZ
EASE MIRACULOUS
RECOVERY
STRENGTHENING
CREME MASQUE

Yogun Nemlendirici Besleyici Bakim Maskesi, avokado yagi ve stit pro-
teini ile zenginlestirilmis ve kirilmalar1 dnleyici formtilt ile kuru ve yip-
ranmus saclardaki hasar gérmis bolgeleri onararak, sag tellerinizi giic-

‘lendirmeye, yenilemeye ve beslemeye yardimci oluyor. Saclara derin-

lemesine bir bakim saglayan bu tran ayrica saclar1 elektriklenme ve
kabarma problemine kars1 korumay: da destekliyor.

E
OHN FRIEDA FRIZZ EAS
]MIRACULOUS RECOVERY U
STRENGTHENING CREME MASQU

nd milk protein enriched, anti-breaking

With its avocado oil a

formula the Intensive

que repairs the damaged

u

to strengthen, renew an no )

provides a deep care for your hair also hel
hair against frizzing.

Moisturizing and Nourishing _Care M.as-
d areas of dry and worn hair, helping
rish your hair. This product that
ps to protect the

e
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FRIZZ-EASE.

MIRACULOUS RECOVER!

Strengthening Créme Masque
Rich anti-breakage nourishing créme for
damaged hair caused by excess hea st

'HE RESULT: Strong, silky hair that shines
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GUZELLIK & BAKIM

VICHY'DEN
YENI
INCELTICI
BAKIM!

AQUADESTOCK cift etkili, yapilan testler
sonucunda ilk uygulamadan itibaren
bacaklarda hafifleme hissi veriyor. 28
giinde incelen bel cevresi ve portakal
kabugu gorinimiinde puriizsiziesme, 7.
giinden itibaren gozle goriiniir sonuglar
dikkat cekiyor. Dermatolojik kontroller
altinda test edilmis olan iiriin, yatistirici
ve giiclendirici Vichy termal suyu iceriyor.

NEW REFINING AND
SMOOTHING CARE
FROM VICHY!

Tests have indicated that AQUA
DESTOCK dual action makes legs feel
lighter from the very first application.
Refined waistline in 28 days and
smoothed orange peel skin starting from
day 7 are striking as visible results.
Having been tested under dermatological
control conditions, the product contains
soothing and strengthening Vichy
thermal water.
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HELLO KITTY COSMETICS
TURKIYE DE

Sanrio’nun d('myaca inli ikonu Hello I{illy, bir moda trendinin 6tesinde s

yal bir fenomen, hat-
tim ar ('111161 in oldu-

I renkleri ile Ixa ai tr endun tal\1p ett' 0 arl\ edilirken iir unlenn du\ sal ve ulasll abilir 1tet1 sim-
geledikleri g& “Kittymania” bir moda trendinin 6tesinde Hellc Kitty tutkusunu sosyal bir
fen()men hatm bleldll icin bir hayat bicimine doénustiirtiyor. Hello Kitty, kendi tarzi olan “’Kawai
tarzin1‘*‘ yuz, dudaklar, gozler, tirnaklar ve hatta aksesuarlar icin bile herkese garanti ediyor. Geng
kizlar dudak parlaticilarina asik olacak, tirnaklari icin en parlak oje renklerini s cecekler... Hello
Kitty’yi seven 30’lu yaslar da formiile edilen makyaj serisi ile kars1 konulmaz bakislara sahip olacaklar...

HELLO COSMETICS NOW IN TURKEY

Sanrio’s world renowned icon Hello Kitty has become more than a fashion trend, beco-
ming a social phenomenon, even a way of life... Sanrio’s globally celebrated icon Hello Kitty,
launched its make up series including all products in France. While Hello Kitty appears to
follow the Kawai trend with its special packages, soft touches and vibrant colors, it is also
seen that the products symbolize emotional and accessible elegance. Beyond a fashion
trend, “Kittymania” transforms the passion for Hello Kitty to a social phenomenon, and
for some, a way of life. Hello Kitty guarantees its own “Kawai style” to every one on faces,
eyes, nails, and even in accessories. Young girls will fall in love with its lip glosses, and
choose the most vibrant colors of nail polish for their nails... 30-somethings who love Hel-
lo Kitty will have irresistible gazes with the specially formulated make up series...




BEAUTY

RAREBLOSSOM DAN
BABALAR ICIN URUNLER...

Rareblossom, babalarina canlanmais, daha genc ve saghikl bir cilt hediye etmek
isteyenlere organik erkek bakim trtinlerini 6éneriyor. Dogal tirtinlerden
hoslananlara hitap eden seride; ferahlik veren dus kremi, cay ve selvi bitkisi 6z
iceren el kremi, cildi koruyan ve nemlendiren antiaging krem, hassas goz altlar
icin ideal bakim sunan rhodiola ekstreli g6z kremi bulunuyor.

RE pRODUCTS
FOR FATHERS FROM
RAREBLOSSOM...

i n’s skin
Rareblossom offers organic me

care products
their fathers Wi oy
|°°k|2%va;\r:)d|:zaas natural prf)ducts, the;
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g an anti-aging cream

esS extract, i-2 !
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extract for sensitive under-eye

to those who wish to gift
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skin. Appealing to
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ANINDA KOMPLE HACIM

Armani Eyes to Kill Excess komple hacim veren maskara, carpict, kalicy, siyah, 1slak bir sonucla kir-
pikleri kalinlastirir ve birbirinden ayirir. Acik¢a belirlenen, daha yogun kirpik uclart pervasizca ha-
cim alan kirpiklere karsi en iyi silah. Eyes to Kill Excess maskara cubugunun sirri essiz bir formtil
ile biiytik boy patentli kirpik fircasinin birlesiminde yatiyor.

INSTANT FULL VOLUME

Armani Eyes to Kill Excess full volume mascara, thickens and separates the lashes with a striking, long lasting, black wet finish. The

secret to the Eyes to Kill Excess mascara wand lies in the combination of a unique formula and an oversized patented lash brush. Thanks
to this unique and highly sensitive brush, your lashes will become fuller, and your gaze more meaningful.




SAAT

QUANTUM DAN
DENIZ
TUTKUNLARINA
OZEL

TASARIMLAR

Denizden gelen maceraci ve 6zgiir ruhu,
2011 yaz sezonuna 6zel hazirladig: saatl-
riyle ortaya cikaran Quantum, yeni ko-
leksiyonu ile dikkatleri tizerine cekiyor.
Denizcilik sponsorluklar1 ve siiregelen
hikayesi ile bilinen Quantum yine cok id-
diali modelleriyle deniz tutkunlarina sik
detaylar sunuyor.

SPECIAL DESIGNS
FOR SEA LOVERS

Revealing the adventurous and independent
spirit that comes from the sea with its spe-
cially designed wrist watches for 2011
summer season, Quantum, attracts the at-
tention with its new collection. Quantum, re-
nowned for its marine sponsorships and its
ongoing story, with its stylish models once
again offers chic details to sea lovers.

o T‘ISSDT#&*#
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TISSOT'DAN YENi BIR ZAMAN
MAKINESI “COUTURIER”

Diinyaca tinlii Isvicre saat markast Tissot, Couturier modelinde sofistike tasarim
detaylarin tst diizey materyallerle bulusturuyor. 21 farkli saatten olusan bu yeni
koleksiyon, giintimiiz beklentileri dogrultusunda gelistirilen modern bir siklik anlayisinin
en basarili temsilcilerinden birisi. Bu sofistike “zaman makineleri”, detaylarda
sergiledikleri hassaslik ve ustalik ile Tissot ailesinin klasik tiyeleri arasindaki yerini aliyor.
Tissot Couturier saatleri, zamana olan duyarliliklarinin altini ¢izmek amaciyla 5 farkli
hareket mekanizmas ile ¢esitlendiriliyor.

COUTURIER - A NEW TIME MACHINE FROM TISSOT

Tissot, the world renowned watch brand, meets sophisticated design details with high-end
materials in its Couturier model. The new collection that is composed of 21 wristwatches, is
one of the most successful representatives of a concept of elegance that was developed in line
with today’s expectations. These sophisticated “time machines” claim their place among the
classic members of Tissot family with the precision and perfection they present.

Tissot Couturier wrist watches are diversified with 5 different movement mechanisms to
highlight their sensitivity towards time.
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TAG HEUER

SILVERSTONE

Ismini tnla Silverstone yarisindan alan
TAG Heuer Silverstone, TAG Heuer
tarafindan yeniden yorumlanarak yalnizca
3000 adet uretildi. 1974 yilindaki orijinal
tasarim detaylarina sadik kalinarak tstiin
TAG Heuer teknolojisi ile tretilen model,
vintage ve ikonik tasarimi ile dikkat
cekiyor. Mavi ve kahverengi kadran
secenekleri ve otomatik kronograf
makinesi ile TAG Heuer Silverstone, 50
metre su basincina dayaniklilik gosteriyor.

Named after the famous Silverstone racing circuit, TAG
Heuer Silverstone was remodeled and produced in a
limited edition series with only 3,000 pieces. Sticking to
the details of the original design in 1974 and having
been produced by the outstanding TAG Heuer
technology, this model strikes with its vintage and
iconic design. TAG Heuer Silverstone comes with blue
and brown dial options and automatic chronograph,
and has a water resistance of 50 meters.




SAAT

MAURICE

LACROIX,
 TEKERLEGI
\. YENIDEN
KESFETTI

| Isvicre saatciliginin diinyadaki
en prestijli markalarindan
Maurice Lacroix,
teknolojinin ve tasarimin
sinirlarini asmaya
Masterpiece Régulateur
Roue Carrée ile devam
ediyor. Saat yapimini yeni bir
boyuta tasiyan bu 6zel model,
markanin en yeni ve siradisi ¢alismasi
olarak tanitildi. Bir ilke imza atan bu
essiz saat, adini da getirdigi yenilikten
aliyor. Adeta tekerlegi yeniden kesfeden
Maurice Lacroix, Masterpiece Régulateur
Roue Carrée modelinde kare seklinde bir
cark kullaniyor. Zamanin dairesel
dongusint yeniden tanimlayan bu cark,
bilinene nokta koyuyor.

MAURICE LACROIX

MAURICE
LACROIX
HAS REINVENTED
THE WHEEL

Maurice Lacroix, one of the most prestigious brands of
Swiss watch making continues to exceed the limits of
technology and design with the Masterpiece Régulateur
Roue Carrée. This special model that elevates watch
making to a new dimension, was introduces as the
brand’s newest and extraordinary creation. This unique
watch that is a first, takes its name from the innovation
it introduces. Maurice Lacroix who reinvented the wheel
as it were, uses a square wheel for the Masterpiece
Régulateur Roue Carrée model. This wheel that
redefines the circular cycle of time, puts a stop on what
is known.



WATCH

SIK OLMAYI SEVEN KADINLAR LCH\I
MAURICE LACROIX FIABA KOLEKSIYONU

Maurice Lacroix’nin zarif formu ve kadnsi cazibesiyle dikkat ceken Fiaba saat koleksiyonu, adinin icerdigi
yumusaklik ve akiskanlhik kavramlarm tiimiiyle yansitiyor. Maurice Lacroix’nin deneyimli tasarimcilan tarafindan
yeniden yorumlanan model, stilize ve dogal durusuyla ilgi odag: haline geliyor. Tipki ne istedigini icgiidiisel olarak
bilen kadnlar gibi...

THE MAURICE LACROIX FIABA COLLECTION
FORWOMEN WHO ENJOY BEING CHIC

Maurice Lacroix's Fiaba watch collection that stands out with its elegant lines and
feminine appeal, completely reflects the concepts of softness and fluidity that it
name involves. The model that is re-invented by the experienced designers of
Maurice Lacroix, becomes a center of interest with its stylized and natural bearing.
Just like women who instinctively know what they want...

ROBERTO BRAVO ISILTISI

1948 yilindan beri altn taki ve muicevher sektérinde faaliyet gosteren Roberto
Bravo, bugtin diinya miicevher trendlerini belirleyen 6ncti markalardan biri.
Sira dist koleksiyonlari ve goz alict tasarimlari ile marka, kuyumeculuk za-
naatkarhgmin mikemmel ustaligini yansitiyor. Yillardir trin ve hizmet-
te standartlasmaya ve tek diizelige; cesur, yaratici ve yenilik¢i yorumlarla
tepki veren, diinya tasarim trtnleri ve miicevher sektoriinde yeni bir
kategori yaratan Roberto Bravo, bugtin yarattigi yeni akim ve 6z-
glr tasarimlarla altin taki ve muicevher sektdriindeki danya
trendlerini belirliyor. Roberto Bravo'nun “White Dreams”

ve “Nuh’un Gemisi” koleksiyonlart sizleri bekliyor.

Having been operating in gold accessories and jewelry
business since 1948, Roberto Bravo, today is one of the ¥
leading trend setting brands in the world of jewelry. The
brand displays perfect craftsmanship of jewelry with its ext-

raordinary collections and spectacular designs. Having been
reacting against uniformity of products and services and monotony
with daring, creative and innovative executions, and creating a new ca-
tegory in global design products and jewelry sector, Roberto Bravo with
its new wave and independent designs sets global trends in gold accesso-
ries and jewelry business in the world. “White Dreams” and “Noah’s Ark” col-
lections of Roberto Bravo are waiting for you.



PARFUM

KOKUYA BURUNMEK...

Parfiim kullanimi gtiniimiizde hayatimizin vazgecilmez bir parcasi olan ve aliskanlik haline getirdigimiz bir davranis. Hepimizin kokularla
uyanip, kokularla saklanan anilari var... Sabahlar1 okula, ise gitmeden 6nce herkesin kullandig1 parfiimlerin tarihte nasil ortaya ¢iktigi ve
hangi amaglarla kullanildig1 ilging gercekleri de ortaya cikariyor... Eski zamanlarda koku, bir iletisim araci olarak gériiliiyordu. insanlar
kullandiklar1 kokularla taniniyor ve boylece haberlesiyorlardi. Parfim kullanimi, gozle goriilmeyen elle tutulmayan, ama varlig inkar
edilmeyen, evrensel bir dildi. Parfiim olmadan 6nce eski zamanlarda kokulu tiitst ve yaglar biiytictilerin, sihirbazlarin ve din adamlarinin
glclerini simgeliyordu. Su siralar gézde olan parfiimlere sizin icin bir goz atuk...
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PERFUME
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WEARING A SCENT...

Putting on perfume is an essential and habitual behavior in our lives. We all have memories that are recalled by scents and stored with

scents... How perfumes have been generated and the purposes of using them reveal interesting facts on perfumes which everybody
wears in the mornings before going to school or work... The scent was considered as a means of communication in old times. People
were recognized by their scent and thus communicating with each other. Putting on perfume was an invisible, yet an undeniable,
universal language. Scented incense and oils were representing the power of the sorcerers, wizards and clerics before the perfume. We
took a glance at the perfumes that are recently popular for you...




TEKNOLQOJI

sistemleri markasi olarak kabul
Bang&Olufsen’in iPad, iPho
~ kullanicilarina yon




ELLING
PRODUCT

The dock sound system “Beosound

for iPad, iPhone and iPod use

developed by Bang&Olufsen that i

recognizes as the best brand in the worl
for high end sound and video systems,
became the fastest selling sound product
in the country’s 85 year history. Bang &
Olufsen stores create priority customer
waiting lists for the Beosound 8 that has
sold 25 thousand in the world in 1 year.
Beosound 8 steals the spotlight with its
unique and characteristic design and its
distinguishing features.

TECHNOLOGY

TABLETLERE
HAREKET GELIYOR

ASUS, Eee Pad Transformer ile yakaladigi basariyi, Eee Pad Slider modeli ile devam etti-
riyor. Daha satisa cikmadan tasarimi ile 2011 Uluslararasi Milkkemmel Tasarim Odiilii (In-
ternational Design Excellence Awards 2011) kazanan Eee Pad Slider, inci beyazi ve meta-
lik kahverengi renk alternatifleri, kayarak acilan klavyesinin yani sira yeni Google Android
™ 3.1 isletim sistemi (Android ™ 3.2 yiikseltilebilir *) ve giiclii multimedya 6zellikleri ile tab-
let pazarina meydan okuyor. 178 derecelik goriis acisina sahip IPS ekrani, kullanicilara zen-
gin gorsel deneyim saglarken, USB portu, Micro SD kart okuyucu ve mini-HDMI portu ile
de zengin baglanti olanaklari sunuyor. Klavye kullanimi ile de e-posta ve blog post gonde-
rilerinde daha kolay ve hizl giris sagliyor. Bir ekran klavyesi ile karsilastirildiginda, ASUS
Eee Pad Slider’in kayarak acilan klavyesi kullanicilara daha hizli ve daha konforlu yazi yaz-
ma deneyimi sagiyor. Boylece kullanicilar her yerde ve her zaman daha iiretken hale geli-
yor. On yiiklii olarak gelen Polaris® Office 3.0 ile Eee Pad Slider, kullanicilara, belgelerini,
hesap tablolarini, sunum dosyalarini ve ofis belgelerini goriintiileme ve diizenleme imka-
ni saglayarak, profesyonel Mobile Office ¢c6ziimii sunuyor.

TABLETS ARE IN MOTION

Fee Pad Transformer, with its Eee Pad Slider

& e é XC 1 NC
d ) l] Inter at1c 1[) ~ Fx -
1€ 0 nternatior A esign elie (4

ASUS continues its success with tlhe

L 7 ad Slider which won sign Ex
nC _The Eee Pad Slider w ' ‘ e

1—1\] Oddl before it was released to the market, challenges the t

Award be va >as

3 . v 2 we S he
‘te and metallic brown color options, its slide-out keyboa;:i (115(:: :élma;; By
P gle Androl (1M 3.1 operating system (can be upgraded to Andr oid™ 3-2%)
new Goog 8 Androsd :".1 ‘Opem"‘ szt"‘IPS ~en with a viewing angle of 178 deg
and 1)(,‘"(?1‘{'111 n} L 1,1 Um;dxl;:\ti;llt:il();x1esnce, le its USB port, Micro ?D il\lg( )1:13
der Oﬁcrs.“?e‘ sD;\llic)mt srovide a variety of connectivity options. ,T.lel 16{ b ‘On_
derand min [as 11((6951 t.(; e-mail and blog posting. When compared to an @

o eers a faster
d Slider’s slide-out keyboard allows users 2 fa

7

1 T - ~e. T 1 core C 1 ~ - ~) ] C
and more pberience 1us users can bec ome more })I()( uc-
ive anywher e ar (l ;18) -1NS (¢ D SC) e 3.0, the Eﬁ‘f‘ I (l
v . tm €-111¢ [du ,(1 Po lari ()ffl(f( I.Y, h "
five anyv € nd any . .

ider offers users a prof g N
Slider offers users af g e




TEKNOLQOJI

R g
OO0 |
= |

N
=
—_
—

HUZURLARINIZDA

Heyecan verici incelikte (iPhone 4 ‘ten daha ince bir tablet) ve hafiflikte olan iPad 2 nin 6zel-
liklerine gecmeden 6nce iPad 2 iizerinde yeni iOS 4.3 versiyonunun oldugunu belirtmek
gerekiyor. iOS 4.3 6zellikle performans gelisimi acisindan dikkat cekiyor. Safari internet
tarayicisina Nitro Java Script motorunu ekleyen Apple, daha hizli bir Safari ile iOS 4.3 is-
letim sistemini hazirlamis. Bunun yani sira iPad2 yeni cift cekirdek A5 islemci ve HDMI des-
tegi ile geldi. Oncelikle A4 islemci ile 10 saat olan pil 6mrii yeni A5 islemci ile de devam
ediyor. Stand-by siiresi ayni birinci nesil iPad gibi neredeyse bir ay1 gecen bir siire bek-
lemede kalabiliyor. iPhone lizerinden gorintiilii gériisme yapilabiliyor. Yani iki iPhone 4
kullanicisi 6nde ve arka kisimda olan kameralarn kullanarak birbirlerini gérerek goriisme
yapabiliyor. Bu 6zellik yeni iPad 2 icerisine de eklenmis. Face Time 6zelligi sayesinde bir
iPhone 4 kullanicisi ya da iPad 2 ile bir baska iPad 2 kullanicisi kameralar iizerinden g6-
riintiili gérisme yapabiliyor. 13.4mm kalinliktan 8.8mm gibi daha ince bir yapiya biiriinen
iPad2 lizerindeki yan kamera ile 720p HD kayit yapilabiliyor. Ayrica HDMI iizerinden 1080p
cikis saglanabiliyor. iPad 2 kullanicilari ayni zamanda Photo Booth uygulamasini entegre
sekilde kullanabiliyor. iPad 2 icerisindeki gomiilii kameranin avantajlarini kullanabilecek
sekilde Photo Booth ile ¢ekilen fotograflara efektler uygulanip manipiile edilebiliyor. Pho-
to Booth ayni anda 9 fotograf efektini birden sunabilen ve her bir ayri fotografin tizeri tik-
landiginda farkh efekt uygulayabilen bir uygulama.

Before moving on to the properties of the excitingly slim (a slimmer tablet than the
iPhone 4) iPad 2, we should point out that the iPad 2 is loaded with the new version
1084.3.10854.3 is particularly impressive for its performance development. By adding
the Nitro JavaScript engine to the Safari web browser, Apple has developed iOS 4.3
operating system with a faster Safari. The iPad 2 also comes with the new dual core
Ab processor and HDMI support. The battery life that is initially 10 hours with the A4
processor goes on with the new Ab processor. The stand-by period is almost a month,
just like the first generation iPad. Video calling is possible over the iPhone. Thus, two
iPhone 4 users can have a visual chat using the front and rear cameras. This feature
has also been built into the new iPad 2. The Face Time feature allows an iPhone 4 user
and iPad 2 or user to have video calls over the cameras. The side camera on the new
iPad 2 that has slimmed from 13.4 to 8.8 mm allows 720p HD recording. 1080p out-
let is also available via HDMI. iPad 2 users can also use the integrated Photo Booth
software. The photos taken with the Photo Booth can be added effects and manipu-
lated, using the advantages of the built-in camera. Photo Booth is an application ca-
pable of offering 9 photographic effects at the same time, and of applying a different
effect upon clicking each photo.

KUP SEKER
DEGIL, BIR
MINI USB

Sony simdi, MICROVAULT USB stirtici ai-
lesine ilging bir giris seviyesi tirinu ekledi.
MICROVAULT™ STYLE mini stirticti, her
yere gotirulebilecek kadar kiictik ve renkli.
Butiin doktimanlarinizi, fotograflarinizi ve
miuizik parcalarinizi saklamak icin ideal olan
MICROVAULT™ STYLE, 4GB, 8GB ve
16GB’lik kapasitelerde satisa sunuluyor. Be-
yaz veya sinirh sayidaki pembe ve kuf yesili
renk seceneklerine sahip sik ve cok ince bu
stirticii, netbook ve notebook PC’ler gibi bu-
gunin USB portlu kompakt cihazlari i¢in ol-
dukc¢a uyumlu bir mini cihaz.

A MINI USB,
AS SMALL AS A
SUGAR CUBE

Now Sony offers an exciting entry le-
vel addition to the MICROVAULT family
of USB drives. MICROVAULT™ - the
colorful mini USB drive that’s small
enough to take anywhere. Ideal for sto-
ring all your documents, photos or mu-
sic, MICROVAULT STYLE is available
in capacities of 4GB, 8GB and 16GB.
A choice of white or limited edition
pink and lime green color options ma-
kes the stylish, ultra slim USB drive a
great match for today’s compact de-
vices with USB ports, like netbooks
and notebook PCs.
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RENGARENK VAIO C
SERISI DIZUSTU
BILGISAYARLAR ILE
HAYATINIZI
AYDINLATIN

Dikkatleri tlizerine ceken goz alic1 goriiniimii ile renkli VAIO
C Serisi yasam tarzimzi cok canli bir sekilde yansitiyor.
Radikal tarziyla, 14.0 in¢ ekranhi CA modelleri aralarinda
turuncu, kirmizi, pembe ve yesil ‘s1k yayan’ seceneklerinin
bulundugu, moda renklerden olusan bir yelpaze sunuyor. Bu
cesur tasarim, 15181 bilgisayarm yan saydam kapagmin
kenarlar1 boyunca ve diger bashca zeminler iizerinde yayarak
bir ‘parilty’ yaratiyor. 15.5 in¢ ekranh CB modeli ise siyah
kaplama ile tiiketicilere sunuluyor. Arkadan LED
aydinlatmah yiiksek kontrasth 14.0 in¢ (35.5cm) / 15.5 in¢
(39.5cm) gercek genis ekran internette dolasmak veya metin
diizenlemek icin genis ekran alam saghyor. C serisi, arkadan
aydinlatmah klavye, multi-touch pad ve giin 15181 veya
karanhkta rahat goriintiileme icin ekran parlakhigim optimize
eden bir ortam 15181 sensorii ile tamamlaniyor.

ILLUMINATE YOUR
LIFE WITH COLORFUL
VAIO C SERIES LAPTOP PCs

With eye-grabbing looks that demand attention, the colorful

VAIO C Series makes a dramatic lifestyle statement. 14-inch

CA models offer a radical style with a choice of fashion colors

% including orange, red, pink and green “light emitting”
% % options. This audacious design scatters light along edges of
H the translucent PC lid and other key surfaces to create a

dramatic ‘glow effect’. 15.5-inch CB model, on the other

hand, comes with all-black casing. The high contrast

14-inch (35.5 cm) real-wide VAIO Display with LED

backlighting provides plenty of screen space for web

browsing, photo viewing and document editing.

There’s also a backlit keyboard, a multi-touch

trackpad, and an ambient light sensor that optimizes

screen brightness for a clear, comfortable picture

in daylight or at dusk.




MUCEVHER

KALITELI TASLAR

Fransiz tasarimc1 Chantal Simard, bizi alinin renkli diinyasina
davet ediyor... Tasarimlarinda sar1, pembe ve beyaz altin
kullanan Simard, taslarin kalite ve saflig1 konularinda da

oldukea secici davranmus.

HIGH QUALITY STONES

French designer Chantal Simard

e invites us to the colorful world of
] ":- . gold... Using yellow, pink, and white
S < gold in her designs, has also been
quite selective in the quality

and purity of the stones.

\Q
MUCEVHER,

DUNYA VAR | % W\
OLDUGUNDAN 3
BERI KADINLARIN

VAZGECILMEZ TUTKUSU OLDU.
INSANLAR DEGERLI TASLARIN
VARLIGINI ANLADIKLARINDAN BU
YANA, EN GORKEMLI HEDIYE VE EN
PAHALI AKSESUAR AYNI ZAMANDA...
ERKEKLER ICIN DE BIR KADINA
VEREBILECEKLERI EN GECERLI HEDIYE.
KUCUK YA DA BUYUK BIR TAKI, BAZEN ILISKININ »
GELECEGINI BILE BELLI EDEBILIYOR... MUHTESEM
TAKILAR, KIMIMIZIN BOYNUNU SUSLUYOR, KIMIMIZINSE
PARMAKLARINI VEYA BILEGINI...

MUCEVHER

TUTKUSU

JEWELRY HAS BEEN WOMAN'S INDISPENSABLE PASSION FOR AS LONG AS THE WORLD
HAS EXISTED. EVER SINCE MAN HAS CONCEIVED OF THE VALUE OF PRECIOUS STONES,
ITIS ALSO THE MOST SPECTACULAR GIFT AND THE MOST EXPENSIVE ACCESSORY... \
FOR MEN IT IS THE MOST NOTABLE GIFT THEY CAN GIVE TO A WOMAN. LARGE OR SMALL, \.‘:_,.
SOMETIMES A PIECE OF JEWELRY AN EVEN INDICATE THE FUTURE OF A RELATIONSHIP...

MAGNIFICENT JEWELS ADORN THE NECKS OF SOME, THE FINGERS OR WRISTS OF OTHERS...



DIAMOND

“LE GRAND BLEUU
KOLEKSIYONU

K
Altn taki ve miicevher sektorunde 4
yarim asirlik deneyimini, modern

i

} cizgiler ve tasarim ustaligiyla

' birlestiren Roberto Bravo'nun, ;

i pirlanta, mine, inci ve renkli .‘ ¢

safirlerle bezenmis rengarenk

| tasarimlardan olusan

. “Le Grand Bleu” koleksiyonu, "

bl hem giinliik hayatinizin Yy
i hem de gece sikhgimizin
3 vazgecilmez bir parcasi

v oluyor!

“LE GRAND BLEU" COLLECTION!

«Le Grand Bleu” collection consisting of colorful ::ls)(::c;
i r adorned with diamonds, enamel, pe e o
Do deSlgnT\ires that combine its half a centun.fy 0 eo‘[)n !
C_0|0rfU| s"‘cal'f’rr:mder’n lines and design mastery, V\:l“ bec
gﬁ?ﬁgi‘;\:ensable part of your evening elegance:
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GOKKUSAGININ
TUM RENKLERI

Dunyanin 6nde gelen miucevher firmasi Charles&Colvard’ i
benzersiz tasarimlariyla hayat bulan Mozanit muicevherleri
durusu ve kisiligiyle hayranlik uyandiran tiim kadinlarin
tercihi oluyor. Sanatin ve bilimin mitkemmel kombinasyonu
Mozanit, baharin 1siltisina eslik edecek essiz bir secenek.
Parilusii gercek yildizlardan alan Mozanit aksesuarlar,
miucevher algisini yeniden tanimliyor. Sevgi ve
sadakatinizin sembolii tam tur Mozanit ytiziiklere

beyaz ya da sar altin zarafetle eslik ediyor. Sonsuz ask
anlamina gelen tam tur ytiziiklerin benzersiz
parlakhiginin sirri, Mozanit'in gokkusaginin tim
renkleri ve 1s1ltisin1 baridirmasinda yatiyor.

ALL THE COLORS OF
THE RAINBOW

Mozanit jewels that come to life with the unique designs
of the world’s leading jewelry brand, Charles&Colvard
are preferred by all women who inspire admiration with
their bearing and their personality. The perfect
combination of art and science, Mozanit is a unique
option to accompany the glimmer of spring. Mozanit
accessories that take their sparkle from true stars,
redefine the perception of jewelry. Mozanit eternity
rings that symbolize your love and loyalty are elegantly
accompanied by white or yellow gold. The secret to the
unique glitter of the eternity rings that mean eternal love
lies in the fact that Mozanit has all the colors and
sparkle of the rainbow.

&, URBANBAKE

&Lﬁ Urbanbake; kent yasami, mimarisi,
sanat ve 1s181ndan esinlenerek

¢agdas ve 6zgiin miicevherler
sunuyor. Markanin tasarimcisi
Sebnem Gemalmaz, Stockholm’de
yaptig1 aydinlatma tasarimi ve
Istanbul’da yaptig1 sehir planlamasi
deneyimini 6zgiin
denemelerle bir araya
getiriyor. Geri
dontstmli kentsel
hikayeleri; kil, beton,
elektronik
malzemelerle
olusturdugu takilarla
anlatiyor.

tasarimlariyla
1 baska bir boyuta
25 yﬂdlr aldig1

ginin zirvesinde

Gra digt ve €ssiz
miicevher tasarimin
tagtyan Tom Binns,

; e lo
bircok ddiille mes :
kalmaya devam ediyor.

Having brought the design of ieweln: ;::‘ ary
another dimension with his c-)ut of the c.;ns o
and unique creations, Tom Binns remal

i ous
top of his profession for 25 years with numer
awards he won.

URBANBAKE

Inspired by city life, architecture, art and light, Urbanbake creates
unique contemporary jewellery pieces. the designer of the brand,
Sebnem Gemalmaz, a Stockholm based lighting designer/Istanbul based
urban planner, is experimenting different materials like clay, concrete and electronic
pieces to tell recycled urban stories. Sometimes architectural details of a great

building, sometimes a little scene is captured in the city can be a form giver of her design.
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enedik’i sadece kartpostallarda yagamayin.
Via Port Venezia Istanbul da.




